A  free  press  stands  as  one  of  the  great  interpreters 
between  the  government  and  the  people.  To  allow  it 
to  be  fettered  is  to  fetter  ourselves.” 

— Supreme  Court  of  the  United  States,  1936 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  SAVE  MONEY 
Wmi  THE  RnSHT  MOTOR  OIL 

SAE  5W-30  COULD  IMPROVE  STARTING,  FUEL  ECONOMY  AND  ENGINE  LIFE. 


Many  of  today’s  new  gaso¬ 
line  engines  will  start  better 
in  cold  weather  and  use  less 
fuel  if  they’re  protected  with 
SAE  5W-30  motor  oil.  In  fact, 
General  Motors  recommends 
5W-30  for  year  round  use  in 
many  of  its  current  models.  Your 
owner’s  manual  will  tell  you  if 
your  car  or  truck  is  among  them. 

Even  if  it’s  not,  a  check  of 
the  manual  will  help  you  select 
the  oil  that’s  right  for  your 
engine,  for  your  climate,  for 
the  way  you  drive.  Understand¬ 
ing  the  language  of  motor  oil  is 
a  big  help,  too. 

Read  your  oil  container. 
Look  for  the  American  Petro¬ 
leum  Institute  (API)  symbol. 
You’ll  find  it  on  many  contain¬ 
ers  of  motor  oil.  It  looks  like 
this: 


"ml  5W-30  Jo 


The  presence  of  the  API 
symbol  means  the  product  has 
b^  tested  to  meet  some  highly 
specific  performance  standards. 

The  symbol  says  three 
things  about  the  oil.  The  let¬ 
ters  at  the  top  tell  you  if  the  oil 
quality  is  right  for  your  engine. 


An  API  letter  code  of  “SF” 
means  the  oil  is  for  gasoline 
engines.  “CC”  or  “CD”  means 
the  oil  is  for  use  in  diesel 
engines.  Oils  marked  with  a 
combination  of  letter  codes,  like 
“SF/CC”  or  “SF/CD’,’  can  be 
used  in  more  than  one  type  of 
engine. 

The  center  of  the  sym¬ 
bol  describes  the  viscosity 
of  the  oil— how  easily  it  flows. 
The  various  grades  are  speci¬ 
fied  and  numbered  by  the  Soci¬ 
ety  of  Automotive  Engineers 
(SAE).  In  general,  the  lower 
the  number,  the  more  easily  an 
oil  flows  at  a  specified  temper¬ 
ature.  Oils  with  more  than  one 
SAE  number  are  called  multi¬ 
grade  oils,  and  contain  addi¬ 
tives  to  help  them  perform 
whether  hot  or  cold. 

With  multigrade  oils,  a 
number  followed  by  a  “W”  indi¬ 
cates  how  well  the  oil  flows  in 
cold  weather.  The  lower  the 
number,  the  more  readily  the 
oil  will  lubricate  an  engine  dur¬ 
ing  cold  starts  at  low  tempera¬ 
ture.  SAE  5W-30  oil,  for 
example,  will  flow  more  easily 
when  cold  than  SAE  lOW-30. 

The  second  or  last  num¬ 
ber  indicates  a  multigrade  oil’s 
lubricating  properties  at  high 
temperatures.  While  this  num¬ 
ber  can  be  as  high  as  40  or 
even  50,  for  most  vehicles  Gen¬ 
eral  Motors  no  longer  recom¬ 
mends  you  use  an  oil  this  thick. 

The  words  “Energy  Con¬ 
serving”  on  an  API  symbol 
mean  the  oil  may  save  you 
money.  Easy-flowing  oils 


reduce  fiiction  in  your  engine, 
so  you’ll  use  less  gasoline  to 
run  it.  “Energy  Conserving”  oils 
are  generally  multigrades,  and 
the  lower  the  viscosity  rating, 
the  better  the  fuel  economy. 

These  guidelines  apply 
equally  to  synthetic  and  con¬ 
ventional  oils.  So  pick  a  motor 
oil  that  meets  the  recommen¬ 
dations  in  your  owner’s  man¬ 
ual,  and  follow  the  oil-change 
schedule.  You’ll  be  sure  your 
engine  is  getting  the  right  oil, 
you  could  be  saving  money,  and 
you’ll  be  helping  conserve  valu¬ 
able  natural  resources.  And 
that’s  good  for  you,  for  GM, 
and  for  everybody. 


This  advertisement  is  part  of 
our  continuing  ejfort  to  give  cus¬ 
tomers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 


ORDER  now  for  immediate  shipment 
The  fact'filled  guide  for  all  of  your 
market  research.  Complete  data  on  U.S. 

I  and  Canadian  neivspaper  markets, 
including  latest  metropcditan 
statistical  area  definiticms. 
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Wealth  of  information 

I  The  wealth  of  information  in  this  easy- 

■  access  reference  resource  makes  it  one 
<PMp  I  of  the  most  popular  marketing  tools 

mi.  In  ■  available.  Individual  surveys  and 

■  comparable  data  tables  for  over  3,000 
li.Wof  ■  U.S.  counties,  and  more  than  1,600  U.S. 
idtra- 1  Canadian  newspaper  cities. 


ilahd 

AgmfiaM  *  Mov 


ituscaV  Cs*»0 
R  WS 


Includes: 

Exclusive  EdfP  standardized 
14-item  surveys  for  every  U.S. 
and  Canadian  daily  newspaper 
market. 

Exclusive  Market  Rankings  of 
leading  U.S.  cities,  counties 
and  Metropolitan  Statistical 
Areas  according  to  EftfP's 
estimates  of  1985  population, 
personal  income,  total  retail 
sales,  food  sales  and  income 
per  household. 

Tables  of  population,  income, 
households,  crop  and 
livestock  value.  Edf^s  1985 
estimates  of  total  retail  sales, 
and  sales  of  lumber/hardware, 
general  merchandise,  food, 
auto,  gasoline,  apparel, 
furniture,  eating  and 
drinking  places,  drugs  and 
estimates  of  number  of  retail 
establishments  in  each 
category. 


Dunnavants(19)  1  Dunnavants 

Oak  Park(14)  3  Krogef,  Radio  Shack 

WhitesburgdS)  5  Lucky's,  Budds 

Willowbiook(16)  6  Piuly  Wiggly, 

Eckerd's 

Five  Points  2  Star  Markets,  Propsts 

Sycamore  Sq.(8)  4  Braggs,  Ethan  Mien, 

Mason  Jeweler 

Crossroads!?)  4  Winn-Dixie,  Eckerds 
Madison  Square  8  Castner-Knotts, 

Pizitz,  Parisian 

Governors  Drive(5)  3  Kents,  Center  Drug 

Northside(ll)  5  Winn  Dixie,  Kents, 

Auto  Shack 

WestburydO)  4  Goldbro,  Big  B. 

Foodwortd 

Wal-Mart(4)  3  Wal-Mart,  Kroger 

Principal  Shopping  Dan-Thur.,  Fri.,  Sat. 
Stores  Open  Evoninis-mncipal  Shopping  Cen- 
ter-Thur.  S  Fri.  Suburban-Mon.  thru  ^t. 

13  -  RETAIL  OUTLETS:  Dopartmant  Storos-Sears; 
Dunnavants;  Montgomery  Ward;  JCPenney;  Belk- 
Hudson;  Pizitz;  Parisian;  Blach;  Yeilding’s;  Cast¬ 
ner-Knotts. 

Varioly  Storos-Woolwotths  2;  Murphy  Mart  2; 
Wal-Mart  4. 

Discount  Storas-K  mart;  Eckerd’s;  Edwards 
Warehouse;  Derrick’s  Fum.  Ctr.;  Handy  City;  Serv¬ 
ice  Merchandise;  Scotties;  Wal-Mart;  Golbro; 
Family  Dollar;  Kent’s;  Dollar  General. 

Chain  Drug  Sloras-Walgreens;  Eckerd’s;  Propst; 
Medicine  ^oppe;  Big  B;  Kroger;  Mbertson;  Revco. 
Chain  SupanHorkats-Kroger;  Winn  Dixie;  Lucky’s; 
Piggly  Wiggly;  Big  Star;  Big  Bros.;  Mbertson; 
Foodwortd;  Warehouse  Groceries. 

Other  Chain  Stores- Shoes;  Butlers,  Ford,  Jarman, 
Kinney;  Women’s  Ready-to-Wear:  Eleanors,  Lem- 
ers,  Mary’s  Shoppe,  Catherine’s  Stout  Shop,  Betty 
G’s;  Fumitum:  »erchi  Bms.,  Marks  Fitzgerald, 
Edward’s,  Holderfields;  Rubber  Goods:  Go^ar, 
Goodrich,  General  Tire,  U.S.  Tire,  Firestone;  Men’s 
Wear  National  Shirts,  Schwobilt,  Budd’s  London 
Transit,  Kuppenheimer;  Jewelers:  Dreifus,  Brom- 
bergs,  Lorchs,  Zales,  Masons,  Cross,  Kay. 

14  -  NEWSPAPERS:  TIMES  (e-mon  to  iri)  56,425; 
(sat)  48,705;  (S)  66,275;  Mar.  31,  1984  ABC. 
Local  Contact  for  Advertising  and  Merchandising 
Data:  Mrs.  Virginia  V.  Bowers,  Adv.  Mgr.,  TIMES, 
2317  Memorial  Pkwy.,  Huntsville,  AL  35807;  Tel. 
(205)  532-4000. 

National  Raprasantathro:  Newhouse  Newspapers 
Metro  Suburbia. 

NEWS  (m-mon  to  fri)  11,717;  (m-sat)  9,867;  Mar. 
31,  1984  ABC. 

LomI  Contact  for  Advertising  and  Merchandising 
Data:  Fred  Holmes,  Adv.  Cnr.,  NEWS,  2117  West 
Clinton  Ave.,  Huntsville,  AL  35804;  Tel.  (205) 
534-2529. 

National  Rapresentative:  Newhouse  Newspapers 
Metro  Suburbia. 
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Comprehensive 

maps 

Market  Guide  MAPS  showing 
location  of  all  U.S.  and 
Canadian  daily  newspaper 
cities,  and  metropolitan 
statistical  areas  in  U.S. 


Atlantic/  Southeast 

3  -  POPIHAnON; 
C«p.  City  80  Cen.  1 
C2-ABC:  (80)  142,51 
RT2-ABC:  (80)  256,4 
^nty/MSA80Cen. 
Crty  A  RT2-ABC:  (80) 

4  -  HOUSEHOLDS: 

City  80  Cen.  50,424- 
^nbr/MSA  80  Cen’. 
C^C:  (80)  50,424; 
Rn-MC:  (80)  86,767 
Crty  A  RTZ-ABC:  (80) 
S- RANKS  K 
^vings  A  Loan 
Commercial 

8  -  PASSENCER  AUTOS 
7  -  EUCTRIC  METERS: 
•-8AS  METERS:  Resit 
*- PRINCIPAL  INOUSTR 
(Av|.  Wkly.  V 
24,000  (S45ff);  Textile  I 


When  you  need  a 
guide  for  planning 
marketing  strategy 
turn  to  the  1985 
Editor  8f  Publisher 
Market  Guide — 
the  "creative" 
marketers'choice. 


Please  send  the  1985 

EDITOR  &  PUBLISHER  Market  Guide  Dept 

EDITOR  8f  FUBLISHf 

_ copies  at  $50  each 

(One  to  four  copies)  11  West  19th  Street 

- copies  at  $45  each  York,  MY  1001 1 

(Five  or  more  copies) 

Above  rates  for  U.S.  and  Canada  only.  All  other  countries  $65  ea. 

ALL  REMITTANCE  IN  U.S.  DOLLARS 


dIocrs  around  Souare*  h 
Clinton. 
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NAME 


COMPANY 


TITLE 


Heart  of 
Hunfsville(22) 
Haysland 


Sears,  Woolworth, 
__  Cunninghams 


Foodworld,  Big  B, 


CITY  STATE 

PAYMENT  MUST  ACCOMPANY  YOUR  ORDER. 

New  York  buyers  add  appropriate  sales  tax. 


EDITOR  &  PUBUSHER  CALENDAR  OF  EVENTS 


JANUARY 

PtBRUARV 

MARCH 

1  2  3  4  5 

t  2 

1  2 

$  7  8  9  10  11  12 

3  4  5  8  7  8  9 

3  4  5  8  7  8  9 

13  14  15  to  17  18  19 

10  11  12  13  14  15  18 

10  11  12  13  14  15  18 

20  21  22  23  24  25  28 

17  18  19  20  21  22  23 

17  18  19  20  21  22  23 

27  28  29  30  31 

24  25  28  27  28 

24  25  28  27  28  29  30 

31 

JANUARY 

14*1 8— National  Association  of  Advertising  Publishers, 

Mid-Winter  ConfererKe,  Cerromar  Beach  Hotel.  Puerto  Rico. 

17-18 — Suburban  Newspapers  of  America,  Circulation  Conference, 
Holiday  Inn,  O'Hare  Kennedy,  Chic^. 

17-19— Kentu^  Press  Association,  Winter  Convention. 

Radisson  Plaza,  Lexington. 

17-19— Idaho  Newspaper  Association  Winter  Convention, 

Red  Lion  Riverside,  Boise. 

17-19— Mississippi  Press  Association,  Mid-Winter  Conference  and 

Trade  Show,  Holiday  Inn  Downtown,  Jackson. 

24-28— North  Carolina  Press  Association,  Annual  Press  Institute, 
Carolina  Inn,  Chapel  Hill. 

24-26— Tennessee  Press  Association,  'Winter  Convention  and 

Press  Institute,  Marriot  Hotel,  Nashville. 

24-26— Texas  Press  Association,  Mid-Winter  Convention  and  Trade 
Show,  Americana  Hotel,  Fort  Worth. 

24-26— Wyoming  Press  Association,  Annual  Winter  Meeting 

Little  America,  Cheyenne. 

24- 27— New  England  Press  Association,  Annual  Meeting, 

Sheraton-Boston  Hotel. 

25- 26— Michigan  Press  Association,  Winter  Convention, 

Amway  Grand  Plaza,  Grand  Rapids. 

27-30— Interrrational  Newspaper  Advertising  and  Marketing 

Executives,  Fontainebleau  Hilton,  Miami  Beach. 

29-31- Washington  Journalism  Center,  Conference  for 

Journalists,  Can  Health  Care  Cost  Ever  Be  Controlled? 

Watergate  Hotel,  Washington,  D.C. 

FEBRUARY 

7-9— Oklahoma  Press  Association,  Mid-Winter  Convention  & 
Trade  Show,  Lincoln  Plaza  Convention  Center,  Oklahoma  City. 

13-15 — California  Newspaper  Publishers  Association,  Convention  and 
Presstech,  Fairmont  Hotel,  San  Francisco. 

23- 25— Great  Lakes  Newspaper  Production  Conference, 

Conference,  Hyatt  Regency  O'Hare,  Chicago. 

24- 27— Inland  Daily  Press  Association,  The  Fairmont,  Denver. 

26- 28— Washington  Journalism  Center,  Conference  for  Journalists, 

Big  Business  of  Sports,  Watergate  Hotel,  Washington,  D.C. 

Seminars/Workshops/Clinics 

JANUARY 

13-23 — American  Press  Institute.  City  Editors  (over  75,000  circulation), 
Reston,  Va. 

21-25— ANPA  Hands-On  Seminar,  Management  Introduction  to  Newspaper 
Technology,  The  Newspaper  Center,  Reston,  Va. 

24-26— The  Poynter  Institute  for  Media  Studies.  Newspaper 
and  TV  Credibility:  What  Are  Readers  and  Viewers 
Saying  to  Us?,  St.  Petersburg. 

26- 2/2 — Pennsylvania  Newspaper  Publishers  Association,  Mid-Winter 

Management  Seminar,  Palmas  Del  Mar,  Puerto  Rico. 

27- 30— SNPA/SNPA  Foundation,  Seminar,  Managing  the  Circulation 

Department.  Tampa  Tribune,  Tampa,  Fla. 

27-2/1 — American  Press  Institute,  Newsroom  Administration, 

Reston.  Va. 

27-2/1 — American  Press  Institute,  Management  of  the  Weekly 

Newspaper,  Reston,  Va. 

27-2/3— The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design/Graphics  for  Lifestyle  Editors,  St.  Petersburg. 

FEBRUARY 

1-3 — Mid  America  Press  Institute,  City  Editors  Seminar 

Radisson  Hotel,  St.  Louis. 

3- 6— SNPA  Foundation,  Seminar,  Layout,  Design  and  Graphics 

University  of  Oklahoma,  Norman. 

3-13— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 
Reston.  Va. 

4- 6— ANPA,  ASNE,  APME,  Leadership  in  the  newsroom.  Cathedral 

Hill  Hotel,  San  Francisco. 

10-15— American  Press  Institute,  Advertising  Executives  of  Weekly 
Newspapers.  Reston,  Va. 

17-22— American  Press  Institute,  Business  and  Economic  News  Coverage, 
Newspapers,  Reston,  Va. 
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Editorial  workshop 

By  Roy  H.  Copperud 


The  Breathless  Style 

No.  604 

It  is  many  years  since  I  first  began  harping  on  the  so- 
called  false  title  as  a  characteristic  fault  of  journalese.  But  I 
have  long  since  given  up  on  such  criticism,  concluding  that 
it  was  a  lost  cause,  judging  from  the  scarcity  of  criticism 
from  other  directions. 

About  the  only  thing  that  made  me  feel  I  might  not  be  the 
only  one  in  the  parade  who  was  out  of  step  was  the  fact  that 
falsies  continue  to  be  a  conspicuous  blemish  of  newswrit¬ 
ing,  and  are  unknown  elsewhere.  It  is  true,  however,  that 
falsies  have  been  enthusiastically  seized  upon  by  broad¬ 
cast  journalists.  I  suspect  that  they  feel  a  sneaking  sense  of 
inferiority  to  the  press,  which  was  in  the  news  business 
first,  and  are  eager  to  imitate  it  however  they  can,  warts 
and  all. 

False  titles  are  not  just  a  harmless  idiosyncrasy.  They 
debase  writing  because  they  blur  distinctions  and  flout 
idiom.  The  only  newspaper,  to  my  knowledge,  that  bars 
falsies  or  even  tries  to,  is  the  New  York  Times. 

1  was  heartened  to  see  a  criticism  of  this  mannerism  in 
Copy  Talk,  the  critique  of  the  Canadian  Press:  “Psst! 
Wanna  make  your  sentences  hard  to  read?  It’s  a  snap.  Cut 
out  basic  little  words  like  a,  an,  the,  and  of.  Forget  about 
commas.  Pile  the  nouns  together.  And — ta-dah! — you  get: 
‘Hockey  Night  in  Canada  vice-president  Frank  Selke 
.  .  .  Simon  Fraser  University  student  Laurette  Yelle 
.  .  .  neophite  director  Dwight  Little’s  not-yet-released 
KGB.  .  .  prolific  novelist  and  golf  addict  P.G.  Wode- 
house.’ 

Fans  of  this  breathless  style,  invented  by  Time 
magazine,  argue  that  it’s  tight,  as  if  that  were  justification 
enough.  But  clarity,  not  conciseness,  is  the  writer’s  first 
concern. 

“Piled-up  writing  is  hard  for  readers  to  grasp  because  it 
destroys  the  normal  pace  and  rhythm  they’re  used  to  in  the 
English  sentence.  In  everyday  English,  people  would  say 
‘Frank  Selke,  the  vice-president  of  Hockey  Night  in  Cana¬ 
da.’  And  that’s  the  way  we  should  write  it  —  with  the  and 
of  and  commas.” 

There  was  a  splendid  collection  of  falsies,  all  in  one 
sentence,  in  a  book  review  I  ceased  to  read  recently: 
“  ...  the  ostrich  farm  is  your  standard  spooky  manor 
house,  complete  with  native  housekeeper  Lena;  arrogant 
wastrel  son  and  heir  Charles;  loyal  taciturn  retainer 
Smuts  ...” 

The  New  York  Times  must  have  a  special  desk  just  to 
excise  the  falsies  in  wire-service  copy,  because  the  press 
associations  have  long  gone  hog-wild  with  them. 

The  last  time  I  heard  anything  critical  on  this  subject 
emanate  from  the  wire  services  was  about  25  years  ago, 
when  Hub  Keavy,  longtime  chief  of  the  Los  Angeles  AP 
bureau,  was  taken  to  task  for  a  story  that  referred  to  ‘Glass 
jar  manufacturing  heir  John  A.  Kerr’s  divorce  decree.’ 
Hub  replied,  “All  I  can  say  is  it’s  a  good  thing  for  AP 
subscribers  that  Kerr’s  old  man  didn’t  invent  the 
International  Harvester  Company’s  two-row  cotton¬ 
picking  machine.” 
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Fighting  back 

It  is  feared  that  two  prominent  libel  suits  now  being  heard  may 
stimulate  a  rash  of  suits  against  media  by  public  officials  as  well  as 
prominent  people,  particularly  if  the  plaintiffs  win.  This  would  be 
true  if  Times  vs  Sullivan  is  upset.  It  could  be  “open  season”  against 
the  press  for  people  who  feel  they  have  been  harmed,  rightly  or 
wrongly,  by  a  news  story,  or  who  just  want  to  “get  even”  with  an 
editor  of  a  newspaper  for  something  the  plaintiff  believes  should  not 
have  been  published. 

There  is  fear  that  small  newspapers,  magazines  and  broadcasters 
could  not  stand  up  financially  imder  the  high  legal  costs  of  defending' 
themselves  and  might  force  curtailment  of  aggressive  reporting  of 
controversial  stories  just  to  avoid  the  possibility  of  libel  suits. 

All  editors,  we  believe,  understand  their  obligation  to  be  responsi¬ 
ble  for  the  truth  and  accuracy  of  what  they  print.  The  risk  of  being 
wrong — ^the  risk  of  libelling  someone  in  pursuit  of  the  facts — is 
unavoidable  and  part  of  the  game  for  someone  who  is  trying  to  do  a 
good  reporting  job.  The  danger,  of  course,  is  the  possibility  of  ^ 
proliferation  of  unwarranted  and  unsupportable  nuisance  suits.  This 
is  where  accummulated  legal  fees  would  be  damaging  to  many  pub¬ 
lications  large  and  small.  Insurance  to  provide  a  shield  against  such 
suits  might  become  useless,  or  inadequate,  to  give  protection  against 
a  multiplicity  of  suits. 

There  is  a  way,  however,  for  media  to  protect  themselves  against 
the  purely  Mvolous,  nuisance  suits — a  way  to  fight  back.  This  is  the 
coimtersuit  against  libel  plaintiffs  and  their  lawyers  for  meritless 
libel  litigation  for  ulterior  motives.  The  tactic  should  be  a  deterrent  in 
some  of  these  instances. 

The  Cincinnati  Post  has  just  won  an  important  countersuit  against 
a  libel  plaintiff  charging  abuse  of  process  in  an  attempt  to  silence  the 
newspaper.  The  technique  has  been  used  a  few  times  by  the  Charles¬ 
ton  (W.  Va.)  Gazette,  convincing  one  politician  to  drop  a  threatened 
libel  suit  and,  in  another  case,  after  a  hbel  suit  had  been  dismissed  by 
a  judge,  filing  a  suit  to  have  the  unsuccessful  plaintiffs  attorney  pay 
the  newspaper’s  legal  fees. 

There  may  be  some  editors  and  publishers  who  will  feel  such  tactics 
are  too  aggressive  and  beneath  their  dignity  and  who  would  would 
prefer  to  defend  themselves  in  each  instance  on  the  merits.  It  seems 
to  us,  fighting  back  in  this  way  against  fnvolous  charges  could  put  a 
little  chill  into  the  eagerness  of  those  who  may  feel  newspapers  are 
fair  game — especially  if  the  protection  of  Sullivan  is  diluted. 

Sealing  court  documents 

Also  under  the  heading  of  “fighting  back”  is  the  unified  effort  of 
several  Vermont  newspapers  to  reverse  the  tendency  in  that  state  by 
lower  courts  to  seal  affidavits  and  pretrial  documents  in  criminal 
cases. 

These  newspapers  have  asked  the  state  Supreme  Court  to  order 
lower  courts  to  unseal  these  records  which  are  normally  on  the  public 
record.  One  of  them  is  suing  a  state  judge  in  federal  coiut  on  First 
Amendment  grounds. 

The  reading  public  may  realize  some  day  what  the  First  Amend¬ 
ment  is  all  about  but  in  the  meantime  it  is  up  to  media — meaning 
“newspapers” — ^to  defend  First  Amendment  rights  case  by  case. 
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Letters  to  the  Editor 


language  daily,  L’Orient-Le  Jour. 

(In  addition,  there  were  other  news 
reports  earlier  in  the  week  dealing 
with  the  presence  of  the  spotters,  in¬ 
cluding  several  by  UPI.) 

Since  this  story  had  already  been 
published  at  the  scene  of  the  fighting 
in  Beirut,  CBS  News  believed  it  ap¬ 
propriate  to  report  the  story. 

\^ile  earlier  this  year,  we  have,  on 
several  occasions,  presented  this  in¬ 
formation  to  Defense  Department  of¬ 
ficials,  representatives  of  that  agency 
have,  for  some  reason,  continued  to 
make  the  charges  that  you  reported  in 
your  December  1  article. 

I  hope  this  sets  the  record  straight 
for  your  readers. 

Edward  M.  Joyce 


(Joyce  is  president  of  CBS  News.) 

Says  you  can’t  run  a  newspaper  by  consensus 

As  an  ex-newsman,  I  was  amused  cept  that  Karl  Marx  brought  to  our 
by  die  recent  flap  in  Miami  about  the  consciousness  more  than  a  century 
publisher  of  the  Miami  Herald  over-  ago. 

ruling  his  editorial  board  and  endors-  The  editorial  board  of  the  Herald 
ing  Reagan  for  President.  A  funda-  apparently  believes  that  its  labor 

mental  question  seems  to  have  been  brings  greater  value  to  the  business 

overlooked.  Who  works  for  whom  at  than  the  publisher’s  capital.  Thus, 
the  Miami  Herald?  they  presumably  should  have  a  great- 

It’s  difficult  to  imagine  publishers  er  voice  than  the  publisher  in  endors- 
of  another  era — people  like  McCor-  ing  whatever  the  Herald  wants  to  sup- 

mick,  Patterson,  or  Hearst — permit-  port.  It’s  as  if  capital  no  longer  has 

ting  a  group  of  editorial  employees,  any  rights. 

regardless  of  rank,  to  override  the  My  reaction  may  be  misread  as  the 
publisher’s  choices  on  anything.  rantings  of  an  aroused  capitalist. 

There  is  a  sense  in  which  the  issue  They  aren’t.  But  my  basic  sympathies 
raises  again  an  age-old  philosophical  are  with  the  publisher.  His  financial 
argument  about  the  value  of  labor  ver-  investment,  or  the  investment  he  rep- 
sus  capital  in  any  enterprise — a  con-  resents,  gives  him  greater  rights  than 


the  editorial  woricers.  If  the  newspa¬ 
per  fails,  the  editorial  writers  can  al¬ 
ways  find  other  jobs.  But  how  does 
the  publisher  recoup  his  lost  invest¬ 
ment? 

High-flown  journalistic  theories  to 
the  contrary,  a  newspaper  is  a  busi¬ 
ness.  It  can’t  be  run  by  consensus  like 
a  democracy,  not  if  the  rights  that  ac¬ 
crue  to  property  are  to  continue  to 
have  meaning. 


Robert  L.  Gildea 


(Gildea  is  vice  president,  Howard 
S.  Wilcos,  Inc.,  Indianapoiis,  Ind.) 


CBS  News  chief  responds  to  Defense  Dept. 


In  your  December  1  issue  you  re¬ 
ported  on  the  Military  Media  Confer¬ 
ence  at  the  Naval  War  College  in 
Newport  at  which  an  unnamed  “Ma¬ 
rine  Officer’’  and  an  unnamed  “De¬ 
fense  Department  Official’’  suggest¬ 
ed  that  CBS  News  had  endangered 
troop  security  in  reporting  a  story 
about  Marine  spotters  in  Beirut. 

We  at  CBS  News  resent  the  charge 
because  it  is  baseless,  and  the  Cie- 
fense  Department  knows  that  it  is 
baseless. 

It  is  not  the  practice  of  CBS  News 
to  report  information  that  could  en¬ 
danger  the  safety  of  our  troops  and  the 
Defense  Department  knows  that  also. 

Specifically,  the  Marine  Officer 
was  reported  as  contending  that 
“CBS  was  the  only  news  organiza¬ 


tion  to  go  with  a  story  that  gave  the 
number  and  location  of  troops  being 
used  as  spotters  in  the  hills  above  Bei¬ 
rut.’’ 

Here  are  the  facts:  On  March  1, 
1984,  the  CBS  EVENING  NEWS 
took  note  of  the  fact  that  an  observa¬ 
tion  post  was  being  manned  by  Ma¬ 
rines  at  Beit  Meri. 

CBS  News  Correspondent  Doug 
Tunnell  stated  on  that  broadcast, 
“From  a  ISth  century  monastery 
overlooking  Beirut,  they  ran  a  covert 
reconnaissance  installation — covert 
until  a  report  on  their  activities  ap¬ 
peared  on  the  front  page  of  a  Beirut 
newspaper.’’ 

This  story  had  already  been  pub¬ 
lished  on  Februaary  28  in  Beirut  on 
the  front  page  of  the  Beirut  French 


His  image  of  newspaper  editors  deciines 


I  have  written  a  column  for  a 
monthly  newspaper  for  almost  four 
years,  and  recently  decided  to  try  to 
self-syndicate  it.  From  a  directo^,  I 
picked  out  about  SO  small  city  dailies 
in  the  East  and  Midwest  to  querry 
with  the  idea.  I  proposed  a  weekly 
column,  and  included  samples,  a  pub¬ 
licity  flyer,  and  a  form  that  simply 
had  to  be  checked  ‘  ‘yes’  ’  or  “no’  ’  and 
returned  in  a  self-addressed,  stamped 
envelope. 

After  about  two  months,  10  of 
these  editors  had  taken  the  time  to  use 
the  form  or  write  a  letter  and  say  they 
did  not  wish  to  use  the  column.  None 
said  “yes.”  The  remaining  40  never 
bothered  to  reply,  despite  the  SASE 
and  a  second  follow-up. 

I  am  disappointed  that  I  did  not  sell 
the  column  idea  to  anyone,  at  least 
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with  this  effort.  But  I  am  mostly  disil¬ 
lusioned  by  the  lack  of  courtesy  of 
these  40  editors  who  kept  the  200 


stamp  and  never  bothered  to  reply. 

This  experience  has  knocked  down 
my  image  of  newspaper  editors  about 
three  notches. 

David  E.  Sumner 


A  Gslumn  for  Life  by  Leo  F.  Buscagiia,  Ph.D. 

“CXir  readers  love  him.  We’re  settins  tots  of  mail  and  tots  of 
phone  calls.  ^  city  THUune 

Transmitted  via  UPI  DataNews  or  AP  DataFeatures  or  by  mail. 
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Booth  wins  30 
Jbuni^ism  Awards 


ou  do  ^ 
you  are. 
(hotog- 
tt  the  Booth 
o  their 

Press 


newspaper.  In 
fy.'  all,  Booth  took 
jr  6  firsts,  5  sec- 

thirds 

jf  and  6  honorable 
W  mentions  in  almost 

['  every  category  judged. 

I^IUp  Thirty  awards  in  all.  More 
MPf  than  anybody  else  in  the  state. 

>Xfe’d  like  to  thank  the 
W  Michigan  Press  Association  for 
^  recognizing  what  our  1  million  plus 
readers  find  out  every  day. 
It’s  not  how  big  you  are,  it’s  how 
good  you  are. 

Members  of  the  Newhouse  group 
^  di  newspapers. 
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Fighting  back 

Cincinnati  Post  wins  a  libel  countersuit  which  could  set  an 
Important  precedent  for  newspapers  In  similar  situations 


The  Cincinnati  Post,  a  Scripps- 
Howard  newspaper,  won  a  libel  coun¬ 
tersuit  in  a  California  court  which 
could  set  an  “important  precedent” 
for  other  newspapers  seeking  to  file 
such  actions,  according  to  the  Post’s 
attorney,  Bruce  W.  Sanford. 

Sanford,  a  partner  of  the  Washing¬ 
ton,  D.C.  firm  of  Baker  &  Hostetler, 
is  a  noted  libel  attorney  who  is  also 
legal  counsel  of  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta 
Chi. 


One  of  the  pioneers  of 
the  concept  of 
countersuing  libel 
plaintiffs  was  W.  £. 
Chilton  III,  publisher  of 
the  Charleston  (W.  Va.) 
Gazette. 


One  of  the  pioneers  of  the  concept 
of  countersuing  libel  plaintiffs  was  W. 
E.  Chilton  III,  publisher  of  the 
Charleston  (W.Va.)  Gazette.  In  early 
1983,  Chilton  was  able  to  convince  a 
former  West  Virginia  politician  to 
drop  his  libel  suit  against  the  Gazette 
when  he  threatened  to  sue  the  plain¬ 
tiffs  lawyer  for  abuse  of  process 
{E&P,  Feb.  26,  1983,  p.l4). 

Chilton  said  the  Gazette’s  policy 
was  to  “sue  back”  when  the  news¬ 
paper  was  faced  with  libel  actions  it 
regarded  as  “frivolous  or  part  of  an 
attempt  to  shut  us  up. 

“lam  absolutely  convinced,”  Chil¬ 
ton  stated,  “that  if  papers  will  fight 
back,  the  libel  nonsense  will  stop.” 

The  Post’s  countersuit  against  the 
libel  plaintiff  charged  abuse  of  pro¬ 
cess  and  said  he  was  seeking  to 
deprive  the  newspaper  of  its  First 
Amendment  right  to  publish. 

The  Post’s  victory  “gives  the  press 
a  weapon  to  combat  libel  plaintiffs 
who  are  thought  to  be  maintaining 


meritless  libel  litigation  for  ulterior 
motives,”  Sanford  said. 

“The  sheer  legal  implication  is  that 
there  is  now  a  C^ifomia  precedent  for 
countersuits  against  plaintiffs,”  San¬ 
ford  said. 

The  attorney  cautioned,  however, 
that  such  countersuits  by  newspapers 
must  be  carefully  prepared  “with  an 
adequate  foundation  for  alleging  an 
abuse  of  process  during  the  libel  litiga¬ 
tion.” 

Sanford  explained  that  the  courts 
“tend  to  be  hostile  to  countersuits 
brought  by  news  organizations 
against  comparatively  less  powerful 
individuals.  They  (countersuits)  must 
be  factually  well-supported.  It  is  no 
place  for  hip  shooting.” 

Judge  Charles  E.  Jones  of  Los 
Angeles  Superior  Court  ruled  that  the 
Post  did  not  have  to  wait  until  it  won 
the  libel  case,  which  was  filed  in  Ohio, 
in  order  to  sue  the  plaintiff. 


Vermont  newspapers  also  get 
aggressive.  See  story  on  page  13. 


Judge  Jones  noted  that  if  the  Post 
also  prevailed  in  the  Ohio  libel  case  it 
could  sue  for  the  separate  tort  of  mali¬ 
cious  prosecution.  However,  the 
judge  said  the  newspaper  could  sue 
for  the  torts  of  abuse  of  process  and 
deprivation  of  constitutional  rights 
while  the  libel  case  was  still  pending. 

The  Post  filed  its  countersuit  in 
California  because  the  libel  plaintiff, 
Victor  G.  Ninio,  currently  lives  in  that 
state. 

Ninio’s  1980  libel  action  in  Ohio 
charged  Post  stories  about  his  ambu¬ 
lance  company’s  performance  during 
the  Dec.  3,  1979,  WHO  concert  in 
Cincinnati  were  false  and 
defamatory.  Eleven  people  died  and 
numerous  others  were  injured  during 
a  human  stampede  that  occurred 
while  concertgoers  were  waiting  to 
get  inside. 

A  Post  investigation  of  the  tragedy 
alleged  that  Ninio’s  ambulance  com¬ 


pany,  which  had  contracted  to  pro¬ 
vide  services  for  the  concert,  was 
guilty  of  ne^gent  practices  and  other 
forms  of  misconduct  on  the  night  of 
the  concert. 

Ninio  filed  his  libel  suit  in  response 
and  the  case  is  still  awaiting  trial. 

However,  the  Post  contended  in  its 
California  suit  that  Ninio  “under 
oath,  in  the  course  of  his  deposition” 
admitted  “that  he  had,  in  fact,  en¬ 
gaged  in  the  conduct  and  activities” 
detailed  in  the  Post’s  story  and  that 
the  article  was  accurate. 


The  Post’s  victory 
“gives  the  press  a 
weapon  to  combat  libel 
plaintiffs  who  are  thought 
to  be  maintaining 
merltless  libel  litigation 
for  ulterior  motives,” 
Sanford  said. 


The  Post  charged,  however,  that 
not  only  has  Ninio  “persisted  in  main¬ 
taining  his  admittedly  unfounded  libel 
action,  but  he  has  subsequently 
abused  and  misused  legal  pro¬ 
cess  ...  for  wrongful  ulterior  pur¬ 
poses.” 

According  to  the  Post’s  court  pa¬ 
pers,  Ninio  refused  to  drop  his  libel 
action  in  Ohio  unless  the  newspaper 
agreed  to  pay  him  $75,000. 

The  newspaper  also  alleged  that 
Ninio  was  persisting  in  his  libel  suit  in 
order  to  silence  the  news  media  from 
reporting  on  “his  derelict  ambulance 
services”  on  the  night  of  the  WHO 
concert. 

In  addition  to  the  Post,  the 
defendants  included  former  editor 
William  R.  Burleigh,  who  is  now 
Scripps-Howard  vice  president  and 
general  editorial  manager;  Paul  F. 
Knue,  the  Post’s  current  editor;  and 
reporters  Paul  Harasim  and  Jim 
Chute. 


Single  copy  sales 

Newspaper  execs  gather  in  Dallas  to  discuss 
how  to  take  advantage  of  this  type  of  reader 


Top  executives  from  all  branches  of  newspaper  manage¬ 
ment  gathered  in  Dallas  recently  to  develop  a  strategy  for 
taking  advantage  of  the  growth  in  circulation  from  single 
copy  sales. 

The  symposium,  sponsored  by  all  the  leading  news¬ 
paper  associations,  also  addressed  the  issues  of  converting 
single  copy  buyers  to  weekly  subscribers  and  convincing 
advertisers  of  the  value  of  single  copy  readers. 

“The  frequency  of  weekly  adult  readership  is  declining, 
while  sin^e  copy  readership  is  growing,”  stated  Vance 
Caesar,  general  manager  of  the  Long  Beach  Press  Tele¬ 
gram.  “In  fact,  single  copy  readers  and  buyers  are 
becoming  a  critical  part  of  our  success.” 


“In  fact,  single  copy  readers  and 
buyers  are  becoming  a  critical  part  of 
our  success.” 


The  symposium  participants  noted  that  researchers 
have  found  that  there  are  two  types  of  single  copy  buyers 
—  habitual  and  occasional  —  and  each  type  represents 
specific  chaUenges  and  opportunities  to  newspapers. 

The  “habitutd”  single  copy  buyers  were  defined  as 
those  adults  who  purchase  a  newspaper  at  least  three  times 
a  week  and  often  more. 

“Habitual”  buyers,  Caesar  noted,  are  often  more 
involved  with  their  newspaper  in  terms  of  intensity  of 
readership  than  even  subscribers  and  they  are  “especially 
interested  in  news.” 

The  habitual  buyers  tend  to  buy  their  newspapers  in  the 
same  place  each  day  and  “80%  t^e  their  papers  home,” 
Caesar  said. 

The  habitual  buyers  have  good  demographics  in  terms  of 
the  educational  and  economic  profiles  newspapers  want. 
Habitual  buyers  also  tend  to  be  single,  male,  young  and 
live  in  apartments  or  other  types  of  multiple-unit  dwellings 
where  newspapers  often  have  problems  with  home 
delivery. 

In  fact,  convenience  was  cited  as  a  major  reason  habi¬ 
tual  buyers  prefer  single  copy  purchases  to  home  delivery. 
Single  copy  buying  “fits  their  lifestyle,”  said  researcher 
Ruth  Clark. 

Improving  home  delivery  service,  therefore,  is  seen  as 
the  key  to  converting  these  habitual  buyers  into  subscrib¬ 
ers.  Such  improvement  not  only  means  efficient  and  time¬ 
ly  service,  but  also  developing  methods  of  delivery  that 
meet  the  “habituals’  ”  living  patterns. 

Newspapers  also  need  to  do  more  to  convince  habitual 
single  copy  buyers  of  the  advantages  of  subscribing,  Clark 
said. 

It  was  also  pointed  out  that  about  20%  of  the  habitual 
buyers  are  working  adults  in  two  wage-earner  households 
who  are  purchasing  a  second  newspaper. 

“Price  increases  alone  will  not  entice  them  (single  copy 
buyers)  to  home  delivery,”  added  Thomas  J.  Holbein, 
executive  vice  president  of  Belden  Associates.  He  said 
most  regular  single  copy  buyers  will  pay  newsstand 


increases  because  convenience  is  a  more  important  factor 
to  them  and  they  “need  to  indulge”  their  “tremendous 
apetites”  for  news. 

It  was  noted  that  habitual  single  copy  buyers  consider 
newspapers  to  be  their  main  source  of  news,  and  because 
of  their  not-stay-at-home  lifestyles,  they  rarely  watch 
television. 

However,  the  fact  that  such  single  copy  buyers  are  out 
so  often  also  is  a  m^jor  reason  why  they  see  little  advan¬ 
tage  to  having  a  newspaper  delivered  to  their  homes. 

The  other  type  of  single  copy  buyer  is  the  “occasional” 
reader  with  characteristics  much  different  from  the  habi¬ 
tuals. 

Unlike  habituals,  the  occasionals  are  not  turned  on  by 
news  content.  Rather,  they  buy  the  paper  because  they 
have  specific  features  in  mind  such  as  special  sections,  the 
TV  book  and  entertainment  columns,  or  the  classified  ads. 

The  occasional  buyers  also  tend  to  be  young  and  single, 
and  they  are  “more  likely  to  black,”  than  other  types  of 
newspaper  buyers,  said  Caesar. 

Occasional  buyers  tend  to  be  less  well  educated,  more 
mobile  and  poorer  also  than  habitual  single  copy  buyers, 
noted  A1  GoUin,  researcher  for  the  Newspaper  Advertis¬ 
ing  Bureau.  However,  this  group  also  contains  a  “sub¬ 
stantial  number  of  people  who  are  candidates  for  conver¬ 
sion”  to  home  delivery  and  “represents  an  attractive 
group  for  advertisers.” 

Caesar  called  occasional  buyers  “the  greatest  potential 
for  most  of  us”  in  building  single  copy  sales. 

To  attract  such  buyers,  he  said,  newspapers  should  be 
offering  “a  variety  of  content,  not  focusing  too  much  on 
news,  and  show  it  off  above  the  fold.” 

Visual  stimulation,  including  the  use  of  color,  is  another 
effective  way  of  attracting  such  readers,  he  said. 

“Reinforce  the  reading  habit  through  promotions  of 
upcoming  features.  Give  the  occasion^  reader  what  he 
wants,”  he  said. 


“Habitual”  buyers,  Caesar  noted, 
are  often  more  Involved  with  their 
newspaper  In  terms  of  Intensity  of 
readership  than  even  subscribers  and 
they  are  “especially  Interested  In  news.” 


Contests  were  cited  at  the  symposium  as  another  effec¬ 
tive  way  to  pull  in  occasional  buyers. 

The  speakers  also  advocated  finding  new  outlets  for 
single  copy  sales  such  as  lunch  wagons  and  24-hour  auto¬ 
matic  teller  machines. 

Clark  stated  her  research  found  “more  women  among 
occasional  buyers”  and  suggested  that  newspapers  “begin 
to  think  of  women  when  you  think  of  single  copy  sales.” 
This  finding  contrasts  with  the  habitu^  buyers  group 
which  researchers  said  tends  to  be  male. 

Caesar  advocated  newspapers  coming  out  with  a  special 
single  copy  street  edition  that  is  different  from  the  home 
delivered  editions. 
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He  also  said  newspapers  should  hold  weekly  planning 
sessions  for  single  copy  sales  that  involved  “top  editorial, 
circulation  and  promotion  people." 

Virgil  Fassio,  publisher  of  the  Seattle  Post-Intelligencer 
and  a  former  circulation  executive  at  several  newspapers, 
agreed  with  Caesar  that  editors  need  to  be  more  involved 
in  circulation  strategies. 

“The  coordination  and  cooperation  of  all  departments” 
is  necessary  for  an  effective  single  copy  sales  strategy,  he 
said.  “Editors  should  know  where  the  editions  go.” 


The  speakers  also  advocated  finding 
new  outlets  for  single  copy  sales  such 
as  lunch  wagons  and  24-hour  automatic 
teller  machines. 


Fassio  advised  that  someone  from  the  circulation 
department  should  regularly  attend  editorial  meetings,  and 
that  an  editor  should  just  as  regularly  sit  in  on  circulation 
meetings. 

“How  many  sales  are  missed  because  the  circulation 
department  didn't  know  about  the  breaking  story  or 
planned  feature,”  he  asked  and  therefore  couldn’t  pro¬ 
mote  it  or  send  extra  copies  to  areas  that  may  be  particular¬ 
ly  interested? 

However,  Fassio  disagreed  that  newspapers  should 
have  a  separate  single  copy  edition  that  is  geared  for  a 
different  type  of  reader. 

“Why  should  somebody  who’s  buying  it  out  of  a  box  see 
a  different  paper  from  the  one  at  home?”  he  asked.  “Ifit’s 
good  enough  for  sin^e  copy,  it’s  good  enough  for  home 
delivery.  The  subscriber  may  decide  the  single  copy  edi¬ 
tion  is  a  better  newspaper  and  decide  not  to  subscribe.” 

Fassio  also  believes  that  putting  out  a  single  copy  edi¬ 
tion  would  “complicate”  production  schedules  and 
increase  the  chances  of  papers  arriving  late  for  delivery, 
which  is  one  of  the  greatest  reasons  for  subscription  can¬ 
cellations. 

“The  newspaper  has  to  get  out,”  he  stated.  “Nobody 
should  have  an  opportunity  to  ruin  the  sanctity  of  press- 
start  time.  The  commitment  to  on-time  starts  is  the  most 
important  thing  we  can  do.” 

Newspapers  also  need  to  do  more  developing  of  ways  to 
market  single  copy  readership  to  advertisers,  said  Laurie 
Smith  Walton,  marketing  director  of  the  Dallas  Times 
Herald. 


Caesar  advocated  newspapers  coming 
out  with  a  special  single  copy  street 
edition  that  Is  different  from  the  home 
delivered  editions. 


“We  spend  big  bucks  on  promoting  single  copy  sales, 
but  we  can’t  really  put  our  fingers  on  the  impact,”  she 
stated,  calling  for  more  research  in  this  area. 

Advertisers  tend  to  view  single  copy  readers  as  “value¬ 
less,”  she  noted,  and  newspapers  need  to  counter  this 
impression  by  stressing  the  demographics  of  such  readers. 

She  said  one  of  the  marketing  goals  should  be  to  con¬ 
vince  advertisers  to  place  their  preprints  in  single  copies  as 
well  as  in  home  delivered  papers. 

However,  Vyalton  said  newspapers  will  face  a  tough  job 
in  selling  advertisers  on  single  copy  readers.  She  said  that 
advertisers’  arguments  that  their  mail  programs  and  the 
newspaper’s  own  total  market  coverage  programs  already 
give  them  a  way  to  reach  single  copy  buyers  “is  a  tough 


issue  to  face.” 

Researcher  Ruth  Clark  reminded  the  symposium  par¬ 
ticipants  that  newspapers  must  “pay  attention”  to  their 
subscribers.  “You  must  fight  as  hard  as  you  can  not  only 
to  build  home  delivery,  but  to  keep  it,”  she  said. 

Clark  was  among  those  who  believe,  however,  that 
changing  lifestyles  mean  the  trend  to  single  copy  sales  will 
continue. 

She  also  did  research  into  Sunday-only  single  copy  buy¬ 
ers  and  found  them  to  be  young,  “very  big  readers  of 
magazines,”  employed,  and  “special  interest  people” 
who  want  a  roundup  of  news  and  special  sections. 

NAB’s  Gollin  also  pointed  out  that  the  “national  mood” 
can  be  a  “subtle  factor”  in  newspaper  sales. 

People  with  “a  sense  of  confidence  in  the  future”  were 
more  easily  encouraged  to  “build  the  (newspaper)  reading 
habit,”  he  said,  while  people  with  a  “gloomy  view  of  life 
tend  to  stop  reading  newspapers.” 

Nevertheless,  Gi^llin  said  newspapers  must  continue  to 
provide  strong  news  coverage. 

“That  continues  to  sell  newspapers  more  than  any  other 
identifiable  appeal,”  he  said. 

The  single  copy  sales  symposium  was  sponsored  by  the 
American  Newspaper  Publishers  Association  “in 
cooperation  with”  the  American  Society  of  Newspaper 
Editors,  Associated  Press  Managing  Editors, 
International  Newspaper  Advertising  and  Marketing 
Executives,  International  Newspaper  Promotion  Associa¬ 
tion  and  Newspaper  Research  Council. 

ANPA  seeks  postal  rate  reversal 

The  American  Newspaper  Publishers  Association  has 
asked  the  U.S.  Court  of  Api^als  for  the  Second  Circuit  to 
reverse  the  U.S.  Postal  Service’s  decision  on  December  12 
to  adopt  new  mail  rates. 

ANPA  requested  that  the  entire  postal  rate  matter  be 
returned  to  the  USPS  for  further  consideration  on  the 
grounds  that  the  decision  was  based  on  insufficient  evi¬ 
dence. 

The  ANPA  intends  to  file  detailed  court  papers  stating 
its  case  later  this  month. 

ANPA  presented  its  case  at  the  postal  rate  hearings  last 
year.  The  Postal  Rate  Commission  at  the  time  said  that 
ANPA  had  raised  an  interesting  issue  but  had  failed  to 
make  its  case  sufficiently. 

The  PRC  stated,  however,  that  it  would  welcome  more 
evidence  from  ANPA  in  order  to  reconsider  the  associa¬ 
tion’s  arguments  and  examine  the  entire  way  by  which 
third  class  mail  rates  are  established. 

The  Postal  Service  Board  of  Governors  also  noted,  in 
approving  new  mail  rates  to  take  effect  on  Feb.  17,  that  it 
was  dissatisfied  with  the  third  class  rates  suggested  by  the 
PRC  and  wanted  to  re-examine  the  way  such  rates  are  set. 

Parade  debuts  new  ad  section 

The  first  SMART  unit,  a  multi-coupon  advertising 
device  carrying  the  theme  “A  Parade  of  Values,”  will 
debut  in  Parade  magazine  on  Jan.  13. 

Available  through  the  Sunday  Magazine  Advertising 
Response  Team  (SMART),  the  unit  consists  of  four  half¬ 
page  ads  in  the  center  of  Parade,  plus  a  visible  fold-down 
section  containing  coupons. 

Advertisers  in  the  premier  issue  include  Thomas  J.  Lip- 
ton,  Inc.  for  Sunkist  Fruit  Rolls,  Hunt-Wesson’s  Manwich 
Sloppy  Joe  Sauce  and  Mix  and  Jhirmack’s  shampoo,  con¬ 
ditioner  and  hair  spray. 

A  horizontal  half-page  ad  plus  a  coupon  in  the  SMART 
unit  of  Parade  costs  $98,894  net.  A  combined  run  of  Parade 
and  Family  Weekly  is  also  available  with  38  million 
unduplicated  circulation. 
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Journalists  in  war  zones 

Risks  are  a  matter  of  personal  choice 


By  Ron  Morgan 

Few  types  of  reporting  require  as 
many  judgement  calls  as  war  cover¬ 
age.  Ambition,  concern  for  safety, 
and  competitive  pressures  all  affect  a 
reporter's  decision  to  head  into  a 
dangerous  situation. 

Latin  American  beat  reporters 
tackled  the  subject  recently  during  a 
seminar  on  “The  Risks  of  the  Jour¬ 
nalist”  held  in  Mexico  City  by  the 
Foreign  Correspondent  Association. 

“The  more  risks  you  are  willing  to 
take  the  more  information  you  can 
obtain,”  says  Juan  Vasquez,  a  Mex¬ 
ico  correspondent  for  the  Los 
Angeles  Times  who  has  also  covered 
Central  America. 

“Each  reporter  has  to  judge  for 
himself  if  the  risk  he  is  running  is 
worth  it,”  he  said.  “An  essential  rule 
for  journalists  is  to  evaluate  each  arti¬ 


cle’s  potential  against  the  risks  neces¬ 
sary  to  do  it.” 

Vasquez  cited  as  a  case  in  point  a 
guerrilla  contact  he  made  in  San  Sal- 


“An  essential  rule  for 
Journalists  Is  to  evaluate 
each  article’s  potential 
against  the  risks 
necessary  to  do  It.” 


vador  three  years  ago.  Vasquez  and 
another  American  reporter  received  a 
message  to  be  at  a  certain  spot  in 
downtown  San  Salvador  at  1 1  a.m. 
They  were  met  by  a  young  boy  and 
taken  to  a  truck,  filled  with  melons,  to 
be  transported  to  a  meeting  with  the 


guerrillas. 

“The  problem  was  that  we  had  to 
travel  in  the  back  of  the  vehicle  and 
my  associate  —  blond  with  blue  eyes 
—  wasn’t  the  type  of  person  you  were 
accustomed  to  seeing  riding  in  the 
back  of  a  pickup  in  a  country  like  El 
Salvador.  I  thought  we  would  draw 
too  much  attention  from  the  police 
and  would  be  in  great  danger.  For  that 
reason  I  decided  not  to  go.” 

The  other  reporter  decided  to  go 
ahead  alone. 

“When  he  came  back  to  the  hotel, 
hours  later,  he  told  me  that  the  pickup 
hadn’t  been  stopped  by  the  police  and 
he  had  gotten  a  good  story,”  Vasquez 
said. 

There  had  been  one  unexpected 
development,  though.  When  the 
reporter  arrived  at  the  meeting  point. 


A  ‘step  backward’  in  Mexican  press  freedom 


By  Ron  Morgan 

At  about  6:30  the  night  of  May  30, 
Mexico’s  most  prominent  syndicated 
columnist,  Manuel  Buendia,  was 
walking  along  the  Mexico  City  tourist 
section,  the  ^nk  Zone,  where  he  had 
an  office. 

As  he  approached  a  parking  lot 
where  his  car  was  parked,  not  far  from 
one  of  the  city’s  busiest  intersections 
—  Reforma  and  Insurgentes  —  two 
assailants  came  up  behind  him  and 
fired  four  shots  into  his  back.  Buendia 
died  on  the  sidewalk  of  the  exclusive 
section,  the  rush-hour  traffic  speed¬ 
ing  by. 

The  attack,  which  came  only  a 
week  before  Mexico’s  Freedom  of 
Press  Day,  sent  shock  waves  through 
journalistic  and  political  circles  there. 
President  Miguel  de  la  Madrid  stood 
vigil  at  Buendia’s  casket. 

The  attack  on  Buendia  drew  great 
attention  because  of  his  prominence 
and  because  one  thinks  of  Mexico  as 
having  a  stable  society  and  robust 
pres-*. 

Raymundo  Riva  Palacio,  coordina¬ 
tor  of  correspondents  for  the  Mexico 
CUy  daily  Excelsior  told  a  conference 
o;i  “The  Risks  of  the  Journalist”  re¬ 
cently  in  the  Mexican  capital  that 


journalists  in  Mexico  face  many  of  the 
same  risks  and  difficulties  in  doing 
their  jobs  as  reporters  in  less  stable 
Latin  American  countries. 

Between  1971  and  1984,  24  Mex¬ 
ican  journalists  have  been  murdered 
in  the  country.  Five  journalists  were 
victims  of  attacks,  he  said,  and  there 
were  17  cases  of  detentions  and  kid¬ 
nappings.  Twenty-five  journalists 
were  beaten,  he  said. 


Between  1971  and 
1984,  24  Mexican 
Journalists  have  been 
murdered  in  the  country. 


During  the  period,  Riva  said,  there 
were  nine  cases  when  media  outlets 
were  shut  down,  11  cases  when 
reporters  were  allegedly  suspended 
or  fired  for  reporting  news  the  govern¬ 
ment  found  offensive. 

“The  case  of  Buendia  is  the  most 
significant,  the  most  well  known  and 
the  most  dramatic,  but  it’s  not  the 
only  one,”  Riva  said. 

Many  Mexican  journalists  point  out 
there  is  more  freedom  of  expression  in 


Mexico  today  than  during  the  1960s 
and  early  1970s  when  controls  were 
tight. 

Saul  Alvarez,  while  working  as  a 
writer  for  the  political  newspaper 
Claridades,  was  arrested  during  the 
1968  unrest  which  culminated  in  the 
Tlatelolco  shootings.  He  spent  the 
next  three  years  in  prison.  Not  one  to 
give  the  government  the  benefit  of  the 
doubt,  Alvarez  says  conditions  for 
the  press  have  improved. 

“You  can  write  about  things  today 
that  you  couldn’t  hint  about  before,” 
he  said  at  the  conference. 

Mexican  President  Miguel  de  la 
Madrid  said  in  his  State  of  the  Nation 
address,  “Freedom  of  the  press  is  evi¬ 
denced  by  the  press  itself.” 

And,  indeed,  look  over  the  range  of 
publications:  Excelsior,  Uno  Mas 
Uno  and  Proceso  regularly  oppose 
government  policies,  and  there  are 
others  ranging  from  Marxist  weeklies 
to  conservative  magazines. 

Riva,  recognizing  this,  says  never¬ 
theless  Mexico’s  move  toward  great¬ 
er  press  freedom  has  “taken  a  step 
backward”  during  the  past  year. 

Choosing  his  words  with  extreme 
care  and  refusing  to  name  names  or 
give  extensive  details,  Riva  said  that 
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the  driver  and  two  other  Salvadorans 
who  had  been  riding  in  front  retrieved 
some  rifles  which  had  been  hidden 
among  the  melons  in  the  back. 

“If  the  pickup  truck  had  been  stofl- 
ped  by  the  police  or  the  army  the 
situation  would  have  been  extremely 
dangerous,”  Vasquez  said.  The  guer¬ 
rillas  had  not  told  either  reporter 
about  the  guns  hidden  in  back. 

“Fine,  I  said,  my  friend  had 
obtained  a  good  article  and  I  hadn’t 
but  he  also  ran  a  risk — perhaps  great¬ 
er  than  he  imagined,”  Vasquez  said. 

Joseph  Harmes,  Newsweek  corre¬ 
spondent  in  Mexico,  had  a  similar 
story  to  tell.  In  1983  he  received  a  tip 
from  an  American  official  in  Hon¬ 
duras  that  there  was  an  “interesting 
story”  to  cover  on  the  border 
between  Nicaragua  and  Honduras. 

“Apparently  this  didn’t  imply  risks 
since  the  country  wasn’t  at  war,” 
Harmes  said,  “but  when  a  reporter 
from  the  Washington  Post  and  I  ar¬ 
rived  we  were  met  by  a  cloud  of  bul¬ 
lets.  We  found  ourselves  in  the  middle 
of  a  battle  between  ‘Contras’  backed 
by  the  Honduran  army  and  Nicara¬ 
guan  forces.” 

During  the  next  week,  Harmes 


in  December  1983  an  attempt  was 
made  by  a  high-ranking  government 
official  to  gain  editorial  control  of 
Excelsior  through  the  employee 
union. 

“It  wasn’t  an  attempt  by  the  gov¬ 
ernment  as  the  government,”  Riva 
said,  “but  an  effort  by  certain  offi¬ 
cials  to  use  the  newspaper  to  further 
their  interests.” 

He  said  the  principal  person 
involved  has  since  left  the  govern¬ 
ment. 


Riva,  recognizing  this, 
says  nevertheless 
Mexico’s  move  toward 
greater  press  freedom 
has  ’taken  a  step 
backward”  during  the 
past  year. 


“It  was  an  attempt  to  take  advan¬ 
tage  of  small  internal  problems  to 
channel  coverage  to  the  benefit  of  cer¬ 
tain  groups  in  the  government,”  he 
said. 

“They  had  friendships  with  some 
people  at  the  paper  and  they  invested 
a  lot  of  money  to  gain  influence  among 
other  employees,”  he  said.  The  prob¬ 
lem  came  to  a  head  at  a  union  meeting 
in  December  where  the  “golpe”  or 
coup,  as  Riva  called  it,  was  rolled 


said,  he  turned  down  repeated 
invitations  from  fellow  reporters  to 
return  to  the  border. 

“Since  my  editors  didn’t  consider 
the  story  important,  1  decided  the  risk 
wasn’t  worth  it,”  Harmes  said. 

Two  days  after  he  left  Honduras, 
Harmes  noted,  two  American  jour¬ 
nalists  —  A1  Cross  and  Dial  Tor- 
genson  —  were  killed  in  the  border 
area. 

“They  did  go,”  Harmes  said, 
“because  they  considered  the  story 
sufficiently  important  to  make  the 
danger  worth  it.  And  then  they 
became  the  story.” 

Vasquez  suggests  some  ground 
rules  for  enhancing  safety  in  conflict 
zones. 

“Try  to  avoid  those  situations 
where  your  own  security  depends  on 
others,  particularly  armed  groups 
whether  they  are  military,  police  or 
clandestine  groups,”  he  says. 

“Of  course  there  are  certain  cir¬ 
cumstances  when  this  is  impossible, 
for  example,  if  one  wants  to  visit  a 
guerilla  camp  or  cross  a  border 
accompanied  by  an  insurgent  group. 

“In  these  circumstances  it’s  better 
to  discuss  and  know  ahead  of  time  the 
security  measures  that  are  going  to  be 


back. 

The  effort  failed,  he  said,  because 
the  officials  involved  “lacked  know¬ 
ledge  of  the  internal  structure  and  the 
opposition  this  would  generate  within 
the  paper.  They  didn’t  have  the  sup¬ 
port  of  the  base,”  he  said. 

Riva  also  cited  another  case  at  Pro- 
ceso  magazine  where  he  said  govern¬ 
ment  officials  this  spring  threatened 
to  close  it  down  if  a  story  involving 
family  members  of  a  prominent  offi¬ 
cial  ran.  Again  Riva  wouldn’t  name 
names. 

He  asked  Proceso  staffers  in 
attendance  at  the  conference  to  cor¬ 
rect  him  if  his  version  of  what  hap¬ 
pened  was  wrong.  No  one  spoke  up. 

Another  incident  during  the  past 
year  which  was  cited  by  panelists  and 
members  of  the  audience  as  being 
threatening  to  the  press  was  the  gov¬ 
ernment’s  move  to  confiscate  all  cop¬ 
ies  of  a  Jack  Anderson  column  which 
ran  in  May  and  accused  President  De 
la  Madrid  of  diverting  funds  to  a  Swiss 
bank  account.  Following  the  incident 
members  of  the  Mexican  congress 
talked  of  banning  Anderson  from  en¬ 
try  into  Mexico. 

The  government  has  shown  special 
sensitivity  to  coverage  of  the  45,000 
Guatemalan  refugees  living  in  camps 
in  southern  Mexico.  When  the  gov¬ 
ernment  announced  in  May  that  it 
intended  to  relocate  them  away  from 
the  border  to  camps  in  Campeche  to 


taken.” 

Vasquez  says  it  is  also  a  good  idea 
to  work  with  a  fellow  reporter.  This 
doesn’t  make  you  safer,  but  it  can 
help  you  explain  what  you  are  doing  in 
a  particular  area. 

“I  think  we  have  all  found  our¬ 
selves  at  one  time  or  another  con¬ 
fronted  with  the  need  to  defend  our 
role  as  a  journalist  to  authorities  or 
unknown  groups  in  conflict  zones,” 
he  said. 

Vasquez  says  he  also  favors 
informing  the  commanding  officer  of 
your  presence  when  you  enter  a  con¬ 
flict  zone. 

“The  result  might  be  that  he  will 
deny  you  permission  to  continue  your 
visit,  but  my  experience  has  been  that 
the  authorities  are  going  to  realize 
sooner  or  later  that  journalists  are 
present  and  it  is  better  to  deal  openly 
with  them  than  to  hide  your  pres¬ 
ence,”  Vasquez  said. 

How  necessary  is  it  for  reporters  to 
travel  in  conflict  zones? 

“In  the  final  analysis  the  decision  is 
ours,”  Harmes  says.  “We  do  it 
because  our  job  consists  of  getting  as 
close  as  possible  to  an  event  so  our 
readers  can  also  get  as  close  as  possi¬ 
ble  through  our  work.” 


ensure  their  safety,  Adolfo  Aguilar 
Zinzer,  an  associate  of  the  Center  for 
Economic  Research  and  Teaching, 
and  a  writer  for  the  daily  Uno  Mas 
Uno,  began  writing  articles  critical  of 
the  move  and  pointed  out  that  many 
refugees  didn’t  want  to  be  relocated. 

On  July  16  he  was  abducted  from 
his  doorstep  by  armed  men  in  civilian 
clothes  and  held  overnight  in  a  clan¬ 
destine  prison.  Riva  said  this  is  the 
most  recent  example  of  “the 
insecurity  of  persons  involved  in  the 
information  media  in  Mexico.” 


While  foreign 
journalists  are  usually 
unfettered  in  Mexico,  the 
government  has  required 
foreign  reporters  to 
obtain  a  special  permit 
from  the  Secretary  of 
Interior  to  travel  to  the 
refugee  camps. 


while  forei^  journalists  are  usual¬ 
ly  unfettered  in  Mexico,  the  govem- 
meiit  has  required  foreign  reporters  to 
obtain  a  special  permit  from  the  Sec¬ 
retary  of  Interior  to  travel  to  the  re¬ 
fugee  camps.  Not  all  reporters  have 
been  issued  the  permit.  Reporters 
(Continued  on  page  26) 
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Show  ’em,  don’t  tell  ’em 

Birmingham  (Aia.)  News  associate  editor  uses  visuai 
gadgetry  in  his  roie  as  a  touring  writing  coach 


By  Howard  Shatz 

Clarke  Stallworth  stands  beside  a 
giant  television  screen  attached  to  an 
Atari  home  computer  and  calls  up  a 
story  about  a  popular  English  pro- 
fessor  It  a  prestigious  university. 

The  story  starts  with  the  reporter’s 
statement  that  there  are  few  people 
like  this  tough,  but  lovable  old  aca¬ 
demic  —  a  lead  that  grates  in  Stall¬ 
worth’s  craw. 

Show  me  why  he’s  different.  Stall- 
worth  says  to  the  reporters  at  his  writ¬ 
ing  clinic.  Who  cares  what  you,  the 
reporter,  thinks  anyway? 

Stallworth  scrolls  to  the  middle  of 
the  story  and  dips  into  it  to  find  a 
paragraph  showing  the  professor  act¬ 
ing  like  a  good  ol’  country  boy  — 
rubbing  his  feet  and  icily  quizzing  his 
students  on  an  essential  of  the  South¬ 
ern  dialect. 

Stallworth  moves  the  paragraph  to 
the  top  of  the  story  and  rewrites  it  to 
show  how  it  can  start  the  story  with  a 
bang  and  grab  the  reader. 

Go  to  any  writing  seminar  and 
someone  will  eventually  chirp, 
“show  ’em,  don’t  tell  ’em  when  you 
write.’’  But  that’s  telling.  Stallworth, 
associate  editor  of  the  Birmingham 
(Ala.)  News  and  touring  writing 


teacher  has  a  new  method  to  show 
’em  how  to  show  ’em. 

The  method  is  simple.  He  links  a 
home  computer  driven  by  word¬ 
processing  software  to  a  giant  televi¬ 
sion  screen.  The  link  lets  groups  dis¬ 
cuss  changes  in  copy,  make  the 
changes,  and  see  what  their  changes 
will  do  to  a  story. 


‘There’S  a  virus  in 
America,”  said  Stallworth, 
the  son  of  a  Marengo 
County,  Ala.,  country 
doctor.  “In  all  levels  of 
our  society  people  talk 
and  write  fancy.” 


Take  a  hypothetical  plane  crash 
story  that  Birmingham  News  staffers 
went  over  at  one  Stallworth  clinic. 
Everyone  had  fact  sheets  wjth  quotes 
and  descriptions  of  the  scene. 

The  reporter  running  the  clinic 
asked  for  ideas  for  a  second-day  lead. 

Someone  suggested  starting  the 
story  with  a  description  of  what  an 
eyewitness  saw  and  thought  when  the 
out-of-control  plane  first  came  into 
view. 


The  reporter  wrote  a  lead.  People 
suggested  word  changes;  ways  to 
make  the  lead  better.  They  added 
clauses  and  words,  took  away  clauses 
and  words 

Instead  of  just  discussing  possible 
ways  to  begin  a  story,  they  created 
different  leads.  They  saw  what  work¬ 
ed,  what  didn’t  work,  and  why. 

“This  is  a  gimmick,’’  Stallworth 
said  of  the  big  screen-computer  link. 
“But  it’s  a  successful  gimmick’’  — 
successful  in  that  it  helps  him  teach 
good  writing. 

For  him,  good  writing  is  simple 
writing,  with  short  words,  short  sen¬ 
tences,  short  paragraphs. 

“Write  to  me  in  language  that  is 
familiar  to  me,”  he  said.  “Show  me 
words  that  I  know.” 

More  than  that,  it  creates  a  picture. 
Don’t  just  say  the  government  has  a 
program  that  helps  people  fix  their 
houses  after  floods.  Show  a  person 
fixing  his  gutter  and  then  say  where  he 
got  the  money  from. 

Stallworth  favors  leads  showing  a 
person,  and  then  saying  how  the  vi¬ 
gnette  relates  to  the  news.  That 
doesn’t  mean  he’s  chained  himself  to 
leads  that  some  call  soft. 

“A  good  hard  news  story  is  a  work 
of  art,”  he  said.  Put  a  good  verb  in  the 
lead,  one  fact  in  each  paragraph. 

But  television  and  radio  will  likely 
have  the  story  first,  and  readers  will 
be  looking  for  a  readable  new 
dimension  to  the  story. 

So  Stallworth  says  put  a  person  in 
and  say  what  the  story  means  to  the 
reader. 

As  a  writer:  “I  just  want  to  com¬ 
municate,”  he  said.  As  a  reader:  “I 
want  to  be  shown.” 

As  a  teacher,  he  uses  the  computer- 
big  screen  link  to  show  good  writing. 

He  starts  a  seminar  with  a  joke  or 
two  and  then  brings  on  the  screen  a 
sentence  with  the  word  “struthious” 
in  it. 

Struthious?  It  means  ostrich-like. 

Stallworth  asks  why  the  writer,  a 
nationally  syndicated  columnist, 
would  use  such  a  word  that  few  read¬ 
ers  understand. 

The  answer  from  the  audience  is 
invariably  that  he’s  trying  to  impress 
the  reader. 

“And  I  say,  ‘No,  I  think  it  is 
(Continued  on  page  16) 


While  Clarke  Stallworth  uses  the  big  screen  computer  link  to  teach  simplicity  in 
writing,  he  admits  that  even  complex  writing  can  work  well  if  it  has  a  little  magic  in  it. 

(Photo  by  Howard  Shatz) 
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Getting  aggressive  in  Vermont 

Newspapers  sue  judges  In  order  to  unseal  court  documents 


Several  of  Vermont’s  newspapers 
are  involved  in  legal  battles  with 
assorted  judges  over  the  sealing  of 
documents  normally  on  the  public 
record. 

The  Burlington  Free  Press,  Rut¬ 
land  Herald  and  the  West  Lebanon 
(N.H.)  Valley  News,  which  circulates 
in  Vermont,  have  asked  the  Vermont 
Supreme  Court  to  order  the  lower 
courts  to  unseal  affidavits  and  other 
pretrial  documents  containing  details 
of  alleged  crimes. 

In  related  developments,  the 
Herald  is  suing  one  of  the  state  judges 
in  federal  court  on  First  Amendment 
grounds  over  his  sealing  of  affidavits 
and  placing  a  gag  order  on  all  pretrial 
participants  in  a  sexual  abuse  case. 

In  still  another  case,  the  Times- 
Argus  in  Barre-Montpelier  is  asking 
the  Vermont  Supreme  Court  to  va¬ 
cate  another  judge’s  gag  order  in  a 
sexual  abuse  case. 


There  have  been  nine 
cases  In  all  so  far  In 
which  district  Judges 
have  sealed  court 
documents  or  Issued  gag 
orders,  according  to 
Nicholas  Monsarrat, 
editor  of  the  TImes-Argus. 


There  have  been  nine  cases  in  all  so 
far  in  which  district  judges  have 
sealed  court  documents  or  issued  gag 
orders,  according  to  Nicholas  Mon¬ 
sarrat,  editor  of  the  Times-Argus. 

The  most  recent  case  involved  a 
sexual  abuse  charge  against  a  17-year- 
old  man  in  which  Judge  John  P.  Con- 
nam  agreed  with  the  defense  that  part 
of  the  probable  cause  affidavit  should 
be  sealed,  said  Monsarrat. 

All  of  the  cases  in  which  documents 
were  sealed  and  gag  orders  issued 
concerned  murder  and  sex-related 
crimes  such  as  rape  and  child  abuse, 
noted  R.  W.  Mitchell,  whose  family 
owns  both  the  Herald  and  Times- 
Argus. 

“We’re  continually  getting  cases” 
in  which  documents  are  sealed, 
Mitchell  said.  “It  seems  to  have  been 
contagious  in  the  district  courts.” 

Mitchell  added,  however,  that  Ver¬ 


mont’s  14  district  court  judges  seem 
to  be  divided  on  the  issue. 

“Some  feel  the  information  should 
be  made  public,”  he  said. 

The  cases  so  far  have  involved 
three  judges  in  addition  to  Judge  Con- 
nam:  District  Judge  Paul  Hudson, 
whom  the  Herald  is  suing  in  federal 
court;  District  Judge  Paul  F.  Ellison, 
and  District  Judge  Dean  B.  Pineles. 

The  Times-Argus  later  persuaded 
Judge  Pineles  to  reverse  his  seal  order 
in  a  child  abuse  case.  The  judge  said 
the  defense  failed  to  establish  that 
irreparable  damage  to  the  defendant’s 
right  to  a  fair  trial  would  result  if  the 
documents  were  unsealed. 

However,  Monsarrat  said  the  state 
Supreme  Court  reinstated  the  seal 
order  while  it  considers  the  case  and 
whether  the  pretrial  documents 
should  remain  sealed. 

Judge  Ellison,  in  sealing  the  confes¬ 
sion  and  other  pretrial  documents  of  a 
man  accused  of  murder,  said  affida¬ 
vits  are  used  only  to  determine  if 
charges  should  be  brought.  The  judge 
ar^ed  that  such  affidavits  may  con¬ 
tain  erroneous  data  or  hearsay  and 
that  confessions  may  later  be  sup¬ 
pressed. 

The  suspect,  Gary  L.  Schaefer,  was 
already  convicted  of  murdering  one 
girl,  and  in  addition  to  his  confession 
to  murdering  a  second  girl,  is  accused 
of  murdering  a  third. 

The  newspapers  contend  that  the 
proliferation  of  seal  and  gag  orders 
constitutes  an  attack  by  the  judges  on 
the  way  they  cover  crimes  and  court 
news. 

“In  our  view,  affidavits  are  part  of 
the  public  record,”  said  Steven  C. 
Terry,  managing  editor  of  the  Herald. 
“Judge  Hudson  appears  to  be  launch¬ 
ing  a  determined  attack  on  how  the 
press  covers  crime  and  court  news. 
Neither  he  nor  any  other  judge  is  able 
to  point  to  one  case  in  Vermont  which 
has  been  overturned  because  of  pre¬ 
trial  publicity.” 

In  taking  its  case  to  federal  district 
court  in  Montpelier,  the  Herald 
argues  that  its  First  Amendment  and 
civil  rights  were  violated  by  Judge 
Hudson’s  actions. 

The  suit  charged  that  the  judge’s 
“restrictive”  orders  “violate  the 
Herald’s  right  of  public  access  to  ordi¬ 
narily  public  judicial  proceedings  and 
to  trial  participants.” 


The  Herald’s  suit  was  brought  in 
federal  court  because  no  adequate 
remedy  existed  under  state  law,  said 
the  newspaper’s  attorney,  Robert 
Hemley. 

Judge  Hudson  has  sealed  affidavits 
and  other  pretrial  documents  with 
some  regularity  in  recent  months, 
according  to  the  Herald,  although  its 
federal  suit  involves  only  the  child 
abuse  case. 


“In  our  view,  affidavits 
are  part  of  the  public 
record,”  said  Steven  C. 
Terry,  managing  editor  of 
the  Herald.  “Judge 
Hudson  appears  to  be 
launching  a  determined 
attack  on  how  the  press 
covers  crime  and  court 
news.” 


Hemley  said  that  Hudson  gave  no 
detailed  explanation  of  why  he  sealed 
the  documents  and  issued  the  pretrial 
gag  order  in  the  sexual  abuse  case. 

The  idea  to  go  to  federal  court 
under  a  civil  rights  proceeding  came 
from  Jack  Landau,  head  of  the 
Reporters  Committee  for  Freedom  of 
the  Press,  said  Mitchell. 

According  to  the  Reporters  Com¬ 
mittee,  decisions  by  federal  and  state 
courts  have  established  a  limited  right 
of  access  by  the  press  to  pretrial  hear¬ 
ings  and  evidence,  including  affida¬ 
vits  and  warrants. 

The  courts  have  determined, 
according  to  RCFP,  that  alternatives 
to  closure  such  as  changing  venue, 
interviewing  jurors  to  be  sure  they  are 
not  prejudiced  or  bringing  in  outside 
jurors  are  effective  enough  to  make 
sealing  documents  unnecessary. 

Winnipeg  gets 
2nd  Sunday  paper 

The  Winnipeg  Free  Press  will 
launch  a  Sunday  edition  on  Feb.  17, 
making  it  a  seven-days-a-week  news¬ 
paper. 

The  Sunday  paper  will  compete 
with  the  Sunday  edition  of  the  Win¬ 
nipeg  Sun,  which  publishes  six  days  a 
week. 
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‘Shop  Talk’  draws  response 

Ad  Bureau's  Eisenpreis  is  defended 


A  controversial  Shop  Talk  at  Thirty 
article  written  by  Kenneth  Bronson  of 
Stauffer  Communications,  which 
appeared  in  the  Dec.  22  issue  of  Edi¬ 
tor  &  Publisher,  has  drawn 
opinionated  letters  from  an  assort¬ 
ment  of  newspaper  executives  and  an 
executive  of  the  National  Retail  Mer¬ 
chants  Association. 

In  the  Shop  Talk  article,  Bronson, 
who  is  Stauffer  vice  president  in 
charge  of  the  newspaper  division, 
criticized  newspaper  executives  for 
not  attending  a  recent  NRMA  media 
seminar. 

He  said  retail  ad  managers  “aren’t 
having  love  affairs  with  newspapers’’ 
and  criticized  a  Newspaper  Advertis¬ 
ing  Bureau  presentation  delivered  at 
the  seminar  by  A1  Eisenpreis  as  being 
outdated. 

At  the  same  time,  Bronson  lauded 
presentations  made  by  representa¬ 
tives  of  the  television  and  radio  ad 
bureaus. 

In  a  letter  to  E&P,  Lester  Gingold, 
ad  director  of  the  Commercial  Appeal 
in  Memphis,  Tenn.,  said  he  was  one  of 
seven  newspaper  people  who 
attended  the  NRMA  seminar  and 
added:  “As  e  former  retailer,  my  per¬ 
ception  of  the  meeting  is  somewhat 
different  from  Bronson’s. 

“Radio  and  tv  presentations  at 
NRMA  meetings  and  seminars  are 
not  really  any  more  innovative  than 
those  of  newspapers.’’ 

Gingold  defended  Eisenpreis  by 
calling  him  a  “real  pro  who  speaks 
with  authority.  He  makes  sense  to 
retailers.’’ 

John  Murphy,  vice  president,  sales 
promotion/marketing  for  the  NRMA, 
also  came  to  Eisenpreis’  defense. 

While  stating  that  he  did  agree  with 
Bronson  that  “newspaper  represen¬ 
tation  was  very  disappointing,’’  Mur¬ 
phy  added,  “Ido  not  agree,  however, 
with  the  criticism  directed  upon  the 
performance  of  the  NAB’s  Alfred 
Eisenpreis.” 

Murphy  said  the  Eisenpreis  presen¬ 
tation  on  behalf  of  newspapers  “as 
expected,  was  rated  extremely  high 
according  to  the  speaker’s  evaluation 
sheets  turned  in  by  the  delegates  in 
attendance  during  the  seminar.” 

Murphy  said  Eisenpreis  has  a  “vast 
retail  background”  and  “the  ability  to 
communicate  effectively  with 
retailers  in  retail  prose.” 

The  NRMA  official  added  that  j 


Eisenpreis  “will  continue  to  be  a  fea¬ 
tured  speaker  during  future  NRMA 
conventions,  conferences,  seminars 
and  workshops.” 

Murphy  also  refuted  Bronson’s 
implication  that  newspaper  advertis¬ 
ing  was  the  “lone  culprit”  when  it 
came  to  criticism  from  retailers 
attending  the  NRMA  seminar. 

“Radio,  television,  direct  mail,  bill¬ 
boards,  matchbooks,  interactive 
shopping  and  yellow  page  advertising 
equally  shared  in  the  delegate’s  con¬ 
structive  criticism,”  Murphy  said. 


T/ie  retail  and 
ne¥r8paper  industries 
have  worked  closely  and 
productively  with  each 
other  for  many  years. 

This  Is  a  strong 
relationship  as  are  all  our 
media  relationships.” 


“The  point,  however,  seems  to  be 
lost  over  the  feet  that  the  purpose  of 
the  NRMA’s  Retail  Advertising 
Seminar  program  is  to  get  retail  ad 
executives  to  voice  their  opinions 
openly  so  that  a  particular  medium 
can  improve  the  services  offered  to  its 
prime  customer,”  Murphy  said. 
“Hence,  since  newspaper  comprises 
such  a  major  portion  of  the  retail  ad 
budget,  the  concerns  of  the  retail  ad 
director  will  certainly  focus  heavily 
on  the  newspaper  industry.” 

Murphy  conceded  Bronson’s  point 
that  newspapers  missed  a  big  oppor¬ 
tunity  to  meet  and  discuss  the 
advertising  picture  with  retailers  and 
sympathized  with  Bronson  for  having 
to  bear  the  brunt  of  retailers’  criticism 
of  the  newspaper  industry  as  a  whole. 

“With  a  ballroom  full  of  bright, 
young  retail  ad  executives,  it  must 
have  been  quite  a  chore  for  a  handful 
of  newspaper  people  to  monitor  over 
20  individual  sessions,  some  con¬ 
current,”  Murphy  said.  “I  can  only 
suggest  that  if  the  newspaper  industry 
wishes  to  get  its  message  across  to  the 
retail  community,  participation  is  a 
must.” 

Bronson  also  expressed  alarm  that 
seminar  attendees  were  each  given  an 
NRMA  publication  on  newspaper 
advertising  which  was  published  in 


1%1  and  contained  pictures  of  lino¬ 
type  machines  and  the  hot  metal 
typsetting  procedure. 

NRMA’s  Murphy  agreed  with 
Bronson  that  the  book  is  23  years  old 
and  said  it  was  one  of  his  college  text¬ 
books.  But,  he  added,  “the  book 
continues  to  be  a  top  seller.” 

In  stating  the  overall  feeling  of  the 
retail  advertising  industry,  Murphy 
said,  “The  delegates  to  the  NRMA 
Retail  Advertising  Seminar  recognize 
and  appreciate  the  unique  selling 
power  of  the  newspaper.  Hence,  I 
would  suggest  that  when  a  retailer 
voices  a  greivance,  that  it  not  be  taken 
by  the  newspaper  industry  as  con¬ 
demnation.  Rather,  the  intent  is  to 
improve  the  product,  not  to  seek  ways 
to  eliminate  a  proven  retail  sales  tool. 

“The  retail  and  newspaper 
industries  have  worked  closely  and 
productively  with  each  other  for 
many  years.  This  is  a  strong  relation¬ 
ship  as  are  all  our  media  relationships. 

“Ken  Bronson  can  be  proud  of  his 
article,”  Murphy  said.  “It  managed 
to  get  us  all  thinking.” 

One  newspaper  publisher  wrote  a 
letter  praising  Bronson. 

Anthony  Biggs,  publisher  of  the 
Elkhart  (Ind.)  Truth,  a  30,000  circula¬ 
tion  daily,  said  Bronson’s  comments 
were  so  on  target  they  “give  me 
chills.” 

“For  years  we’ve  been  pleading 
with  the  Newspaper  Advertising 
Bureau  to  join  the  20th  century  — 
before  we  are  in  the  21st,”  Biggs  said 
in  a  letter  to  E&P. 

“Newspapers  are  perceived  as  dull 
and  stodgy  because  that’s  exactly  the 
image  presented  of  them  by  a  body 
(NAB)  which  should  be  exhibiting 
vim,  vigor  and  excitement,”  Biggs 
said.  “We  have  a  magnificent  story  to 
tell,  but  it’s  unfortunately  being  pre¬ 
sented  like  somber  readings  from  a 
law  library.” 

Biggs  said  Bronson’s  remarks  “e{-.t 
right  at  the  heart  of  why”  the  Elkhail 
newspaper  “has  withdrawn  its  sup¬ 
port  of  NAB.” 

“We’ve  been  promised  updating, 
excitement,  competitive  warefare 
etc.  for  too  long  —  what  we  get  are 
meaningless  reader  studies  and  pro¬ 
mises  to  work  more  closely  with  ABC 
(Audit  Bureau)  tools  hardly  capable 
of  standing  alongside  the  excitement 
generated  by  competitive  media,  but 
guaranteed  to  cause  us  embarrass¬ 
ment  in  comparison.” 
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The  White  House  and  electronic  mail 


By  Andrew  Radolf 

The  White  House’s  announcement 
that  it  has  begun  distributing  Pre¬ 
sidential  announcements  and 
speeches  over  an  electronic  mail  net¬ 
work  operated  by  ITT  Dialcom  (see 
earlier  story  on  page  22)  has  drawn  a 
cautious  response  from  newspaper 
executives. 

They  generally  see  nothing  wrong 
with  the  concept  of  making  officii 
Presidential  texts  more  readily  avail¬ 
able  to  anyone  with  a  home  or  office 
computer,  but  caution  that  the  public 
must  take  guard  to  be  sure  the  system 
does  not  become  an  official  govern¬ 
ment  news  service. 

The  White  House  service  offered 
by  ITT  Dialcom  will  be  expensive, 
costing  between  $35  and  $27.50  an 
hour,  depending  on  the  time  of  day  it 
is  used. 

The  service  also  seems  to  be  redun¬ 
dant  with  information  already  avail- 
able'to  most  newspapers  via  Associ¬ 
ated  Press  and  United  Press 
International. 

ITT  Dialcom  already  provides  sub¬ 
scribers  with  AP’s  videotex  service 
and  a  full  range  of  services  from  UPI 
including  state  and  regional  wires. 
Both  AP  and  UPI,  on  the  other  hand, 
provide  iheir  subscribers  with  the 
official  texts  of  most  Presidential 
announcements  and  speeches. 

Walter  Mears,  executive  editor  of 
AP,  said  he  does  not  see  the  new 
White  House  service  as  posing  a 
threat  to  the  independent  news  agenc¬ 
ies. 

He  said  the  White  House  for  sever¬ 
al  years  has  been  distributing  this 
same  information  routinely  to  news¬ 
papers  and  other  media  through  the 
mail. 

“Basically,  they  give  the  hand¬ 
out,”  Mears  said.  “What  about  the 
story  and  the  analysis?” 

Mears  said  that  if  the  White  House 
service  were  to  be  developed  in  some 
sort  of  official  news  organ,  than  he 
would  “on  principle  oppose  it.” 

However,  even  then  he  said  “I 
wouldn’t  see  it  as  a  threat.  We  can  do 
it  (disseminate  the  news)  much  better 
than  they  can.” 

Richard  Smyser,  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  and  editor  of  the  Oak  Ridger  in 
Tennessee,  said  that  to  the  extent  that 
the  White  Service  may  make  official 
texts  more  widely  available,  it’s  a 
“positive”  development. 

“I  think  that  if  even  the  smallest 
newspaper  can  publish  a  text,  that’s 


very  healthy,”  he  said. 

But  Smyser  also  believes  that  “any 
time  a  government  agency, 
“especially  the  White  House,  seems 
to  be  setting  up  a  network,  there 
needs  to  be  some  concern  on  the  part 
of  the  public  as  well  as  the  'press  and 
some  questions  asked.” 

Smyser  added  that  if  one  reason  the 
White  House  is  taking  this  step  is 
because  of  concern  by  the  President’s 
staff  that  he  is  being  misrepresented  in 
the  news  media,  then  a  better  way  to 


accomplish  that  is  to  make  him  “more 
accessible  to  the  press  and  the  publ¬ 
ic.” 

President  Reagan  “more  than  any 
other  President  has  been  orchestrated 
by  his  staff.  I  would  like  to  see  him 
express  his  concern  by  being  more 
accessible  and  holding  more  press 
conferences.” 

Paul  Warren,  a  Dialcom  spokes¬ 
man,  noted  that  non-media  subscirb- 
ers  to  the  electronic  service  would 
probably  find  it  more  useful  than  news 
organizations. 


Thomson  Newspapers 

hjds  acquired  the  stock  of 

Mirror  Printing  Co. 
Publisher  of  the  Altoona,  PA.  Mirror 


The  undersigned  were  exclusively  engaged  by 
the  sellers,  and  they  assisted  in  all  aspects 
of  the  negotiations  of  this  transaction. 


R.  Gary  Gomm  &  Co.  Inc. 

San  Antonio,  Texas 


Robert  Woodruff  and  Associates,  Inc. 


Kennebunkport,  Maine 


December,  1984 
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NEWSPEOPLE  IN  THE  NEWS 


Top  changes  at  A.  H.  Belo  Corp. 


A.H.  Belo  Corp. ,  owner  of  the  Dal¬ 
las  Morning  News,  elected  Robert 
W.  Decherd  as  president  of  the  com¬ 
pany  effective  Jan.  1 .  John  A.  Rec¬ 
tor  became  publisher  and  succeeds 
Burl  Osborne  as  president  of  the 
paper. 

Decherd,  who  served  as  executive 
vice  president,  continues  to  report  to 
James  M.  Moroney,  Jr.,  who  relin¬ 
quished  the  title  of  president  and  re¬ 
mains  chairman  of  the  board  and  chief 
executive  officer.  Decherd  continues 
to  have  overall  responsibility  for  the 
operations  of  the  Morning  News  and 
its  broadcasting  subsidiary,  Belo 
Broadcasting  Corp. 

Decherd  joined  the  company  in 
1973  as  management  trainee  at  the 
Morning  News  and  has  risen  through 
the  ranks  of  the  paper  and  the  corpo¬ 
rate  management  group.  His  great¬ 
grandfather,  G.B.  Dealey,  founded 
the  Morning  News.  His  father,  H. 
Ben  Decherd,  was  chairman  of  the 
board  at  the  time  of  his  death  in  1972. 

Decherd,  33,  graduated  cum  laude 
in  1973  from  Harvard  College,  where 
he  was  president  of  the  Harvard 
Crimson.  He  served  as  president  of 
the  Dallas  Society  of  Professional 
Journalists  and  the  Freedom  of 
Information  Foundation  of  Texas, 
Inc.  He  now  serves  as  a  director  of 
many  non-profit  and  educational 
institutions  and  president  of  the  Dal¬ 
las  Symphony  Foundation. 

Rector,  64,  becomes  the  fourth  per¬ 
son  in  the  Morning  News’  history  to 
become  publisher.  A  37-year  veteran 
of  the  paper,  he  was  elected  president 
and  became  a  director  of  Belo  in  Jan¬ 
uary  1983. 

Osborne,  47,  joined  the  Morning 
News  in  1980  after  a  distinguished 
career  at  the  Associated  Press,  where 
he  was  managing  editor  of  AP’s 
worldwide  news  operation.  Since 
1980,  Osborne  has  held  the  titles  of 


executive  editor,  vice  president/ 
executive  editor  and  senior  vice  pre- 
sident/editor.  Currently  his 
responsibilities  include  the  newspap¬ 
er’s  news,  editorial  and  production 
operations. 

Osborne  graduated  from  Marshall 
University  in  1960  and  holds  an  MBA 
degree  from  Long  Island  University. 
As  president  of  the  Morning  News,  he 
oversees  day-to-day  operations  of  the 
entire  newspaper. 

Also,  the  company  announced  that 
Jeremy  L.  Halbreich  became  exec¬ 
utive  vice  president  of  the  newspaper 
in  addition  to  his  present  duties. 

Halbreich,  32,  joined  the  paper  in 
1974  as  management  trainee  following 
his  graduation  from  Harvard  College. 
He  progressed  rapidly  through  the 
advertising,  marketing  and  circula¬ 
tion  departments  of  the  newspaper 
and  now  serves  as  senior  vice  presi¬ 
dent  in  charge  of  those  areas. 

He  runs  all  of  the  newspaper’s  busi¬ 
ness  operations  and  reports  directly 
to  Osborne. 

Other  changes  in  the  company  are 
the  promotions  of:  Walter  G.  Mul¬ 
lins  to  vice  president/administration 
of  the  Belo  Corp. ;  j.  William  Cox  to 
senior  vice  president/administration 
and  finance  of  the  Morning  News;  and 
Barry  Peckham  to  controller  of  the 
Morning  News. 

Mullins,  45,  and  Cox,  47,  are  long¬ 
time  employees  of  the  company.  Mul¬ 
lins  joined  the  Morning  News  in  1973 
in  its  employee  relations  department 
and  most  recently  served  as  director 
of  adminstration  for  A.H.  Belo.  Cox 
joined  the  paper  in  1969  and  has  risen 
through  its  financial  departments  to 
his  current  position  of  senior  vice  pre¬ 
sident/controller. 

Peckham,  34,  joined  the  paper  in 
1982  as  assistant  controller.  Pre¬ 
viously,  he  was  controller  of  the  St. 
Petersburg  Times. 


Robert  W.  Decherd 


John  A.  Rector 


Burl  Osborne 


Jerome  S.  Tilis 

Jerome  S.  Tilis,  senior  vice  presi¬ 
dent  at  the  Philadelphia  Inquirer  and 
Daily  News,  was  named  the  new 
president  of  the  Detroit  Free  Press 
effective  Jan.  1. 

As  president,  42-year-old  Tilis  is 
responsible  for  the  business-side 
departments,  including  advertising, 
circulation,  finance,  personnel  and 
production. 

In  Philadelphia  he  joined  the  papers 
in  1972  and  held  positions  including 
advertising  director,  vice  president, 
advertising  sales  and  marketing,  and, 
for  the  past  four  years,  senior  vice 
president. 

His  present  responsibilities  include 
advertising,  circulation,  promotion 
and  research. 


The  St.  Paul  Pioneer  Press  and  Dis¬ 
patch  announced  the  promotions  of 
Thomas  R.  Golden  to  advertising 
director,  William  H.  Wilson  to  dis¬ 
play  advertising  manager  and  Mary 
L.  Altuvilla  to  retail  advertising 
sales  manager. 

Golden,  39,  began  with  the  paper  in 
1966  as  classified  advertising  sales 
representative  and  has  risen  through 
the  ranks  as  major  accounts  super¬ 
visor,  advertising  sales  training  mana¬ 
ger,  retail  sales  manager  and  classi¬ 
fied  advertising  manager.  He  was 
named  display  advertising  manager  in 
1981. 

Wilson,  46,  joined  the  papers  in 
1983  as  retail  advertising  sales  mana¬ 
ger  after  working  for  the  Minneapolis 
Star  and  Tribune  since  1964.  In  his 
new  assignment,  he  is  responsible  for 
both  retail  and  national  display 
advertising  divisions. 

Altuvilla,  31,  joined  the  papers  in 
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1979  after  holuing  various  positions  at 
the  Minneapolis  Star  and  Tribune  and 
Xerox  Corporation.  She  joined  the 
Press  and  Dispatch  as  retail  sales 
representative  and  was  named  major 
accounts  supervisor  in  1980.  In  Jan¬ 
uary  1981 ,  she  assumed  the  additional 
duties  of  sales  group  supervisor.  Her 
new  assignment  makes  her  responsi¬ 
ble  for  the  retail  advertising  division. 
♦  ♦  * 

Scripps-Howard  Supply  Company 
appointed  Darryl  M.  Wharton  to 
general  manager  effective  Jan.  1. 

Homer  E.  Taylor,  president  and 
general  manager  of  the  Cincinnati- 
based  supply  company,  becomes  vice 
president,  manufacturing  and  supply, 
for  Scripps-Howard. 

Wharton,  38,  joined  the  company  in 
March  1984  as  assistant  general  man¬ 
ager.  Previously  he  had  been 
operations  manager  with  the  Cincin¬ 
nati  Gas  and  Electric  Company.  Prior 
to  that  he  was  a  nuclear  submarine 
officer  with  the  U.S.  Navy  for  12 
years. 

*  *  ♦ 

The  Rocky  Mountain  News  pro¬ 
moted  Stephanie  R.  Hall  from  retail 
account  executive  to  retail  advertis¬ 
ing  territory  manager. 

Hall  worked  as  news  account  exec¬ 
utive  in  both  classified  and  retail 
departments.  Her  new  responsibili¬ 
ties  include  sales  managment  and 
supervision  of  an  assigned  group  of 
retail  advertising  account  executives. 
♦  *  ♦ 

The  South  Philadelphia  Review 
Chronicle  announced  the  promotions 
of  Dorette  Rota  from  features  edi¬ 
tor  to  assistant  editor,  and  Larry 
Gallone,  former  assistant  editor  to 
Pennsylvania  Truck  Lines  as  mana¬ 
ger  of  public  relations. 

*  *  ♦ 

Craig  Mailloux,  who  spent  24 
years  with  UPI,  has  been  named  pho¬ 
tography  director  of  the  Los  Angeles 
Daily  News.  Since  1973,  he  served  as 
UPI’s  Southwest  Division  news- 
pictures  editor  in  Dallas,’  covering 
nine  states.  He  has  directed  the  wire 
service’s  coverage  of  six  national 
political  conventions.  Presidential 
trips,  five  Super  Bowls  and  the  Pope’s 
visit  to  Mexico. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
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Three  news  executives  of  the  Palm 
Beach  Post  assumed  new 
responsibilities  recently. 

Samuel  J.  Pepper,  managing  edi¬ 
tor  of  the  Post  since  1976,  has  been 
named  assistant  business  manager  of 
Palm  Beach  Newspapers  Inc.,  by 
publisher  Daniel  J.  Mahoney  Jr. 

Barbara  Yule,  assistant  managing 
editor,  succeeds  Pepper  as  managing 
editor.  G.  Randall  Schultz,  proj¬ 
ects  editor,  becomes  assistant  manag¬ 
ing  editor. 

Pepper,  35,  fills  the  post  vacated  by 
Bumis  R.  Morris,  who  recently  was 
named  assistant  business  manager  of 
the  Austin  (Texas)  American  States¬ 
man.  Pepper  worked  as  a  reporter  for 
the  Miami  Herald  before  joining  the 


Post  in  1972,  serving  as  news  editor 
before  his  promotion  to  managing  edi¬ 
tor.  A  frequent  award-winner  for  his 
design  of  news  pages.  Pepper  also  is 
active  in  civic  affairs. 

Yule,  39,  came  to  the  Post  in  1983 
from  Austin,  where  she  was  deputy 
managing  editor  of  the  American 
Statesman.  Her  newspaper  career 
includes  service  as  a  columnist,  copy 
editor  and  reporter  at  Austin  and  the 
Mankato  (Minn.)  Free  Press. 

Schultz,  32,  has  worked  for  the  Post 
since  1976,  most  currently  as  editor 
and  columnist  for  the  Dimension  sec- 
tion.  Other  assignments  have 
included  acting  city  editor,  special 
projects  writer,  sports  columnist  and 
reporter.  He  worked  for  the  Miami 
Herald  from  1974  to  1976. 


Samuel  J.  Pepper 


Barbara  Yule 


G.  Randall  Schultz 


^  mx*’**^  ,  pffS 


EDITOR  &  PUBLISHER  for  January  12,  1985 


NEWS/TECH 


Want  to  improve  your  newspaper’s  color? 

A  color  scanner  will  help  you  do  it 


By  George  Garneau 

The  Sun  Chronicle  of  Attleboro, 
Mass.,  circulates  24,000  copies  and  it 
has  one. 

Newsday  on  Long  Island,  N.Y., 
sells  more  than  half  a  million  papers 
and  it  has  one. 

Today  in  Cocoa,  Fla.,  has  one  and 
is  shopping  for  another. 

USA  Today,  the  nation’s  third  larg¬ 
est  newspaper,  depends  on  its  two, 
and  its  parent,  the  Gannett  chain,  is 
buying  them  in  bulk  for  its  newspa¬ 
pers. 

The  items  referred  to  are  color 
scanners.  And  demand  for  them  is 
growing  —  from  newspapers  big, 
small  and  in-between  that  want  bet¬ 
ter,  faster  and  cheaper  process  color 
separations. 

Despite  the  price  tags — from  about 
$100,000  for  basic  models  to  nearly 
$400,000  for  deluxe  editions  —  color 
scanners,  ignored  by  newspapers 
until  several  years  ago,  are  now  a 
growing  presence  in  back  shops 
across  the  country  as  newspapers 
strive  to  meet  the  burgeoning  demand 
for  quality  full-color  reproduction. 

Color  scanner  sales  to  newspapers 


have  recently  been  “almost 
explosive,”  according  to  one  sales 
manager,  who  said,  “Newspapers  are 
more  a  part  of  the  color  industry 
now.” 

Another  said,  “Scanners  have 
opened  the  color  market  by  reducing 
costs  and  improving  quality.” 


“Scanners  have  opened 
the  color  market  by 
reducing  costs  and 
improving  quaHty.” 


John  Harrington,  who  is  conduct¬ 
ing  a  survey  for  the  American  News¬ 
paper  Publishers  Association, 
estimates  200  newspapers  are  cur¬ 
rently  using  color  scanners;  until 
1976,  none  were. 

Preliminary  results  of  the  ANPA 
survey  show  14%  of  580  responding 
newspapers  have  scanners.  Another 
8%  plan  to  buy  them  within  a  year  and 
17%  are  considering  buying  them. 

Almost  without  exception,  vendors 
and  newspaper  executives  credit 
USA  Today  —  whose  lively  color 


photos  and  graphics  beckon  to  read¬ 
ers  from  news  racks  across  the  nation 
—  with  demonstrating  that  good  pro¬ 
cess  color  can  be  printed  in  a  daily 
newspaper.  They  say  the  success  of 
Gannett’s  bright  national  daily  forced 
other  papers  to  consider  color  a  high¬ 
er  priority. 

And  as  color  has  come  of  age  in 
newspapers,  so  has  the  color  scanner, 
which  is  fast  becoming  an 
indispensable  part  of  the  operation. 

“You  couldn’t  maintain  the  quali¬ 
ty,  volume  and  consistency  of  the 
work  we  do  here  without  a  scanner,” 
said  Mike  Przybylek,  production 
manager  at  USA  Today.  “If  you  want 
to  da  good  excellent  separations  on  a 
consistent  basis,  a  scanner  is  the  way 
to  go.” 

“If  a  guy  is  genuinely  interested  in 
producing  good  quality  color  in  rea¬ 
sonable  turnaround  time,  he  is  going 
to  have  to  go  to  a  scanner,”  according 
to  Bill  Howard,  color  lab  supervisor 
at  the  St.  Petersburg  (Fla.)  Times  and 
Evening  Independent,  which  in  1977 
became  the  first  U.S.  newspaper  to 
buy  a  color  scanner.  “It’s  paid  for 
itself  10  times  over.” 


High-tech  scanner  options  are  available 


By  George  Gameau 

With  scanners  playing  a  crucial  role 
in  the  development  of  colorful  news¬ 
papers,  some  costly  high-tech  options 
provide  present  benefits  and  future 
possibilities. 

Advanced  hardware  and  software 
items  available  with  various  color 
scanners  include  electronic  dot 
generation,  with  its  link  to  pagination, 
improved  color  removal  systems  and 
screen  monitors  that  simplify  scan¬ 
ning  by  allowing  the  operator  to  see 
the  effect  of  alterations  on  photos. 

Many  newspapers  are  moving  from 
traditional  direct-screen  color  separa¬ 
tion  methods  to  scanners  that  use  con¬ 
tact  screens  to  produce  dots  of  color. 
But  others  are  finding  that  more  so¬ 
phisticated  and  expensive  electronic 
dot  generation  is  worth  the  money. 

Unlike  commercial  printers,  news¬ 
papers  generally  do  not  need  to  pro¬ 
duce  a  variety  of  dot  sizes  and  types. 
But  experts  say  electronic  dot  genera¬ 
tion,  which  can  cost  $1(X),000  more. 


offers  increased  speed,  flexibility  and 
quality  plus  some  uses  in  pagination. 

Electronic  dot  generation  elimi¬ 
nates  the  need  for  screens,  which  cost 
money  and  take  time  to  change.  Dot 
generating  scanners  can  save  pre¬ 
cious  minutes  at  deadline  time  by 
allowing  for  faster  exposure  and  pro¬ 
cessing  of  film,  those  who  sell  and  use 
the  machines  say. 

Additionally,  scanners  with 
electronic  dot  generation  provide 
more  control  of  gradation  curves, 
produce  more  precise  edges  and  are 
more  predictable  than  scanners  with 
screens,  according  to  users. 

Don  Cannon,  color  lab  director  at 
the  Register  in  Santa  Ana,  Calif.,  said 
speed  is  a  key  advantage  of  dot 
generation.  He  recalled  that  a  fire 
several  years  ago  in  Anaheim  started 
about  4  A.M.  ,  but  23  photos  were 
ready  for  press  by  the  8  A.M.  deadline 
—  something  he  said  a  screen  scanner 
could  not  have  done. 


If  newspapers  do  color  separations 
commercially,  as  some  do  to  help  pay 
for  their  scanners,  electronically- 
generated  dots  are  an  advantage  since 
they  are  used  more  heavily  in  com¬ 
mercial  printing. 

In  the  future,  electronic  dot 
generating  scanners  are  expected  to 
provide  the  control  over  color  densi¬ 
ties  that  is  necessary  for  keyless  ink¬ 
ing  in  flexographic  newspaper  print¬ 
ing. 

Additionally,  today’s  pagination 
systems  generally  are  equipped  to 
accept  only  electronic  dot 
information  for  electronic  stripping  of 
color  photos.  And  in  the  future, 
scanners  with  electronic  dot  genera¬ 
tion  are  expected  to  play  a  greater  role 
in  pagination,  eventually  gaining  the 
ability  to  read  and  reproduce  type. 

Royal  Zenith  Corp.,  manufacturers 
of  popular  screen  scanners,  will  join 
within  a  year  other  scanner  producers 
by  introducing  a  dot  generating  mod¬ 
el,  company  executives  said.  It  is 
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Color  scanners  produce  color  sepa- 
rations  from  transparencies  or 
opaque  pictures  in  about  15  minutes. 
They  are  about  four  times  faster  than 
direct-screen  separating  techniques. 

In  addition,  scanners  offer  a  host  of 
other  qualities.  Most  importantly, 
they  can  actually  improve  a  picture’s 
sharpness  and  color  balance.  They 
offer  instant  repeatability  of  images  in 
any  size  and  can  automatically  make 
adjustments  to  suit  press  conditions. 

Advanced  models  offer  such  fea¬ 
tures  as  larger  formats  to  accommo¬ 
date  double  truck  color  ads,  dot 
generation,  pagination  capability, 
sophisticated  imaging  capability  and 
achromatic  separation,  among  oth¬ 
ers. 

Conventional  color  separation 
methods  use  a  light  passed  through 
the  color  transparancy  and  a  filter  to 
expose  a  piece  of  film  for  each  of  three 
or  four  colors  —  one  at  a  time. 

Color  scanners  use  various  types  of 
light  to  scan,  or  read,  the  original, 
translating  the  image  into  electronic 
information.  Then,  using  high  pow¬ 
ered  light  sources,  mostly  lasers,  they 
record  separations  of  each  primary 
color  on  separate  film  sheets. 

The  major  U.S.  marketers  of  color 
scanners  are;  Royal  Zenith  Corp., 
HCM  Graphic  Systems  Inc.,  Cros- 
field  Electronics  Inc.  and  DS  America. 
Corp.  Each  offers  a  line  of  scanners 
from  entry  level  —  about  $100,000  — 
to  top  of  the  line,  ranging  as  high  as 
$340,000. 

Though  they  are  not  cheap,  basic 

expected  to  differ  from  other 
machines  in  not  using  a  laser  light 
source. 

Besides  added  complexity,  the  ma¬ 
jor  problem  facing  dot  generating 
scanners  in  newspapers  is  the  cost  — 
about  double  the  $100,000  price  for  a 
basic  screen  scanner. 

Bill  Howard,  color  lab  supervisor 
for  the  St.  Petersburg  Times  and  Eve¬ 
ning  Independent,  which  installed  an 
electronic  dot  generating  scanner  in 
1977,  said  newspapers  that  do  a  lot  of 
separations  are  more  likely  to  find  dot 
generation  worthwhile. 

Another  growing  trend  in  scanners 
is  gray  component  replacement 
(GCP).  Scanner  makers  refer  to  their 
own  systems  variously  as  pro¬ 
grammed  ink  reduction, 
polychromatic  color  removal  and  pro¬ 
grammed  color  removal,  but  GCP,  or 
achromatic  separating,  is  an  en¬ 
hanced  form  of  under  color  removal. 

Using  special  circuitry  or  software, 
the  scanner  can  recalculate  color  den¬ 
sities  to  remove  or  reduce  one  or  more 
primary  colors  from  dark  tones  in  a 
picture  and  replace  them  with  black. 


model  scanners  today  are  cheaper 
than  they  were  several  years  ago.  For 
the  budget-conscious,  a  used  or  re¬ 
conditioned  model  can  be  had  for  as 
little  as  $35,000. 

There  is  no  hard-and-fast  rule  on 
how  many  separations  must  be  done 
daily  in  order  to  justify  the  cost  of  a 
color  scanner.  Nevertheless,  a  rule  of 
thumb  says  that  more  than  three  or 
four  separations  a  day  could  make  a 
scanner  pay. 

And  as  color  has  come 
of  age  in  newspapers,  so 
has  the  color  scanner, 
which  is  fast  becoming 
an  indispensable  part  of 
the  operation. 

But  as  the  ANPA’s  Peter  Romano 
said,  “How  can  you  put  a  price  on 
quality?” 

That  was  about  the  reasoning  at  the 
Sun  Chronicle  in  Massachusetts. 
Publisher  Paul  Rixon  said,  “We  were 
motivated  by  product  improvement, 
we  weren’t  motivated  by  trying  to  jus¬ 
tify  the  cost.” 

The  relatively  small  (24,000  circula¬ 
tion)  newspaper  in  April  spent  about 
$100,000  on  a  Royal  Zenith  4050E 
scanner.  “We  felt  that  investing 
$100,000  was  better  than  investing 
$30,()(X),”  for  a  direct  screen  system, 
Rixon  said,  citing  speed,  ease  of 

Such  alteration  of  separations  re¬ 
sults  in  less  color  ink  being  layed  on 
the  paper.  Ultimately  the  results  are 
said  to  be  better  reproduction 
because  less  ink  means  more  stable 
color  and  detail  in  dark  areas  remains. 
Savings  in  unnecessary  color  ink  have 
been  estimated  at  25%  and  above. 

At  the  Register,  Cannon  said 
executives  estimated  the  GCP  pro¬ 
gram  on  a  highly-advanced,  $1.7  mil¬ 
lion  Hell  system  would  save  about 
$150,000  a  year  in  color  ink  costs 
alone.  GCP  is  standard  on  some  ad¬ 
vanced  model  scanners. 

Another  development  that  can  take 
virtually  all  the  guesswork  out  of 
scanning  is  the  color  monitor.  On  a 
color  screen,  scanner  operators  can 
see  the  scanned  photograph  and 
watch  their  adjustment  take  effect 
before  sending  the  new  image  to  mem¬ 
ory  or  to  film.  Monitors  theoretically 
eliminate  the  need  for  remakes.  They 
can  dramatically  simplify  scanner 
operation  and  shorten  the  time  it  takes 
to  train  operators. 

Monitors  are  standard  equipment 
on  advanced  scanning  systems  and 
can  be  added  as  options  on  others. 


operation  and  increased  co^or 
advertising  as  secondary  concerns. 

A  number  of  newspapers  with 
scanners  have  found  a  way  to  make 
them  pay  for  themselves:  by  doing 
color  separations  commercially, 
which  can  bring  in  substantial 
amounts  of  money. 

Cocoa  Today  in  Florida  does  50% 
of  the  work  on  its  Crosfield  Magna- 
scan  540  for  outside  firms,  according 
to  Carl  Sparks,  manager  of  camera 
and  platemaking. 

Sparks  said  the  machine  is  turning 
out  nearly  5{K)  separations  a  month 
and  he  is  looking  for  a  second  scan¬ 
ner,  one  with  electronic  dot  genera¬ 
tion. 

With  more  and  better  color  photos 
on  the  editorial  side,  newspapers 
hope  to  benefit  from  advertisers  who 
want  good-looking  color  ads  but  balk 
at  what  have  been  uneven  results  in 
the  past.  Several  newspapers  have  re¬ 
ported  increased  advertising  with  the 
advent  of  improved  color  reproduc¬ 
tion. 

Since  scanners  cut  the  time  it  takes 
to  make  a  separation  from  more  than 
an  hour  to  less  than  15  minutes,  news¬ 
papers  can  extend  deadlines  for  color 
photos  by  hours,  getting  more  late 
-breaking  color  news  photos  to  press 
than  ever  before. 

Bill  Howard  at  the  St.  Petersburg 
_ (Continued  on  page  22) _ 
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Scanners 

(Continued  from  page  21) 


newspapers  recalled  wnen  a  snip 
plowed  into  a  bridge  several  years  ago 
at  7:30  A.M.  By  presstime  at  11:55 
A.M. ,  two  full  pages  containing  about 
a  dozen  full-color  photos  were 
included  in  afternoon  editions  —  a 
feat  that  would  have  been  impossible 
without  a  scanner. 

It  may  seem  as  though  a  color  scan¬ 
ner  is  an  end-all  for  color  newspaper 
work,  but  a  scanner  alone  does  not 
produce  good  color  work.  It’s  only  as 
good  as  the  people  who  work  it,  and 
the  end  result  is  only  as  good  as  the 
worst  of  people  and  machines  from 
the  camera  to  the  press.  Producing 
quality  color  work  in  newspapers 
takes  a  commitment  from  top  man¬ 
agement,  according  to  quality  control 
people. 

Though  scanners  reduce  much  of 
the  human  decision-making, 
operators  must  be  highly  skilled  if 
they  are  to  produce  top-quality  sepa¬ 
rations.  Educated  and  experienced 
operators  must  coordinate  with 
camera  work,  platemaking  and  print¬ 
ing  in  order  to  get  the  best  color  repro¬ 
ductions. 

Vendors  typically  offer  training  for ' 
operators  of  their  equipment  and  the 
ANPA  offers  courses  on  color  scan¬ 
ners. 

Newspapers  reported  it  took  sever¬ 
al  months  to  get  their  scanners 
operating  smoothly. 

The  conditions  for  scanner 
operation  must  be  controlled.  Man¬ 
ufacturers  generally  call  for  a 
separate,  dust-free,  darkroom  with 
temperature  and  humidity  controls 
and  a  direct  power  hookup  to  prevent 
surges.  One  newspaper  reported  pro¬ 
blems  because  it  did  not  replace  its  old 
nim  development  system  when  it 
bought  a  scanner. 


Basic  scanners  employ  screens  that 
determine  the  dot  matrix,  but  many 
advanced  models  generate  dots  elec¬ 
tronically.  The  scanners  with 
screens,  simpler  and  cheaper,  satisfy 
most  newspaper  needs. 

But  dot  generation  will  be  a  growing 
influence,  according  to  sales  and 
news  people.  While  the  ability  to  elec¬ 
tronically  generate  dots  is  critical  in 
commercial  color  work,  it  is  less 


But  as  the  ANPAs 
Peter  Romano  said,  “How 
can  you  put  a  price  on 
quaiity?” 


important  in  newspapers  currently. 
But  that  promises  to  change  as  pre¬ 
press  functions  become  more  com¬ 
puterized. 

Another  trend  that  could  grow  in 
scanners  is  achromatic,  alternately 
known  as  polychromatic  color  re¬ 
moval  (PCR)  or  gray-component 
replacement  (GCR),  which  entails 
removing  the  least  desirable  primary 
color  and  replacing  it  with  black  ink. 
The  technique  is  designed  to  improve 
color  reproductions  and  to  save  con- 
siderable  sums  of  money  on 
expensive  color  inks. 


Firms  offer 
color  assistance 

To  help  newspapers  better  their 
color  separations,  Crosfield  Electron¬ 
ics  Inc.  has  enlisted  a  group  of  firms 
that  will  offer  a  comprehensive,  turn¬ 
key  service  for  newspapers  attempt¬ 
ing  to  upgrade  their  color  capabilities 
with  scanners. 

The  service,  Newspac,  offers  a 
series  of  supporting  services  —  con¬ 
sulting,  maintenance,  training,  proof¬ 
ing  and  supplies  —  to  complement 
Crosfield  color  scanning  equipment. 

“Rather  than  sell  a  scanner,  we  are 
selling  a  package  on  how  to  get  into 
color,”  said  Walter  Schudell,  Cros¬ 
field  marketing  director. 

He  said  Newspac  was  put  together 
to  satisfy  a  “genuine  need”  in  the 
industry,  since  supportive  services  do 
not  normally  exist  at  newspapers  that 
buy  scanners. 

Involved  in  the  service  are  Kodak, 
Policrom,  3M  and  Macbeth. 
Addressed  are  setting  up  color  facili¬ 
ties,  buying  scanners  and  software, 
training  operators,  screens  by  Poli¬ 
crom,  analyzing  and  proofing  by  3M, 
evaluating  by  Macbeth,  Crosfield’s 
supplemental  equipment  for  page  lay¬ 
out,  polychromatic  color  removal  and 
laser  platemaking. 


Technicians  learn  on  donated  scanners 


Color  scanners  donated  by  their 
manufacturers  are  helping  tech¬ 
nicians  learn  to  make  color  sepa¬ 
rations  the  electronic  way. 

At  ANPA  headquarters  in  Reston, 
Va.,  a  Royal  Zenith  Corp.  Linoscan 
4050  and  a  Hell  scanner,  both  don¬ 
ated,  are  part  of  the  association’s 
efforts  to  meet  the  industry’s  growing 
need  for  skilled  color  scanner 
operators. 


In  addition,  HCM  Graphic  Systems 
Inc.  of  Hauppaugue,  N.Y.,  has  don¬ 
ated  a  Hell  scanner  to  California 
Polytechnic  State  University  in  San 
Luis  Obispo,  Calif.  The  machine,  val¬ 
ued  at  $250,000,  is  to  be  used  in  the 
graphic  communications 
department’s  scanner  lab  for  work¬ 
shops  for  professionals  and  in  a  sim¬ 
ulated  printing  and  publishing  com¬ 
pany  in  which  students  receive  prac¬ 
tical  experience. 


Preliminary  resuits  of 
the  ANPA  survey  show 
74%  of  580  resending 
newspapers  have 
scanners. 


Scanners  in  general  offer  a  wide 
variety  of  capabilities.  They  can 
through  masking  sharpen  images. 
They  can  brighten  or  darken  pictures, 
bring  out  shadows  or  tones,  lighten  or 
darken  specific  colors.  Some  can  add 
colored  borders  and  backgrounds. 
They  can  automatically  adjust  for  the 
dot  gain  of  a  specific  printing  system. 
They  can  reproduce  the  same  sepa¬ 
rations  at  any  time  in  any  size. 


White  House  uses  electronic  mail 


The  White  House  has  begun  dis¬ 
tributing  news  and  information  to  the 
media  and  others  via  an  electronic 
mail  service. 

Developed  by  the  White  House 
Office  of  Media  Relations  and  the 
Office  of  Administration,  the  White 
House  News  Service  transmits  news 
releases,  speech  texts,  statements, 
personnel  appointments, 
announcements  of  new  legislation 
and  other  news  from  the  White  House 
Press  Office,  the  Office  of  the  Vice 
President  and  the  Office  of  Manage¬ 
ment  and  Budget. 

“The  primary  objective  of  the  serv¬ 
ice  is  to  allow  timely  distribution  of 
important  news  to  those  media  which 


do  not  have  a  representative  based 
directly  at  the  White  House,”  said 
Merrie  Spaeth,  former  director  of  the 
White  House  Office  of  Media  Rela¬ 
tions. 

The  news  service  became  available 
in  September  through  ITT  Dialcom 
and  costs  $15  an  hour  plus  Dialcom’s 
normal  rates,  ranging  from  $12.50  to 
$20  an  hour,  depending  on  time  of 
day.  Through  a  telephone  modem,  the 
service  connects  to  subscribers’ 
video  screens. 

Several  other  federal  agencies  pro¬ 
vide  information  to  the  media  and  the 
public  through  electronic  information 
services. 
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Newsday  makes  $7  million  commitment  to  color 


arations  have  been  done  com¬ 
mercially. 

Johnson  said  that  while  newspaper 
executives  are  hoping  that  increased 
color  will  help  circulation  throughout 
the  city,  it  is  not  part  of  an  attempt  to 
hike  s^es  exclusively  in  Manhattan, 
where  circulation  is  small. 

He  said  the  newpaper’s  primary 
target  in  the  city  is  and  will  continue  to 
be  Queens,  where  it  sells  about  43,000 
copies  daily,  up  more  than  15%  over 
last  year. 

With  circulation  exceeding 
525,000,  Newsday  will,  however,  be 
seen  at  more  than  100  newsstands  in 
Manhattan  next  to  the  New  York 
News,  Wall  Street  Journal,  New  York 


Times  and  New  York  Post,  none  of 
which  uses  ROP  process  color  and 
only  one  of  which,  the  Post,  uses  spot 
color. 

Newsday  earlier  this  year  opened  a 
news  bureau  in  Manhattan  at  780 
Third  Ave.  About  45  reporters  com¬ 
pete  with  the  Manhattan-based  news¬ 
papers  for  news  about  the  city.  News- 
day’s  New  York  edition, 
innaugurated  in  February  1983,  iills 
about  20  pages. 

Johnson  said  Newsday  is  encour¬ 
aged  by  the  response  of  advertisers  to 
color  ^s,  which  for  the  back  page  of 
the  Sunday  feature  section  have  been 
selling  so  well  they  are  booked  up  well 
in  advance. 


Ferag  total  systems 
engineering  automates 
every  assembly  and 
processing  step 
from  the  press  to 
the  loading  dock. 


By  George  Gameau 

Newsday,  the  Long  Island  tabloid 
making  gains  in  New  York  City,  is 
banking  on  color  to  give  it  an  edge 
over  the  city’s  predominantly  black- 
and-white  newspapers. 

Beginning  in  April,  $7  million  worth 
of  increased  color  capability  will  be 
used  to  place  in  full  color  on  News- 
day’s  pages.  The  goal  is  to  phase  in 
more  color  to  make  the  paper  “sub¬ 
stantially”  more  colorful,  with  pro¬ 
cess  color  front  and  back  page  photos 
and  full  color  ads  appearing  regularly 
if  not  daily,  Robert  Johnson,  News- 
day  president  and  chief  operations 
officer,  said. 

The  move  was  prompted  by  the 
successes  with  process  color  of  The 
Record  in  Hackensack,  N.J.,  and 
USA  Today,  Gannett’s  national  daily 
based  in  Washington,  D.C. 

“We’re  looking  to  have  a  more  col¬ 
orful  newspaper,”  Johnson  said. 
“We  don’t  think  anybody  else  in  the 
New  York  market  will  be  able  to 
match  it.  We  think  it  will  give  us  an 
edge.”  Johnson  said. 

Ten  new  color  press  decks,  re¬ 
arrangement  of  existing  color  decks 
and  a  new  Hell  399ER  color  scanner 
will  drastically  increase  Newsday’s 
color  capability. 

Currently  the  newspaper  uses  color 
sparsely,  mainly  in  its  pre-printed 
Sunday  feature  section.  Its  color  sep- 

UPI  charged  with 
'union  busting’ 

Several  technicians  laid  off  by 
United  Press  International  under  a 
new  contract  with  the  United  Tele¬ 
graph  Workers  filed  an  appeal  with 
the  National  Labor  Relations  Board 
charging  UPI  with  “union  busting” 
and  bargaining  in  bad  faith. 

The  NLRB  originally  heard  a  com¬ 
plaint  by  the  technicians  last  fall  and 
decided  their  case  was  “without 
merit.” 

The  laid-off  technicians  are  basing 
their  appeal  on  the  claim  that  they 
have  “more  evidence  to  fully  sub¬ 
stantiate  our  charges.” 

The  technicians  charged  that  UPI’s 
owners,  E>ouglas  Ruhe  and  William 
Geissler,  have  been  transferring  jobs 
from  unionized  to  non-union  areas. 

William  K.  Adler,  a  UPI  spokes¬ 
man,  said  the  “fact  that  the  UTW 
voted  to  approve  the  new  contract  is 
evidence  that  a  proper  process  was 
followed.  The  charge  was  found  to 
have  no  merit  by  the  NLRB  when  it 
was  first  filed.  We  believe  that  still  to 
be  the  case.” 


Ferag  Systems  provide 
simple  solutions  for 
complex  insert, 
preprint  or  zoned 
distribution  requirements. 
They’ve  been  proven 
in  hundreds  of 
installations 
worldwide.  Let  us 
show  you  how  they  help 
publishers  expand 
markets  and  improve 
profitability. 
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Editors  discuss  the  new  ‘Doonesbury’ 

Some  like  It  better  than  the  pre-sabbatIcal  comic,  others  feel  IVs 
about  the  same,  and  still  others  believe  It  has  slipped  a  bit 
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Duke  gives  a  new  meaning  to  the  concept  of  higher  education. 


By  David  Astor 

“Doonesbury”  has  been  back  in 
newspapers  long  enough  for  Garry 
Trudeau  to  reintroduce  many 
characters,  develop  various  story 
Unes,  and  become  the  subject  of  con¬ 
tent  and  size-requirement  controver¬ 
sies. 

With  the  new  “Doonesbury”  now 
15  weeks  old,  E&P  asked  a  number  of 
newspaper  editors  what  they  think  of 
the  comic.  More  specifically,  they 
were  queried  about  how  it  compares 
to  the  pre-sabbatical  “Doonesbury.” 

The  consensus?  There  was  none. 
Several  editors  said  they  felt  the  Uni¬ 
versal  Press  Syndicate-distributed 
strip  was  a  little  better  than  it  used  to 
be.  Others  said  it  was  about  the  same. 
And  still  others  believe  it  might  have 
slipped  a  bit. 

“I  think  it’s  as  good  as  it  was 
before,  if  not  better,”  stated  Seattle 
Times  editor  and  vice  president  James 
B.  King,  while  cautioning  that 
“Doonesbury”  has  not  been  back 
long  enough  for  him  to  really  compare 
it  to  the  1970-to-1983  version. 

King  said  his  favorite  episodes 
since  the  comic’s  September  30  re¬ 
turn  have  involved  the  Duke  char¬ 
acter,  who  now  heads  the  “Baby  Doc 
College  of  Physicians”  in  Haiti. 
“That’s  pretty  funny  stuff,”  he 
observed. 

Los  Angeles  Times  editor  William 
F.  Thomas,  in  words  similar  to 
King’s,  said  “Doonesbury”  is  “at 
least  as  good  as  it  was  before — 
possibly  a  little  bit  better.”  But  he  did 
note  that  he  felt  Trudeau  went  over¬ 
board  in  spoofing  the  Reagan 
administration  prior  to  the  election. 

“It  has  nothing  to  do  with  ideolo¬ 
gy/’  explained  Thomas.  “I  just 
thought  he  (Trudeau)  was  too  relent¬ 
less  and  thus  became  too  pre¬ 
dictable — and  lost  some  of  his 
effectiveness.” 

That  said,  Thomas  observed, 
“Trudeau’s  approach  to  chronicling 
the  foibles  and  personalities  of  the 
people  he  chooses  to  fill  his  canvas 
with  is  just  endlessly  perceptive  and 
amusing.  I  like  him,  obviously!” 


Stephen  Burke,  acting  features  edi¬ 
tor  at  the  Cincinnati  Post,  stated  that 
Trudeau  is  doing  “Doonesbury”  bet¬ 
ter  than  before.  “I  think  he’s  pro¬ 
gressing  with  his  characters,” 
declared  Burke. 

When  asked  to  name  his  favorite 
post-sabbatical  story  line,  Burke  re¬ 
plied,  “I  thought  it  was  hilarious 
when  he  put  George  Bush’s  manhood 
in  blind  trust.  That’s  the  one  that 
stood  out  for  me.” 

Richard  D.  Herman,  editor  of.  the 
editorial  p£^es  for  the  Lincoln  (Neb.) 
Journal,  said  Trudeau’s  strip  is  about 
the  same  as  it  used  to  be.  “I  think  it 
has  maintained  the  kind  of  pro¬ 
vocativeness  and  quality  that  it  had 
before,”  he  stated. 

Herman  mentioned  that  the  Journal 
(reportedly  the  Hrst  paper  to  put 
“Doonesbury”  on  the  editorial  page) 
has  had  “at  least  one  or  two”  readers 
cancel  their  subscriptions  since  Sep¬ 
tember  30  because  of  Trudeau’s 
lampooning  of  President  Reagan.  He 
said  there  was  “no  such  response” 
when  the  cartoonist  satirized  Presi¬ 
dent  Carter.  “But  this  is  very  Repub¬ 
lican  country,”  explained  Herman. 


Over  in  the  country’s  capital, 
Washington  Post  deputy  managing 
editor/features  Shelby  Coffey  also 
said  he  feels  “Doonesbury”  is  about 
as  good  as  it  used  to  be.  “I  enjoy  it,” 
he  declared. 

Denver  Rocifey  Mountain  News  edi¬ 
tor  Ralph  Looney  said,  “It’s  still  a 
good  comic.  He  (Trudeau)  is  certainly 
as  opinionated  as  ever — and  as 
incisive,  I  think.” 

Looney  did  note  that  Trudeau 
“really  hasn’t  hit  his  stride  yet.”  He 
observed  that  it  is  “a  difficult  thing  for 
a  cartoonist  to  stay  away  from  an 
everyday  procedure”  as  long  as 
Trudeau  did  and  then  immediately 
match  his  pre-sabbatical  work. 

“(‘Doonesbury’)  seemed  a  bit  slow 
getting  started  again,  but  it’s 
improving  all  the  time,”  said  Looney. 
“I’m  sure  it  will  be  as  good  as  it  used 
to  be.” 

Indianapolis  Star  managing  editor 
Lawrence  S.  Connor  said  of  the 
returning  comic,  “I  don’t  think  it’s  as 
good.  He  seems  to  be  struggling  a  lit¬ 
tle.  The  sequence  on  the  bag  lady 
(which  ran  in  late  December  and  early 
this  month)  wasn’t  funny  and  wasn’t 


Rick  and  Duane  discuss  the  Presidential  election  over  drinks. 
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Use  this  handy  order  form  to  order: 

1985  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1984) 
1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1985) 

PiMM  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1985  Edition  $50  per  c(»y  □  Buik  orders  5  or  more  $45.00  each - 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  o<  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□1985  Edition  $50  per  copy  □  Buik  orders  5  or  more  $45.00  each - 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  o(  copies 

Name _ Title - 

Company  - - 

Nature  of  Business  _ _ 

Address _ _ _ 

City _ State _ Zip - 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Garry  Trudeau  dramatizes  the  plight  of  America's  homeless. 


satire.  I  thought  he  was  just  preach¬ 
ing;  hand-wringing.  He  used  to  irri¬ 
tate  some  readers  before  (the  sabba¬ 
tical),  but  you  could  justify  it  if  it  was 
good  satire  and  funny.’' 

As  for  Trudeau’s  pre-election 
spoofing  of  the  Reagan 
administration,  Connor  said,  “I 
thought  it  was  pretty  nasty — and  not 
particularly  funny.” 

But  like  King  in  Seattle,  Connor 


Two  do  illustrations 

“Doonesbury”  cartoonist  Garry 
Trudeau  of  Universal  Press  Syndicate 
did  the  cover  illustration  for  News¬ 
week  magazine’s  recent  ‘‘Year  of  the 
Yuppie”  issue.  Pictured  were  Mike 
Doonesbury  wearing  a  suit  and  riding 
a  bicycle  along  with  J.J.  Caucus 
carrying  a  briefcase,  wearing  running 
shoes,  and  listening  via  earphones  to  a 
portable  tape  player. 

In  a  related  matter,  cartoonist  and 
caricaturist  Taylor  Jones  of  the  Los 
Angeles  Times  Syndicate  illustrated 
the  cover  of  the  December  3  issue  of 
The  New  Republic  magazine — which 
was  devoted  to  various  explanations 
of  what  went  wrong  for  the 
Democrats  in  the  1984  election. 
Jones’  cover — inspired  by  a  Thomas 
Nast  cartoon — showed  various 
Democrats  pointing  fingers  at  each 
other.  Pictured  were  Walter  Mon¬ 
dale,  Geraldine  Ferraro,  Jesse  Jack- 
son,  Gary  Hart,  John  Glenn,  Ted 
Kennedy,  Tip  O’Neill,  and  others. 

Jones  has  also  started  doing  a  week¬ 
ly  cartoon  for  the  Staten  Island 
(N.Y.)  Advance  about  New  York  in 
general  and  Staten  Island. 

Syndication  seminar 

A  class  on  syndication  will  be 
offered  January  26  and  again 
February  9  by  Washington 
Independent  Writers,  a  1,500- 
member  organization  of  professional 
writers  located  at  205  Colorado  Build¬ 
ing,  1341  G  St.,  N.W.,  Washington, 
D.C.  20005. 

The  teacher,  Barbara  Burtoff,  will 
discuss  such  topics  as  the  importance 
of  syndicated  copy  to  daily  newspa- 


mentioned  that  he  has  enjoyed  the  re¬ 
cent  sequences  featuring  Duke  and 
his  medical  school.  ‘‘I  really  thought 
they  were  on  target,”  he  stated. 

Connor  concluded  with  these 
words  about  Trudeau:  ‘‘I  think  the 
guy’s  a  genius.  I  just  hope  he  gets  it 
back.” 

Lexington  (Ky.)  Herald-Leader 
editor  John  S.  Carroll  stated  that 
“Doonesbury”  is  “not  as  good  as  I 


pers,  column  ideas  that  are  “hot,” 
large  syndicates  vs.  self-syndication, 
format,  income,  and  expenses. 

Burtoff,  who  surveyed  major  syn¬ 
dicates  in  preparation  for  the  seminar, 
does  the  “Coping”  feature.  She  is 
based  at  Barb^  Burtoff  Syndicated 
Features,  2440  Virginia  Ave.,  N.W., 
Suite  D510,  Washington,  D.C.  20037. 


remember,  but  it  still  has  flashes  of 
brilliance.  He’s  certainly  done  some 
flat  episodes,  but  he’s  done  some 
good  ones,  too.” 

Carroll  said  he  supposed  Trudeau 
must  have  also  done  some  “clunk¬ 
ers”  before  his  sabbatical,  but  added 
that  the  “brilliant”  ones  from  the 
1970-to-1983  period  stick  in  his 
memory. 

“I  enjoy  just  about  anything  he 
does  on  politics,  even  when  1  don’t 
always  agree  with  the  point,”  contin¬ 
ued  Carroll.  But  he  said  that  before 
the  1984  election  it  seemed  as  though 
Trudeau  “lost  his  ability  to  criticize 
Reagan  deftly;  it  became  heavy- 
handed.” 

And  Carroll  stated,  “I  haven’t  been 
enthralled  with  his  episode  on  the 
street  person.”  But  the  Herald- 
Leader  editor  called  the  sequences 
featuring  Duke  “terrific.” 

Bangor  (Maine)  Daily  News  editor 
and  publisher  Richard  J.  Warren  said 
of  the  comic,  “I  guess  I  don’t  like  it  as 
much.  It’s  always  been  political,  but  I 
thought  it  had  a  lighter  tone  before.” 
He  mentioned  that  he  got  “a  little 
turned  off”  by  Trudeau’s  constant 
satirizing  of  Reagan. 

But  Warren  emphasized,  “I’m  not 
unhappy  with  (‘Doonesbury’).  I’m 
just  not  as  happy  as  before.” 


OPPORTUNITY  TO  DIVERSIFY 

OWN  ONE  OF  THE  689  NEW  FM 
FIADIO  STATIONS  RECENTLY 
AUTHORIZED  BY  THE  FEDERAL 
COMMUNICATIONS  COMMISSION 


Preparation  and  filing  of  quality  appli¬ 
cations  for  one  or  more  of  these  new 
FM  frequencies  can  be  obtained  with 
a  minimum  of  effort  or  dollars  on  your 
part. 

THE  LAW  OFFICES  OF  MATTHEW 
L.  LEIBOWITZ,  P.A.,  a  Communica¬ 
tions  Law  Firm,  and  the  Engineering 
Firm  of  LECHMAN  &  JOHNSON, 
INC.,  who  have  represented  clients 
before  the  FCC  for  years,  are  ready  to 
assist  you  in  understanding  what  is 


involved  in  applying  for  and  owning  an 
FM  radio  station. 

GUARANTEE:  This  experienced 
team  will  guarantee  that  your  applica¬ 
tion  will  be  accepted  for  filing  by  the 
Federal  Communications  Commis¬ 
sion — or  your  money  will  be  returned. 
TOTAL  PRICE  FOR  YOUR 
EXCLUSIVE  APPLICATION:  $3,750 
+  costa  not  to  exceed  $350. 

Take  advantage  of  this  opportunity  to 
become  a  radio  station  owner. 


Call  for  details:  (305)  576-7973 

or  write;  Suite  501 ,  3050  Biscayne  Boulevard 
Miami,  Florida  33137 
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Press  freedom 

(Continued  from  page  II) 


who  have  gone  to  the  camps  without 
permits  have  been  ordered  to  leave 
the  area  or  the  country  entirely. 

Foreign  reporters  working  on  sto¬ 
ries  in  various  parts  of  the  country 
have  also  run  into  threatening  situa¬ 
tions. 

Joseph  H-armes,  a  Newsweek 
correspondent  in  Mexico,  said  that 
when  he  was  working  on  a  story  about 
a  $40  million  dollar  car  stealing  ring 
more  than  a  year  ago  he  was  sum¬ 
moned  to  the  office  of  the  man  he  had 
identified  as  the  leader:  Chief  of  Mex¬ 
ican  National  Security  Police  Nassai 
Haro. 

Harmes  also  cited  two  cases  of 
American  reporters  covering  the 
U.S.-Mexican  border  who  had  been 
subjected  to  mistreatment. 

“A  reporter  in  El  Paso  wrote  about 
the  opposition  party  victory  in  Ciudad 
Juarez,”  Harmes  said.  “He  was 
threatened  by  members  of  the 
Institutional  Revolutionary  Party 
(PRI)  so  badly  that  he  hasn’t  crossed 
the  border  again,”  Harmes  said. 

In  another  case,  Harmes  said,  a 
reporter  from  McAJIen.  Texas  wrote 
about  a  hunger  strike  in  Reynoso. 
“Federal  police  arrested  him,  falsely 
accused  him  of  rape  and  tortured 
him,”  Harfftes  said. 


Times  Mirror 
seiis  divisions 

In  keeping  with  its  announced  strat¬ 
egy  of  divesting  divisions  not  cen¬ 
tral  to  its  communications 
businesses.  Times  Mirror  has  sold  its 
625,000  shares  of  Commerce  Clearing 
House  for  $31.6  million  and  its  Arts 
and  Graphic  Products  Group  for  $55 
million. 

The  Commerce  Clearing  House 
sale  will  earn  Times  Mirror  $20.95 
million  after  taxes. 

The  Arts  and  Graphic  Products 
Group  was  sold  to  Brentwood  Associ¬ 
ates  for  $52  million  in  cash  and  a  $3 
million  note.  The  group  includes  M. 
Grumbacher  Inc.,  a  leading  producer 
of  artists’  paint  and  supplies;  Chart- 
pak;  and  Plan  Hold  Corporation. 

The  sale  to  Brentwood  is  expected 
to  result  in  a  pretax  gain  of  $18  million 
and  an  aftertax  gain  of  $12  million. 

Knight-Ridder 
to  buy  stock 

The  board  of  directors  of  Knight- 
Ridder  Newspapers  authorized  the 
purchase  by  the  company  of  up  to  two 
million  of  its  outstanding  common 
shares  in  open  market  transactions 
and  negotiated  purchases. 


Knight-Ridder,  with  about  65  mil¬ 
lion  common  shares  outstanding,  said 
it  plans  to  hold  the  purchased  stock  in 
its  treasury  for  general  common  pur¬ 
poses. 

Knight-Ridder  split  its  common 
shares  2-for-l  in  1983.  Last  year,  the 
common  share  price  traded  in  the  high 
20s,  opening  the  year  at  26'/2  and  clos¬ 
ing  at  29'/4  for  a  little  more  than  10% 
gain. 


Shop  Talk 

(Continued  from  page  36) 


lating  of  the  questionnaires.  Business 
Reply  envelopes  and  cover  enve¬ 
lopes;  (3)  postage  for  the  third  class 
mailing;  (4)  postage  for  the  return  of 
the  Business  Reply  envelopes;  (5) 
rental  of  a  post  office  box  for  replies 
or  use  of  a  third,  impartial  party  to 
receive  the  replies;  and  (6)  use  of  a 
typist  to  prepare  the  questionnaire  for 
printing,  to  type  the  statistical  data, 
the  open-end  questions  and  the  final 
report. 

Readers  will  be  pleased  that  you 
take  the  time  to  survey  their  likes  and 
dislikes.  Not  only  will  you  know  what 
they  think  about  your  newspaper 
now,  but  if  you  repeat  the  study  every 
year  or  two,  you  will  be  able  to  dis¬ 
cern  any  trends  in  your  readership. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
ianguage  we  use  in  it  very  often  means  something  entireiy  differ¬ 
ent  to  non-insurance  peopie.  To  us,  an  underwriter  is  someone 
that  evaiuates  risks.  To  others . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance  . . .  and  need  to  piug 
into  "our"  ianguage . . .  give  us  a  cail.  If  It's  personal  insurance 
—auto,  home,  iife,  boat— chances  are  we  can  help  you  come  up 
with  a  transiation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  insurance  Companies 
One  State  Farm  Piaza 
Bioomington,  IL  61701 
Phone:  309-766-2625 
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Classified  Advertising 


FEATURES  AVAILABLE 


diUTOMOTIVE 


YOUR  WHEELS  weeKly  car  care  column 
by  LA  Times  staff  writer,  avaiiable  out¬ 
side  So.  Caiifornia.  Pat  Bqyie,  2040 
Sinaioa  Ave.,  Altadena,  CA  91001. 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  Internationai 
Photo  News,  Box  2405,  West  Paim 
Beach  FL  33402. 


_ MEDICAL _ 

WHAT'S  NEW  iN  MEDICiNE 
Award  winning  weekiy  column  on  latest 
developments  in  medicine.  L.A.  Chot- 
kowski,  M.D.,  F.A.C.P.,  1143  Chamter 
Lain  Highway,  Kensin^on,  CT  06037, 
(203)  828-5016. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  Illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


POLITICAL  COLUMNS 

POLITICS-The  latest  line  on  political 
races,  issues,  candidates.  Weekly.  Rea¬ 
sonable  rates.  Call  (504)  891-3509. 


REAL  ESTATE 


HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills.”  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 


ANNOUNCEMENTS 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 


JAMES  W.  HALL.  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MONEY  WEEKLYSCIENCECOLUMNSOOwords 

plus  editorial  cartoon.  Concepts,  profiles 
"MORE  FOR  YOUR  MONEY"— Proven  precis,  reader  queries.  Relevant,  witty. 


FEATURE  YOUR  FEATURE 
In  Features  Available 
And  watch  Your  Sales  Soar! 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  8.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  0.  C.  20005 
(2(52)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703, 
(512)  476-3950. 

CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 
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NEVfSPAPER  BROKERS 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
eBrokers  eAppraisers 

PO  Box  212,  Galva,  IL 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  higfH^  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  PO  Box  7,  Center,  TX 
75935,  (409)  598-6146  or  598-5419, 
Jim  Chionsini,  President. 


NEWSPAPERS  FOR  SALE 

MID-ATLANTIC  WEEKLIES 
$75  K  to  Million  and  Half  based  on 
gross.  Reasonable  terms.  VIRGINIA 
exclusive  in  two  counties.  NORTH 
Carolina,  seven  weeklies  and  web- 
offset  commercial. SOUTH  CAROLINA, 
three  weeklies  in  Metrolina.  PENNSYL¬ 
VANIA,  two  weeklies,  owner  financing, 
less  than  gross. 

EDWIN  0.  MEYER, ASSOCIATES 
Appraisers.  Brokers,  Consultants 
7200  Hermitage  Rd,  Richmond  VA 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 


ANNOUNCEMENTS 


FOR  EFFECTIVE 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


NEWSPAPER  BROKERS 

Brokers-Consu  Itants-Appra  isers 
James  A.  Martin  Associates 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


FOURNIER 

Media  Services,  Inc. 

Brokerage 

Consulting  -  Appraisals 

JOHNL.  FOURNIER,  JR. 

(503)  389-3277 

P.O.  Box  5789 
Bend,  Oregon  97708 
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NEWSPAPERS  FOR  SALE 


ANGLO-JEWISH  WEEKLY  in  Zone  4. 
Includes  complete  typesetting  and 
camera  equipment.  Sl/O.OOOK  gross. 
Large  net.  Reply  Box  8402,  Editor  & 
Publisher. 


COUNTY-SEAT  WEEKLY  and  job  shop 
located  in  Central  Montana.  $120,000 
with  building.  Owner  financed.  Julie  Mil¬ 
ler,  Box  307,  Harlowton,  MT  59036, 
(406)  632-5633. 


CENTRAL  N.C.  industrial  area  weekly 
grossing  $42,000.  Sell  for  gross. 
$14,000  down,  10-yearterms  by  Seller. 
Dream  ad  man-newsman  team.  Big 
potential.  Box  431,  Graham,  NC  27253 
or  call  (919)  228-7851. 


WYOMING:Shopper  with  web  and  small 
job  shop.  Total  jyoss  over  $500,000. 
$285,()00  with  $60,000  down,  terms. 
SOUTH  DAKOTA:  Shopper  in  good  mar¬ 
ket  grossing  over  $500,000.  $460,000 
with  $200,000  down,  terms. 

NORTH  DAKOTA:  Shopper  with 
excellent  growth,  could  be  twice  a  week. 
Gross  over  $1,000,000,  good  net. 
$950,000  with  $250,000  down,  terms. 
NORTH  CAROLINA:  (Carrier  distribution 
shopper  with  excellent  growth,  manage¬ 
ment  intact.  Current  year  gross  should 
be  $80o,6OO  plus.  $600, OOO  with 
$250,000  down,  terms. 

CRIBB  MEDIA  SERVICE 
John  T.  Cribb 

Box  1220,  Townsend,  MT  59644 
(406)  266-4223 


WEEKLY  advertising  tab  Zone  2.  Gross¬ 
ing  $200,000  TMC  25,000  circulation. 
Prosperous.  Reply  to  Box  8398,  Editor  & 
Publisher. 


WEEKLY-  Florida  coast  booming  market; 
equipped;  outright  sale,  investor  or 
workl^  partner.  (904)  824-9662 


NEWSPAPERS  WANTED 


“Minority  interest  wanted  in  daily  news¬ 
paper.  Family  newspaper  company 
wishes  to  purchase.  Write  in  confidence 
to  Box  8300,  Editor  &  Publisher. 


PUBLXUkTIONS  AVAILABLE 


“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
^  34312,  Betheseda  MD  20817. 


INCREASE  YOUR  SPACE  SELLS 

A  GUIDE  TO  SELLING  ADVERTISING 
SPACE,  written  by  an  ad  agency  exec, 
details  what  should  be  in  your  media  kits 
and  sales  presentations;  how  ad  agenc¬ 
ies  select  publications;  market  research; 
working  with  sales  reps;  circulation 
audits;  co-op;  etc.  $50($75  after  1/1). 
Write  to:  SALES,  Box  480311,  LA,  CA 
90048. 


INDUSTRY 

SERVICES 


CLASSIFIED  APTITUDE  TEST 


A  15  minute  aptitude  test  for  classified 
ad  takers  and  solicitors.  Helps  screen  for 
basic  skills-spelling,  arithmetic  and 
ability  to  prepare  an  acceptable  ad.  Poor 
spelling  results  in  adjustments  and 
impairs  paper's  image.  Basic  arithmetic 
is  required  to  sell  multiple  insertions, 
contracts  and  against  competition.  Send 
$10  plus  stamped  #10  envelope  to 
LEADERSHIP  ADVERTISING 
DEVELOPMENT  CO.  25  Azalea  Dr., 
Syosset,  NY  11791. 


INDUSTRY  SERVICES 


aRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  t^  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

(iail  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


VER-A-Fast's  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  75  ongoing  projects 
nationally.  For  information,  caTl  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland,  OH  44102. 
(216)  651-2000. 


TYPESEUINQ  SERVICES 


TYPESETTING:  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 
Straight  text  $2.00  per  1000  charact¬ 
ers.  Please  call:  (212)  242-9722. 


CONSULTANTS 


VIDEOTEX  or  TELETEXT  expertise,  plus 
hands-on  production  help:  editors,  writ¬ 
ers,  artists.  PROMPT  has  a  track  record 
with  two  NY  banks  and  AT&T.  For  more 
information  write  or  call:  Marci  Shatz- 
man,  president,  PROMPT,  109  Hilltop 
Ct.,  Langhorne,  PA  19047:  (215)  860- 
0138. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


ITEK  430  Camera  processor.  Enlarge, 
reduce,  85  line  halftone  screen.  Ideal  for 
small  shop.  $3500.  (618)  656-7155. 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


aRCULATION  SOFTWARE 


CIRCUUTION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/totaf-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sm- 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


MISCELLANEOUS 


LINCOLN  55  gallon  drum  pump  hoist 
included.  Price  $900.00  (814)  438- 
7667.  Ask  Steve  or  Les. 


EOmPMENTESUPPUES 


COMPUTER  SOFTWARE 


ADmanager 

New  -  for  the  small  weekly: 

Apple  Me,  300  accounts,  $1500 
ADmanager  is  a  newspaper  aovertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/softvnre  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  l^esWille,  CA  95436;  (707)887- 

7141. _ 

NEWSPAPER  ACCOUTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
accounts  receivable  and  billing, 
accounts  payable,  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
system  includiiu  newspaper  accounting 
system,  NCR  Tower  computer,  3  ter¬ 
minals,  printer,  and  operator  training  for 
only  $29,780.  Call  Fred  McDaniel, 
Tamarix  Systems,  (505)  326-7143  or 
write  to  101  E.  SOth  St.,  Farmington, 

NM  87401. _ 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley,  CA  94942;  (415) 
383-4500. 


COMPUTERS 


EDITORIAL  FRONT  END  (Sll  SYSTEM 
44)  EQUIPMENT 

3- 128K  CPU  main  frames,  mass  mem¬ 
ory,  large  disc  adapter. 

6-GA  4o/460  IPU'S 

4- Multiplexors  for  extended  I/O 
2-Ampex  300MB  Drive 
Miscellaneous  internal  adapters  and  I/O 
cards 

Al  I  in  excel  lent  cond  ition .  For  detai  Is  ca  1 1 
Dale  Berry  (602)  271-8500  -  Arizona 
Republic/Phoenix  Gazette. 


TELERAM  PORTABUBBLE/81  -  2277  - 
Limited  Qty.  Factory  Reconditioned 
Equipment:  Portabubble/  81  62K  bub¬ 
ble  memory,  new  equipment  warranty, 
$2595.  2^77  Bureau  Terminal,  new 
equipment  warranty,  $3995.  Limited 
availability,  no  discounts.  Teleram  Com¬ 
munications  Corp.,  2  Corporate  Park 
Dr. ,  White  Plains,  NY  1604,  (914)  694- 
9270,  Telex  646658. 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  ana 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


KANSA  MODEL  360  inserter  with  4  sta¬ 
tions,  two  years  old,  in  excellent  condi¬ 
tion.  Available  immediately.  Reply  Box 
8405,  Editor  &  Publisher. 


NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  784-0110. 


EQWPMENT  *  8UPPUE8 


_ MAMOOM _ 

IfUTLER-HA'MMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con- 
ayors  and  spare  parts. 

Kollertop  conveyore,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45“  and  90“  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MULLER  INSERTERS  with  3,  4,  and  5 
stations.  New  parts  warranty.  Excellent 
condition,  available  Immediately. 
Installation  and  training  provided.  Reply 
to  Graphic  Management  Associate,  PO 
Box  55  Southboro,  MA  01772. 


•24P-48Pand  72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  prqcvam  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 


REMANUFACTURED  Sheridan  72P, 
48Pand  24P  Inserters,  factory  guaran¬ 
teed.  Completely  remanufactured  Sher¬ 
idan  MS  &  HH  hoppers  factory  guaran¬ 
teed. 

I  New  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
8nd  PdC6r$. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  Street 

$outhboro,  MA01772(617) 481-8562 

SIGNODE  TYING  MACHINE, model 
MLN2A,  available  immediately.  In 
excellent  condition.  Reply  to  Graphic 
Management  Associates,  11  Main 
StreetlSouthbor,  MA  01772. 


WANTED  TO  BUY 

Used  automatic  plastic  shrink-wrapper 
for  bundles.  With  or  without  shrink  tun¬ 
nel.  Will  buy  two.  Ralph  Long  (715) 
834-3471. 


WANTED  TO  BY:  Spiral  Chute  for  news¬ 
papers  in  bundles  for  delivery  to  lower 
level  at  least  15  feet  high.  (^11  (615) 
552-1808. 

CHESHIRE  523-C:IDAB  CS202.  Com¬ 
position  equipment  including  Harris 
TXT;  Compugraphic,  etc.  Curtis  (703) 
521-1089. _ 


PHOTOTYPESEUING 


AUTOLOGIC  APS-4,  5.12M  Byte  Diablo 
disk  drive,  16K  Dataram  Core  Memory 
documentation  and  service  records- 
functioning.  V.  Wise  (412)  282-8000. 

COMPEDIT  5810  With  International  K/ 
B.,  $11,000; 

COMPEDIT  5900  With  Preview,  10  Dis¬ 
cs,  $16,500; 

COMPSET  4510  Wide/  508,  Pgm  24, 
Rev  Lead,  $8500.  Bob  Weber  (216) 
831-0480. 
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PHOTOTYPeSemNQ 


CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


EDIT  7500  HR.  $7500; 

EDIT  7500  HR,  Dual  Disk,  Rev  Lead, 
PMA,  S8000; 

COMP  II,  Supported,  RC-Proc.,  24 
Strips,  $1800.  Bob  Weber  (216)  831- 


ECRM  8400  LASER  AUTO  KON  II  LAS¬ 
ER  GRAPHICS  SYSTEM.  $15,000; 
CHEMCO  SPARTAN  III,  7  years. 
Excellent  condition,  $45,00(J.  Bob 
Weber  (216)  831-0480 


INLAND  INTRODUCES 
MDC-350 

100%  MDT-350  compatible! 

A  new  terminal  offering  superior  features 
and  reasonable  price.  Call  us  at  (800) 
255-6746  for  more  information. 


MSC108204LR,  128K.  25  Fonts.  2  ^ 
mrs,  $10,250. 

EDIT  7770 II  LR,  With  Preview,  2  years, 
$14,000. 

Bob  Weber  (216)  831-0480 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugrapnic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 
Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 

mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


USED  COMPUGRAPHIC  FONTS;  COMP 
IV,  Editwriter,  (Choose  from  Library  of 
over  800  Strips)  $125  add  $20  per  ITC 
Track.  Bob  Weber  (216)  831-0480 

VIDEOSETTER  FONTS:  your  choice 
from  Library  of  60  for  $250  each.  Also 
UNISETTER  STRIPS  Including  Width 
Card,  $100  each  $15 per  ITC  Track  and 
Related  U.C.  OUTPUT  CARDS  at  $50 
each.  Call  for  other  fonts.  BOB  WEBER 
(216)  831-0480. 


PRESSES 


Four  unit  Color  King  with  KJ6  folder  with 

double  parallel  folder 

Two  unit  Color  King  with  KJ6  folder  with 

double  parallel  folder 

Three  unit  ATF  22  %  x  36  excel  lent  book 

press 

WESCO  GRAPHICS.  INC. 

845  Commercial  St. 

San  Jose,  CA  95112 
Telex  172644,  Telephone  (408)  289- 
1400 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


EQUIPMEKT  *  8UPPUE8 


PRESSES 


HARRIS 

845,  4-8  units,  1973,  1979. 
V-25-JF10-2  units.  1976. 

V-15A-  6-4  units,  1970. 

GOSS 

Community  SC,  4  units  1970. 
immunity  SC,  2  units  (add-on). 
Communi^  SSC,  6  units  1982. 
KING 

Colorking,  2  units  (add-on). 
Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  Individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


f  unit  SC  Community  1971/74 
3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  VISA  with  JF7  - 1971 

4  unit  Harris  V15  with  JF7  - 1974 
4  unit  News  King 

4  unit  News  King  with  KJ6  1973/76 
KJ4  and  KJ6  folders  -  your  choice  of  3 
Ferag  Counter  Stacker  M-71 
Solna  125  sheetfed  manufactured  1977 
Urbanite  add-on  units  and  folders 

Offered  exclusively  byilNLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 

(913)  492-9050  Telex  4-2362 


Goss  Community  add-on  units,  1968- 
72. 4  web  folder.  2  to  4  unit  News  King. 
KJ-8  with  balloon.  (803)585-3678. 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-V« 
cutoff  with  2:1  folder  &  R.T.O.’s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS  V-15A  three  unit  press  and  fol¬ 
der  complete,  can  be  seen  in  operation 
available  immediately,  Newman  4 
Associates  (816)  756-3350. 


EDITOR  &  PUBLISHER  for  January  12,  1985 


EQUIPMENT  E  8UPPUE8 


_ PRESSES _ 

Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  foiders 
V15A.  4  units,  1977 
V15A.  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atianta  GA 
(404)  458-9351  Telex  700563 


1967  KJ6  King  Folder.  Complete  with 
cross  head  perforator  and  double  parallel 
assembly.  40  horse  power  motor  with  GE 
drive. 

2  1978  50"  double  stacked  roll  stands. 
With  neumatic  tension  system  and  moto¬ 
rized  side  lay.  Complete  with  main  con¬ 
sul  control.  Phone  (705)  673-7127. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offsrt  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  8  unit  Hoe  Colormatic  press 
1  Hoe  colormatic  folder  3  to  2-22  V4 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vx  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 

USM 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machinety  moving  and  erecting 
We  buy  printing  equipment 
NORTHMST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


30-40-50  HP  Fincor  motors/drives  for 
Goss  Community  Press.  Also  4  or  6  web 
CC/SC  folders.  (803)  585-3678. 


HARRIS  V-15A  press  or  add  on  units 
(317)  345-5133,  Ext.  102.  Mayhill 
Publications,  PO  Box  90,  Knightstown, 
IN  46148. 


SHERIDAN  48P  or  72P  Inserter,  in 
operationai  condition.  Reply  Box  6777, 
Editor  &  Publisher. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserters 
for  daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


HELP 

WANTED 


ACADEMIC 


JOURNALISM  -  Mercer  University  Atlan¬ 
ta  is  seeking  a  candidate  to  teach 
courses  in  news  writing,  editing,  layout 
and  design,  basic  photography,  survey 
and  theory  courses  in  mass  media,  publ¬ 
ic  relations  and  advanced  seminars.  The 
appointment  is  scheduled  to  begin  Fall 
1985.  In  addition  to  teaching  and  advis¬ 
ing  responsibilities,  the  individual 
selKted  may  serve  in  an  advisory  role  to 
the  campus  newspaper.  Qualifications 
include  a  diverse  academic  and  pro¬ 
fessional  background.  A  Ph.D.  is  pre¬ 
ferred.  Applicants  should  send  resume 
and  three  letters  of  recommendation  by 
February  15,  1985  to:  Joseph  K.  Ham- 
man,  III,  Chairman,  Search  Committee, 
Mercer  University  Atlanta,  3001  Mercer’ 
University  Drive,  Atlanta,  GA  30341.  An 
equal  access,  equal  opportunity 
employer. 


NORTHEASTERN  UNIVERSITY  seeks 
Assistant  Professor  for  Journalism 
paduate  propam  b^inning  Fall  1985. 
Duties  include  teaching  courses  such  as 
mass  communications  theory  and 
research.  Ph.D.  required,  with  five  or 
more  years  of  professionai  news  media 
experience  preferred.  Write:  Search 
Committee,  Department  of  Journalism, 
Northeastern  U.,  Boston  MA  02115. 
Northeastern  is  an  Equal  Opportunity/ 
Affirmative  Action  Title  IX  University. 


NORTHEASTERN  U.  seeks  Assistant 
Professor  of  Joumaiism  for  Fall  1985. 
Duties  include  teaching  such  subjects  as 
news  writing  and  editing.  Mastersdegree 
and  at  least  five  years  of  full-time  news 
media  experience  required.  Write: 
Search  Committee,  Department  of  Jour¬ 
nalism,  Northeastern  U.,  Boston,  MA 
02115.  Northeastern  is  an  Equal 
Opportunity/ Affirmative  Action  Title  IX 
University 


GRADUATE  ASSISTANTSHIPS  for 
1985—86.  Masters  program  in  mass 
communications  with  maipr  in  journal¬ 
ism.  At  least  $4,250.00  stipend  for  nine 
nwnths  plus  tuition  reduction.  Write: 
Joel  Gambill,  Department  of  Joumaiism 
and  Printing,  Arkansas  State  University, 
State  University,  AR  72467. 


INSTRUCTOR  OR  ASSISTANT  PRO¬ 
FESSOR  OF  JOURNALISM.  Prefer 
candidate  with  strengths  in  joumaiism 
history,  legal  issues,  ethical  issues,  and 
ability  to  supen/ise  student  publications. 
Minimum  M.A.,  prefer  ABO  or  Ph.D. 
Academic  or  professional  journalism 
experience  desirable.  Send  full  dos.sier 
to  Dr.  Glenn  Smith,  Chair,  Speech  and 
Theatre  Arts  Department,  University  of 
Central  Arkansas,  Conway,  AR  72032. 
AA/EOE.  Deadline:  March  31,  1985. 


J-SCH(X)L,  Kent  State  University,  seeks 
assistant/associate  professor  for  tenure- 
track  position  in  an  accredited  News 
sequence.  Emphasis  on  ability  to  teach 
editing  and  layout  courses.  Minimum  of 
three  years  of  professional  experience 
and  master's  degree  required;  Ph.D.  pre¬ 
ferred.  Ability  to  teach  graduate  pro¬ 
fessional  courses  and  direct  master's 
research  desirable.  Appointment  effec¬ 
tive  Fall  1985.  Send  letter  of  applica¬ 
tion,  resume,  transcript  and  three  letters 
of  recommendation  by  February  15, 
1985,  to: 

Dr.  Joseph  M.  Harper,  Director 
School  of  Journalism 
Kent  State  University 
Kent,  Ohio  44242 

KSU  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signatun 
Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden. 

Please  Indicate  exact  classification  In  which  ad  Is  to  appear. 

Mall  to:  Editor  &  Publisher.  11  West  19th  Street,  New  York  NY  10011. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy; 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1 985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 

LINE  ADS  POSITIONS  (WANTED 

1  week  — $4.95  per  line.  1  week  —$3.30  per  line. 

2  weeks— $4.45  per  line,  per  issue  2  weeks— $2.75  per  line,  per  issue 

3  weeks— $3.75  per  line,  per  issue.  3  weeks— $2  40  per  line,  per  issue. 

4  weeks— $3.00  per  line,  per  issue.  4  weeks— $2.20  per  line,  per  issue 

Add  $5  00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service, 

count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380. 
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DEAN,  COLLEGE  OF  JOURNALISM 
UNIVERSITY  OF  SOUTH  CAROLINA 
COLUMBIA,  SC 

OBJECTIVE;  An  innovative  Dean  who 
will  take  a  dynamic  role  in  directing  the 
College  of  Journalism  of  the  University  of 
^uth  Carolina.  The  new  Dean  will  lead  a 
thriving  journalism  program  recognized 
as  one  of  the  strongest  in  the  country. 
This  is  an  opportunity  to  be  part  of  an 
expanding  University  which  is  exercising 
strong  leadership  in  a  state  and  region 
committed  to  the  future. 
QUALIFCATIONS:  An  earned  doctorate 
or  equivalent  professional  experience; 
prior  academic  and/or  administrative 
experience;  substantial  professional 
experience;  commitment  to  the  multi¬ 
disciplinary  aspects  of  Mass  Com¬ 
munications  (especially  print  journal¬ 
ism,  broadcasting,  advertising  and  publ¬ 
ic  relations);  resp^t  for  and  Knowledge 
of  research;  ability  to  interact  with  worV 
ing  communicators;  demonstrated  rec¬ 
ord  of  public  service;  ability  to  work  with 
University  administration,  and  a  capac¬ 
ity  for  fund  raising. 

CONDITIONS  OF  EMPLOYMENT: 
Appointment  date  July  1,  1985.  Salary 
and  rank  are  open,  depending  on  quali¬ 
fications. 

INFORMATION  ANO  APPLICATIONS; 
Deadline  for  applications  is  February  28, 
1985.  More  information  on  request. 
Applicants  should  send  cover  letter  with 
statement  of  goals,  a  complete  resume 
and  three  references  to; 

Dr.  Perry  J.  Ashley,  Chairman 
Dean's  Search  Committee 
College  of  Journalism 
UniversiW  of  South  Carolina 
Columbia,  South  Carolina  29208 
The  University  of  South  Carolina  is  an 
Equal  Opportunity  and  Affirmative 
Action  Employer  and  encourages  ap¬ 
plications  from  women  and  minority 
group  members. 


FULL  PROFESSOR  OF  JOURNALISM 
University  of  Florida  Department  of  Jour¬ 
nalism  has  an  opening  in  August  1985 
for  a  full  professor  to  teach  graduate 
courses  at  the  doctoral  and  masters  level 
and  one  course  at  the  advanced 
undergraduate  level.  Person  must  have 
strong  reseach  and  publication  record 
and  be  qualified  to  join  PhD  faculty. 
General  subjects  will  include  theory,  re¬ 
seach  methods,  and  press  and  society. 
Salary  competitive.  Send  letter  of 
application,  vita  and  names,  addresses 
and  telephone  numbers  of  three  refer¬ 
ences  to:  Dr.  Jon  Roosenraad,  Chair, 
Department  of  Journalism,  University  of 
Florida,  (lanesville,  FL  32611.  Deadline 
for  applications  is  March  15.  The  Uni¬ 
versity  of  Florida  is  an  Equal 
Opportunity/Affirmative  Action 
Employer.  Searches  are  conducted  in 
the  open. 


ASSISTANT  OR  ASSOCIATE  Professor 
of  Journalism  to  teach  news  writing 
reporting  and  editing  in  professional  pro¬ 
gram.  Experience  in  photojournalism  or 
public  information  desirable.  Quali¬ 
fications  include  Ph.D.  or  A.B.O.,  prior 
teaching  experience  at  the  University  or 
college  level,  and  demonstrated  ^o- 
fessional  experience.  Attractive  fringe 
benefits;  salary  based  upon  experience, 
qualifications.  Send  application  letter, 
resume,  three  reference  names  by  April 
15, 1985  to  Dr.  Richard  Whitaker,  Chair¬ 
man,  Department  of  Journalism, 
Broadcasting  and  Speech,  State  Univer¬ 
sity  College  at  Buffalo,  Buffalo,  NY 
14222.  Position  contigent  upon  approv¬ 
al  by  the  State  University  of  New  York. 
An  Equal  Opportunity/  Affirmative 
Action  Employer. 

ARTIGRAPHICS 

NEEDED:  Fast,  well-organized  artist 
with  an  orientation  toward  news  and  an 
understanding  of  the  role  of  graphics  in 
conveying  information.  We're  a  75,000- 
daily,  85,000-Sunday  AM  tabloid  65 
miles  north  of  New  York  City.  High- 
production  job:  One-person  art 
department  will  provide  maps,  charts 
and  informational  graphics;  create 
camera-ready  mechanicals;  design 
pages;  and  provide  8&W  and  color  illus¬ 
trations.  Artist  must  be  versatile  in 
media  and  style.  One  to  two  years'  news¬ 
paper  experience  preferred. 

Plenty  of  work,  plenty  of  chances  to  show 
what  you  can  do. 

Contact  Ray  Chattman,  Graphics  Editor, 
The  Times  Herald-Record,  40  Mulberry 
Street,  Middletown,  NY  10940. 

GRAPHIC  ARTIST-we  are  looking  for  a 
person  with  imagination,  rendering  abil¬ 
ity  and  speed  to  fill  a  soon-to-be  open 
position  at  a  progressive  40,000  daily. 
The  person  we  hire  needs  to  be  a  self 
starter,  work  well  with  editors  and  repoi  i- 
ers  and  have  a  good  working  knowledge 
of  color.  Send  resume  and  slide  portfolio 
to  Alan  King,  Photo  and  Graphics  Editor, 
News  Journal,  PO  Box  25,  Mansfield, 
OH  44901. 

EDITORIAL  ARTIST; 

We're  a  mid-size  AM,  PM  Sunday 
operation  In  a  beautiful  coastal  setting 
looking  for  an  experienced  illustrator/ 
designer  with  newspaper  or  print  media 
bacwround.  The  artist  we  hire  must  be 
capable  of  conceptualizing  and  produc¬ 
ing  innovative  graphics  and  layout  for 
use  with  editorial  content;  must  be  able 
to  perform  feature  page  design  and 
layouts;  and  should  demonstrate  illus¬ 
trative  skills  in  a  variety  of  styles.  Knowl¬ 
edge  of  production  processes,  including 
color,  a  bonus.  Excellent  salary  and 
benefit  package,  creative  working 
environment.  No  calls  please.  Send 
resume  and  non-returnable  clips  (cop¬ 
ies,  tearsheets)  to:  Pete  Coffey,  Maine 
Sunday  Telegram,  Box  1460,  Portland, 
Maine,  04104. 


ART  DIRECTOR/GRAPHICS  EDITOR 
The  Ann  Arbor  News  is  seeking  an 
experienced  artist  and  graphic  designer 
with  management  skills  to  lead  its 
award-winning  art  department.  He/she 
must  have  newspaper  or  print-media 
background  and  be  able  conceptualize 
and  execute  creative  graphics  and  lay¬ 
outs.  Please  send  resume  and  non- 
returnable  samples  (tearsheets,  copies, 
etc.)  to  Tim  White,  The  Ann  Arbor  News, 
340  E.  Huron,  Ann  Arbor,  Ml  48104. 


MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you're  involved  in  selling  a  column,  cartoon,  comic  strip  or  other 
feature  material  to  weekly  or  daily  newspapers,  that's  strictly  syn¬ 
dicate  business.  That's  why  we  think  it  would  be  wise  for  you  to  be 
represented  in  the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a  large  percent¬ 
age  of  America's  editors  and  publishers.  And.  you  can  save  with 
our  low  contract  rates.  Use  the  order  blank  in  this  issue  or  call  us  for 
more  information. 

E&P  CLASSinEDS— THE  COMMUNICATORS 
(212)  675-4380 

EDITOR  &  PUBLISHER  for  January  12,  1985 


MAILRCXIM  FIELD  SERVICE 
Graphic  Management  Associates  Inc., li¬ 
as  immediate  opening  for  a  qualified  I 
field  sen/ice  representative  responsible  j 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties  and  excellent  benefits.  Send  resume 
to  Graphic  Management  Associates  Inc., 
11  Main  Street,  ^uthboro.  MA  01772. 

PUBLK  RELATIONS  i 

PUBLIC  RELATIONS  MANAGER  i 
The  News/Sun-Sentinel  is  looking  for  a 
seasoned  public  relations  pro, 
knowledgeable  about  Ft.  Lauderdale  and 
experienced  in  community  relations, 
corporate  giving  procedures,  publicity 
and  media  relations.  If  you  think  you're  a 
qualified  candidate,  please  write  and  tell 
us  why.  PO  Box  14430,  Ft.  Lauderdale, 
FL  3J302. 

ADMINISTRATION 

CORPORATE  LEVEL 
PHONEROOM  SUPERVISOR 

The  Hagadone  Corporation  has  an 
opening  for  a  professional  phoneroom 
supervisor  with  a  proven  track  record  of 
Penneysaver  type  sales  experience. 
Work  with  our  Northwest  group  of  five 
publications,  within  2(10  miles  of  each 
other,  and  live  in  the  most  beautiful  part 
of  the  USA.  If  you  are  tired  of  metropoli¬ 
tan  areas  but  want  big  time  opportunity 
write  me  today.  Roy  Wellman,  Hagadone 
Newspapers,  201  Lakeside,  Coeur 
d’Alene,  ID  83814. _ 

LABOR  RELATIONS  CONSULTANT 
Multi-plant  Canadian  printing  and 
publishing  organization  seeks 
experienced  Tabor  relations  practitioner 
for  cross-Canada  consulting  with  senior  I 
managers  in  negotiating  and  grievance  i 
handling  with  all  of  the  printing  and 
publishing  unions. 

Canadian  experience  desirable.  Salary  is 
competitive  and  a  well-rounded  benefit 
package  is  provided.  Some  travel  is  re- 
cuireo  from  Toronto  base. 

Send  resume  and  salary  requirements  to 
Box  8413,  Editor  &  Publisher. 

CREDIT  MANAGER 

Zone  3  media  organization  is 
seeking  an  expenenced  credit 
manager.  The  successful  candi¬ 
date  will  have  five  to  ten  years 
experience  in  approving  national 
and  local  advertising  accounts 
for  credit  and  collecting 
delinquent  accounts  with  favor¬ 
able  reaction.  An  awareness  of 
the  financial  health  of  all  client 
companies  both  locally  and 
nationally,  is  a  must  requinng  the 
selected  candidate  to  have 
developed  a  working  network  in 
the  cr^it  field.  This  position  is 
demanding  but  offers  positive 
opportunity  to  the  right  person. 
Salary  ana  benefits  are  competi¬ 
tive.  Interested  candidates 
should  send  resume  and  salary 
requirements  to  Box  8420,  Editor 
&  Publisher. 


PRESIDENT  and  chief  operatFng  officer 
of  Our  Sun^  Visitor,  Inc.,  Huntington, 
Ind.,  publisher  of  a  national  Catholic 
weekly  newspaper,  books,  magazines 
and  religious  education  materials.  Busi¬ 
ness,  marketing  and  periodical  publish¬ 
ing  skills  are  essential.  Successful 
candidate  will  be  responsible  for  propos¬ 
ing  objectives,  basic  organization  struc- 
ture  and  operating  policies; 
implementing  editorial  policy;  reviewing 
capital  and  operating  budg^;  and  will 
be  responsible  for  profit  and  loss  with 
authority  over  all  operations  subjwt  only 
to  the  president  arid  chief  executive  offi¬ 
cer.  Apply  in  writing  only  (no  telephone 
calls  please)  with  resume  to  OSV  S^rch, 
PO  Box  347,  Mims,  FI  32754-0347. 

_ FREELANCE _ 

FREELANCE  WRITERS  WANTED  to 
write  features  on  night  spots  across  U.S. 
for  trade  journal  in  ni^tclub  and  bar 
industry.  Laurie  Heavey,  415  Abingdon 
Avenue,  Huntsville,  AL  35801.  (205) 
533-0133. 


_ aRCULATION 

CIRCUUTION  OIRECTOR-California 
23,000  ABC  daily  plus  several  TMC 
we^ly  newspap^  and  shoppers.  Mini¬ 
mum  5  years  daily  circulation  manage¬ 
ment  experience.  Must  know  ABC  and 
TM(1  marketing.  Computerized 
operation.  Not  an  entry  level  position. 
Send  resume,  salary  history  and  refer¬ 
ences  to  Box  8411,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR-MANAGER. 
For  large  weekly  group  of  newspapers. 
TMC  and  paid.  Responsible  for  all  areas 
including  training,  planning  and  prorno- 
tion.  Strong  leader  with  hands-on  ability. 
Salary,  bonus,  incentives,  benefits.  Call 
Publisher  (201)  947-5000  or  write 
Bergen  News,  PO  Box  P,  Palisaides 
Park,  NJ  27650. 

RAPIDLY  EXPANDING  newspaper  group 
in  mid  Michigan  is  seeking  a  pro¬ 
fessional  to  manage  its  circulation 
department.  Ideal  candidate  will  have 
background  supervising  and  coordinat¬ 
ing  mailroom,  preparing  and  analysing 
second  class  paid,  second  class  reques¬ 
ter  and  third  class  mailing.  Cfompany  has 
good  benefits,  salary  and  bonus  will  be 
negotiable,  based  initially  on  experience 
then  on  result.  Pioneer  Publications, 
502  N.  State  Street,  Big  Rapids,  Ml 
49307.  Attn:  Mark  Witbeck. 

IMMEDIATE  OPENING  for  a  highly  qual- 
ified  Retail  Manager  to  supervise,  lead 
and  motivate  staff  of  14  fine  salespeo¬ 
ple.  The  News  and  Daily  Advance  is  a 
highly  respected  and  strong  paper  (circ. 
45,000)  serving  the  central  Virginia 
area.  Excellent  opportunity  for  personal 
satisfaction  and  professional  ffowth. 
Advancement  opportunity  provided  for 
individual  with  the  talent  and  desire  for 
success.  Excellent  salaty,  incentives, 
fine  working  conditions  in  a  wonderful 
community  are  provided  in  return  for 
dedicated  professional  ability  and  loyal- 
ity.  College  degree  not  required.  History 
or  success  mandatory.  Respond  with 
resume  and  detailed  qualifications  to 
Daivd  McClain,  Advertising  Director, 
News  and  Daily  Advance,  PO  Box 
10129,  Lynchburg,  VA  24506. 

THE  ULTIMATE  JOB 
Semi-weekly  in  awesome  Jackson  Hole, 
WY,  needs  an  experienced  sales  mana¬ 
ger.  Earn  25K  or  more,  but  the  competi¬ 
tion  is  tough  and  the  pressures  great. 
Outdoor  life  style.  No  rookies.  CaTl  Rip 
(307)  733-2430. 

CIRCULATION  MANAGER  21,000 daily 
six  day  newspaper.  Zone  9.  Minimum 
three  years  experience  required.  Only 
energetic,  innovative  self-starter  need 
apply.  Salary,  benefits  and  incentives 
program.  Box  8412,  Editor  &  Publisher. 
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CmCUlATIOM 


Circulation 

Manager 

Talented,  energetic,  ambitious 
professional  for  mid'Siied 
competitive  New  England 
mailcet.  We  need  a  top-notch 
organiier  and  planner  and 
someone  who  understands 
the  difierence  between  mar¬ 
keting  aiKi  sales.  The  more 
you  know  about  computers, 
weeklies,  aitd  TMC  the  better. 
We  offer  a  diallenging  envi¬ 
ronment,  committed  profes¬ 
sionals  and  the  chance  to 
advance  without  relocation  in 
non-group  operation.  Include 
salary  history  and  reply  to: 

Box  8418 

Editor  &  Publisher 


RETAIL  MANGER  for  California  daily  in 
powing  market.  Salary  and  bonus  total 
in  ISO's.  Will  only  consider  individual  in 
current  supervisory/management 
position  with  daily  newspaper  ad  job 
overseeing  3-25  people.  We  are  an  Equal 
Opportunity  Employer.  Send  resume  and 
salary  history  to  Box  8384,  Editor  &  Pub¬ 
lisher. 


RECRUITMENT  SALES  REPRESENTA¬ 
TIVE 

Immediate  opening  for  an  individual  to 
assume  the  responsibility  of  national 
recruitment  sales  representative.  Candi¬ 
date  must  be  experienced  in  all  facets  of 
employment  advertising.  Position  en¬ 
tails  considerable  travel.  Qualified 
candidates  should  send  resume  and  sal¬ 
ary  history  to  News/Sun-Sentinel  Co., 
Employee  Relations  Department,  101 
North  New  River  Drive  East,  Ft.  Lauder¬ 
dale,  FL  33302. 


SOUTHERN  CALIFORNIA  daily  and 
Sunday  seeks  LAYOUT  ARTIST  to  pro¬ 
duce  fresh,  creative  ideas  for  roughs  and 
to  serve  as  liason  between  ach^ising 
and  production  departments.  Requires 
three  years  of  newspaper  experience  and 
ability  to  work  under  deadline  pressure. 
Resume  and  salary  history  to  Box  8406, 
Editor  &  Publisher. 


SALES  PROMOTION  MANAGER 
Growing  Sunbelt  publishing/exposition 
company  seeks  versatile  professional  to 
handle  ambitious  sales/promotion 
assignment.  Position  demands  an 
experienced,  self  motivated  individual  to 
create,  produce  and  implement  an  ongo¬ 
ing  sales/promotion  promm.  Must  bean 
energetic  "idea  person^’  with  the  tech- 
nicafski  Ms  to  write  effective  copy;  design 
attractie  layouts;  and  follow  through  on 
the  print,  production  and  distrilMtion 
processes.  Newspaper  or  magazine 
advertising/promotion  background  a 
must.  Excellent  Zone  6  location,  attrac¬ 
tive  salary/benefit  package,  superb 
growth  opportunity.  Send  introductory 
letter,  detailed  resume/salary  history, 
and  best  work  samples  to  Box  8414, 
Editor  &  Publisher. 


SMALL,  GROWING  NEWSPAPER 
GROUP  in  Sun  Belt  seeks  several  strong 
advertising  people.  Must  have  manage¬ 
ment  potential,  be  aggressive, 
innovative,  and  imaginative.  If  your 
present  position  offers  little  opportunity 
for  advancement  you  may  find  a  niche  in 
our  company.  Send  resume,  cover  letter 
including  background,  references  and 
salary  requirements  to  Box  8369,  Editor 
&  Publisher. 
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HELP  WANTED 


ADVENTISIWQ _ 

ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-LANGUAGE 
daily  newspaper.  Excellent  career  oppor¬ 
tunity.  Ability  to  be  a  team  plnyer,  com¬ 
municate  effKtively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor  &  Pub¬ 
lisher. 


ART  DIRECTOR 

Successful  candidate  needs  knowledge 
of  advertising  layout  and  design,  news¬ 
paper  or  pubncation  experience,  collm 
degree  or  equivalent.  Resppnsible  for 
managing,  leading,  and  training  staff  of 
five;  preparing  advertising  campaigns 
and  promotional  material.  Send  resume 
to  Ryan  McKibben,  Advertising  Director, 
Reno  Gazette-Journal,  PO  Box  22000 
Reno,  NV  89520. 


ADVERTISING 
SALESPERSON 
CLASSIFIED 
OUTSIDE  SALES 


SALARY  $600  PLUS 
Major  New  York  Daily  Must  Fill  This 
Challenging  and  Creative  Postion. 
Knowledge  of  Advertising  Sales  and/or 
Marketing  a  definite  plus.  Collf^  pre¬ 
ferred.  Imagination  and  initiative  A 
MUST. 

VERY  GOOD  BENEFITS 


SEND  RESUME 
Box  8129,  Editor  &  Publisher. 


PUBLIC  RELATIONS/ADVERTISING, 
Associate  or  Assistant  Professor,  North¬ 
ern  Arizona  University.  Tenure  track 
position  on  Journalism  Department 
starting  August,  1985.  Must  have  adv¬ 
anced  degree  in  Journalism,  Public  Re¬ 
lations  or  Advertising.  Doctorate  pre¬ 
ferred.  Should  have  significant 
experience  either  as  working  pro¬ 
fessional  or  teacher  and  be  able  to 
demonstrate  interest  in  professional, 
scholarly  growth  and  development.  Clos¬ 
ing  date  for  applications;  Feb.  4, 1985. 
Three  degrees  offered  by  department; 
Public  Relations,  Advertising,  Journal¬ 
ism.  Faculty  of  9  fulltime.  4  parttime,  for 
450-plus  majors.  Journlaism  memed  re¬ 
cently  with  Telecommunication,  Speech 
Communication  departments  to  form 
new  School  of  Communication.  Univer¬ 
sity  has  12,000  students;  is  located  at 
7,000  feet  altitude  in  city  of  42,000. 
Address  applications  to  Dr.  Charles 
Aurand,  Dean,  College  of  Creative  & 
Communication  Arts,  Box  5755,  North¬ 
ern  Arizona  University,  Flagstaff,  AZ 
86011. 


RETAIL  ADVERTISING  MANAGER.  If 
you  are  ready  to  bring  your  skills  to  a 
highly  visible  position,  consider  this 
challenge.  50,000  daily  in  a  competitive 
market  needs  a  dedicated  retail  manager 
to  help  acheive  goals.  We  are  the  market 
leaders  but  have  plenty  of  room  for 
growth.  Applicants  must  be  able  to  lead 
by  example,  train  others  and  manage  a 
hard  working  staff.  Special  section  and 
promotion  experience  a  plus.  If  you  are 
willing  to  work  hard  as  part  of  an  aggres¬ 
sive,  professional  management  team 
and  would  like  to  join  a  major  com¬ 
munications  corporation,  send  a  cover 
letter,  resume  and  your  salary  history  to 
Ronald  A.  Bartizek,  The  Times  Leader, 
15  N.  Main  St.,  Wilkes-Barre,  PA 
18711.  The  Times  Leader  is  a  Capital 
Cities  Communications,  Inc.  news¬ 
paper.  Equal  Opportunity  Employer. 


HELP  WANTED 


ADVERTISINQ 


CLASSIFIED  ADVERTISING  MANAGER 
Our  current  classified  manager  will  be 
retiring  in  February  1985.  We  are  seek¬ 
ing  an  individual  to  assume  man^- 
ment  of  our  11  person  department.  The 
person  selected  must  have  a  good  news¬ 
paper  advertising  background  with 
extensive  classified  experience.  The 
Midland  Reporter-Telegram  is  a  24,589 
daily,  29,795  Sunday  publication  lo¬ 
cated  in  a  dynamic  g^h  area  in  West 
Texas.  Sales  and  Marketing  Manage¬ 
ment  survey  of  buying  power  ranks  Mid¬ 
land  as  the  third  fastest  growing  market. 
The  selected  candidate  will  be  part  of  a 
professional,  aggressive  management 
team  with  a  "can  do”  attitude.  We  are 
building  the  Reporter-Telegram  as  "the” 
center  for  serving  marketing  needs  in  the 
Midland  area.  Qualified  individuals 
should  send  resume  and  salary  require¬ 
ments  to;  Dick  Hardin,  Director  of 
Advertising,  Midland  Reporter- 
Telegram,  PO  Box  1650,  Midland,  TX 
79702. 


CLASSIFIED  ADVERTISING  MANAGER 
Mid  size  Zone  5  seven  day  newspaper 
with  existing  TMC  product  looking  for  a 
strong  trainer  and  motivator  to  maintain 
an  excellent  record  of  growth  in  classi¬ 
fied  advertising  sales.  Candidates  must 
have  extensive  classified  experience. 
Prior  management  and  college  d^ee  a 
big  plus.  Reply  Box  8391,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  MANAGER  Needed  for 
strong  7  day  paper  of  45,000.  Talent 
and  promotional  activity.  Phone  room 
organization,  sales  motivation  and  man¬ 
agement  skills  plus  track  record  of  suc¬ 
cess  required.  This  is  a  career  opportu¬ 
nity  to  grow  personally  and  advance  pro- 
fesionally  within  the  Worrell  newspaper 
organization.  Attractive  salary  and 
incentive  program,  excellent  working 
environment  and  full  benefit  program. 
Respond  with  full  details  to  David 
McClain,  Advertising  Director,  News  and 
Daily  Advance,  PO  Box  10129,  Lyn¬ 
chburg,  VA  24506. 


ADVERTISING  SALES 
Versatile  salesperson  needed  for  growing 
ad  staff  at  busy  trade  journal  publishing 
house.  Looking  for  a  self-motivated 
individual  on  the  way  up.  Must  be  free  to 
travel  and  comfortable  with  direct  sales 
calls  and  or/phone  work.  Willing  to  train 
exceptional  person  with  good  track  rec¬ 
ord  of  sales  performance  and  gain.  Bet¬ 
ter  than  competitive  pay.  Very  desirable 
location  in  Zone  6.  Send  resume  and 
salary  history  to  Box  82 1 5,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR;  Immediate 
opening.  Must  have  management 
experience.  9,000 circulation  daily,  part 
of  a  10  newspaper  group.  Include  salary 
requirements  with  resume  to  John  Clax- 
ton.  Publisher,  Peru  Daily  Tribune,  PO 
Box  87,  Peru,  IN  46970.  (no  phone 
calls) 


CITY  EDITOR  young  staff  needs  strong 
direction.  Small  Zone  2  PM.  Box  8399, 
Editor  &  Publisher. 


CITY  EDITOR  needed  to  work  with  a 
talented  staff  of  nine  reporters.  We  want 
a  person  who  exudes  energy  and  dedica¬ 
tion  to  the  principles  of  journalism,  and 
who  can  be  demanding  enough  to  pro¬ 
duce  excellent  coverage  daily  while 
being  patient  enough  to  develop  young 
reporters.  We  prefer  editing  and  assign¬ 
ment  experience,  but  wifi  consider  a 
reporter  with  outstanding  news  apti¬ 
tudes.  Send  detailed  cover  letter, 
resume  and  clips  to  Frank  Fantini,  Dela¬ 
ware  State  News,  PO  Box  737,  Dover, 
DE  19903. 


DESIGN  EDITOR 

Superb  opportunity  on  award  winning 
progressive  70,00o  PM  in  highly  com¬ 
petitive  metro  region.  We're  looking  for 
an  editor  with  background  in  contempo¬ 
rary  design,  information  graphics  and 
use  of  color.  Good  writer,  competent 
copy  editor.  A  chance  to  move  up.  Be 
part  of  an  aggressive  news  management 
team.  References  with  resume.  Zone  5. 
Box  8403,  Editor  &  Publisher. 


EDITOR/PUBLISHER-THE  CHICAGO 
REPORTER 

Established  award-winning  investigative 
journalism  publication  on  racial  and 
urban  issues.  Published  by  Community 
Renewal  Society,  urban  mission  agency 
of  the  United  Church  of  Christ.  Affirma¬ 
tive  action  employer.  Needed:  journalis¬ 
tic,  administrative,  fund-raising  abili¬ 
ties,  knowledge  of  Chicago.  Salary 
negotiable.  For  application  material, 
please  reply  ASAP  to;  Society,  18  S. 
Michigan  Ave.,  Chicago,  IL  60603. 


EDITOR 

The  Blackstone  Valley  Tribune,  an 
8,000  paid  weekly  serving  7  towns  in 
central  Mass,  needs  a  jack  of  all  trades, 
hands-on  editor  to  manage  a  staff  of  15 
plus  stringers,  write  editorials,  edit  copy, 
etc.  The  BVT  is  one  of  1 2  publications  of 
Worcester  County  Newspapers.  If  you 
want  to  join  a  progressive  newspaper 
please  send  resume  to  A.  Simmons,  60 
Church  St.,  Whitensville,  MA  01588  or 
call  (617)  865-9875. 


ATTENTION 

CLASSIFIED 

ADVERTISERS 

Please  note  the  deadline  for  classified 
display  advertising  is  8  days  prior  to 
publication  date.  A  phone  call  by  5  p.m. 
Friday  con  reserve  space  for  your  ad  in 
the  following  week's  issue. 


EDITOR  &  PUBLISHER  for  January  12,  1985 


f1BU»  WAItTBO 


eoiroRUL 


ARE  YOU  AN  EXCELLENT  COPY 
EDITOR? 

We're  looking  for  editors  for  our  national 
and  metro  desk.  We’re  looking  for  people 
committed  to  desk  work,  and  we’re  being 
choosy.  We  want  editors  with  a  minimum 
of  two  years  experience.  We  want  people 
who  have  strong  language  skills,  wno  can 
take  charge  of  a  desk,  who  are  innovative 
in  design  and  who  demand  a  lot  of  them¬ 
selves.  For  the  national  desk,  we  want 
people  who  have  a  strong  interest  in 
national  and  international  news.  We  are 
a  growing  metropolitan  newspapw  in  the 
Southeast  with  a  national  reputation.  We 
offer  a  g-iod  place  to  work  and  to  live. 
Please  send  resume  and  work  samples  to 
Box  8387,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR  an  amres- 
sive,  fast  growing  daily  in  northMSt 
Pennsylvania  needs  someone  with  a  pas¬ 
sion  for  accuracy  and  good  writing  who 
can  help  train  a  young,  but  talented 
staff.  You  must  be  a  fast  copy  editor  and 
rewrite  person  with  a  proven  ability  to 
handle  major  stories  under  deadline 
pressure.  We’re  looking  for  an  ambitious 
professional  who  wants  to  grow  with  us 
as  we  make  our  award-winning  paper 
even  better.  With  your  cover  letter,  send 
clips  showing  your  best  recent  work  to: 
Robert  Scheier,  City  Editor,  Times  Lead¬ 
er,  15  N.  Main  Street,  Wilkes  Barre,  PA 
18711. 


EXECUTIVE  EDITOR,  new 
denominational  publication  Office  of 
Communication,  United  Church  of 
Christ  seek  an  executive  editor  for  new 
national  lay-oriented  tabloid.  Requires 
editing,  writing,  administration,  over¬ 
sight  of  layout  and  production.  Appli¬ 
cants  should  be  working  journalist  thor¬ 
oughly  familiar  with  the  LICC  at  local  and 
conference  levels.  Apply  immediately  to 
Beverly  J.  Chain,  director,  UC,  OCC,  105 
Madison  Ave.,  New  York,  NY  10016. 


NEWS  EDITOR 

Here’s  the  chance  to  join  one  of  the  best 
newspapers  of  its  size  in  the  country.  Our 
47,000  award  winning  Zone  3  daily, 
needs  a  night  news  editor  strong  on  copy 
editing  skills.  If  you  have  the  experience, 
drive  and  determination  necessary,  send 
work  sampies  to:  Jerry  Chambers,  Senior 
News  Editor.  Kingsport  Times-News, 
Box  479,  Kingsport,  TN  37662.  No 
phone  calls  please. 


EDITORIAL 


A  GENERAL  ASSIGNMENTS  REPOR¬ 
TER  wanted  for  Texas  gulf  coast  dally. 
Some  ei^ience  would  M  nice  but  ent^ 
levels  will  be  considered.  We  want  some¬ 
one  with  versatility  to  tackle  variety  of 
writing  assignments.  Send  clips  and 
resume  to  FO  Box  1551,  Bay  City,  TX 
77414  or  call  (409)  245-5555  to 
arrange  for  interview. 


BUSINESS  REPORTER 
The  Charlotte  Observer  and  The  Charlot¬ 
te  Nevrs  is  seeking  someone  who  knows 
how  to  write  and  report  business  news 
that:  (1)  the  sophisticated  business 
executive  finds  authoritative;  and  (2)  the 
general  reader  finds  fascinating.  If 
you’ve  had  more  than  a  year  of  business 
reporting  experience,  are  energetic,  and 
know  how  to  juggle  several  stories  at 
once,  send  a  resume,  your  best  6  clips 
and  3  references  we  can  call 
immediately  to:  Ken  Gepfert,  Executive 
Business  Editor,  The  Charlotte  Observer 
and  The  Charlotte  News,  PO  Box  32188, 
Charlotte,  NC  28232.  Equal  Opportu¬ 
nity  Employer. 


BUSINESS  REPORTER 
Scripps-Howard  daily  in  highly  competi¬ 
tive  South  Florida  market  seeks  Busi¬ 
ness/Financial  reporter  to  help  cover 
variety  of  iocai  ana  regional  stories  from 
banking  to  airlines.  Some  layout 
experience  useful.  Send  full  resume,  re¬ 
ferences  and  a  dozen  clips  to  Stephen 
Gitt,  Business  Editor,  The  Sun-Tattler, 
PO  Box  1968,  Hollywood,  FL  33022. 


COPY  EDITOR 

Arizona  Republic  seeks  experienced 
copy  editor.  Tiy  out  required.  Send 
resume,  with  references  to  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box 
1950,  Phoenix,  AZ  85001. 


COPY  EDITOR  needed  for  18,000  six- 

day  PM.  Growing  community  newspaper 
needs  another  hand  to  edit  wire  and  locai 
copy,  write  headlines,  layout  pages  and 
follow  through  after  composition.  Appli¬ 
cants  should  have  five  ^rs  daily  copy 
editing  experience;  VDT  experience 
desirabie.  Send  resume  and  cover  letter 
to  Managing  Editor,  Lou  Godfrey,  The 
Hemit  News,  Box  1107,  Hemit,  CA 
92343. 


GOVERNMENT  JOBS  $16,559  • 
$50,553/year.  Now  Hiring  -  Your  Area. 
Is  it  true?  Find  out  now.  Call  (805)  687- 
6000  Ext.  R-4261. 


MBLP  WAItTBP 


EDirORIAL 


COPY  EDITOR 

Experienced  copy  editors  wanted  at  The 
Boston  Herald.  Strong  editing  and 
headline-writing  skills  a  must.  Send 
resume  to  Leslie  Hinton,  The  Boston 
Herald,  1  Herald  Square,  Boston,  MA 
02106. 


LIFESTYLE  WRITER 
Experienced  on  the  Yuppie  best-  fea¬ 
tures,  fashion,  food,  hotne  design,  ect.- 
wanted  for  "Style"  section  of  THE  BOS¬ 
TON  HERALD.  Must  have  3  years  daily 
newspaper  experience  or  strong  equiv¬ 
alent.  Send  clips  (no  more  than  5)  and 
resume  to  STYLE  EDITOR,  The  Boston 
Herald,  1  Herald  Square,  Boston,  MA 
02106.  Equal  opportunity  empk^. 
No  clips  returned  without  a  SASt. 


EDITOR  position  to  be  available  the  first 
quarter  of  1985.  Northwest  Washington 
award  winning  weekly.  Reply:  Anacohes 
American,  Box  155,  TO  Box  578,  Mount 
Vernon,  WA  98273. 


EDITOR  for  highly  successful,  well 
equipped  Ohio  county  seat  weekly.  Must 
be  able  to  take  charge  and  do  it  all. 
Adeouate  staff,  pleasant  community. 
Sena  resume  and  salary  requirements  to 
Box  8389,  Editor  &  Ftoblisher. 


EDITOR 

Copy  editor  wanted  tajoin  desk  of  mid¬ 
town  New  York  press  relations  news  wire 
service.  Must  have  strong  copy  editing, 
typing  skills,  excellent  phone  manners. 
Two  years  experience  at  daily  news¬ 
paper,  wire  service  or  nwor  weekly  trade 
publication  r^uired.  Financial  back¬ 
ground,  public  relations  experience, 
computer  knowledge  a  plus.  Day  work, 
excellent  benefits.  Salary  negotiable. 
Respond  with  resume  and  cover  letter  to 
Box  8400,  Editor  &  Publisher. 


EDITORS  for  non-daily  newspapers. 
Zone  3.  Major  company  affiliation  and 
benefit  pacxage  with  excellent  powth 
and  advancement  opportunity.  Send 
resume  and  clips  to  Box  8416,  Editor  & 
Publisher. 


EDITORIAL 

JOURNALISTS 

Leading  communication  indu^  news¬ 
paper  1^  need  for  hard  news  journalists 
for  Long  Island  headquarters  and 
bureaus  in  California,  Chicago,  Boston, 
Washington  and  Atlanta.  Newspaper 
experience  prefemed,  communications 
industry  background  O' plus.  Send 
resume  with  cover  letter  to  Paul  Travis, 
Communications  Week,  600  Communi¬ 
ty  (Jrive,  Manhasset,  NY  1 1030. 


EDITOR  for  Pacific  Stars  and  Stripes,  a 
U.S.  Forces  newspaper  and  whoiesaler/ 
retailer  of  books  and  magazines,  head¬ 
quartered  in  Tokyo,  Japan.  Starting  sal¬ 
ary  $13,903,  promotable  to  $17,221 
after  one  year.  Free  bachelor  quarters  or 
housing  allowance  provided,  plus  other 
benefits.  To  be  highly  quaiified,  appli¬ 
cants  must  have  atleast  one  year  of  edit¬ 
ing  experience  on  a  daiiy  newspaper. 
Send  resume  and  at  least  three  editing 
samples  to  reach  U.S.  Amw  Civilian  Per¬ 
sonnel  Office,  Honshu,  ATTN:  RP-NAF, 
San  Francisco  96343,  no  later  than  31 
January  1985. 


FAMILY  LIVING  EDITOR  needed  for 
growing  PM  daily  in  sunny  southwest 
Florida.  Must  be  experienced  in  han¬ 
dling  family  living  section,  staff.  Send 
resume,  samples  of  work  to  George 
Cecil,  Naples  (Jaily  News,  TO  Box  7009, 
Naples,  FL  33940. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


WBLPWJliniD 


iPirORIAL 


NEWS  EDITOR:  We’re  lookiiw  for  a  pro 
who  can  make  our  news  staff  sizzle.  If 
you  know  how  to  work  with  people,  have 
excellent  editing  skills,  vrant  to  get 
ahead,  we’ll  pay  in  the  thirties.  No  low- 
key  editors,  please.  We’re  a  Gannett 
newspaper  in  an  exciting  city  in  lovely 
northern  California.  Send  full  resume 
and  references.  Philip  Bookman,  Execu¬ 
tive  Editor,  The  Stockton  Record,  Box 
900,  Stockton,  CA  95201. 


NEWS  EDITOR  for  weekly  trade 
magazine,  reporting,  writing  experience 
prerened.  Above  average  salary,  powth 
position  with  excellent  future.  Send 
resume  to  Broom,  Brush  &  Mop 
Magazine,  PO  Box  504,  Areola,  iL 
61^0  or  call  (217)  268-4950. 


EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  ftst. 
Minimum  2  years  experience.  Send 
resume,  clips  to  George  Cecil,  Naples 
Daily  News,  TO  Box  7009,  Naples,  FL 
33940. 


MANAGING  EDITOR  of  six-day  daily 
must  know  layout,  VDT,  photography, 
and  be  a  good  writer.  Serid  resume  to 
Tommy  Wilson,  General  Manager,  The 
Daily  World,  TO  Box  340,  Helena,  AR 
72342.  Call  (501)  338-9181. 


MANAGING  EDITOR  for  large  farm 
weekly  newspaper.  Ag  background  help¬ 
ful  but  not  necessaiy.  Interesting, 
challenging  position  wmt  excellent  s^- 
ary.  Send  resume  and  samples  to  R.G. 
Campbell,  Lancaster  Farming,  pO  Box 
366,  Lititz,  PA  17543. 


MANAGING  EDITOR.  Daily  law  news¬ 
paper  seeks  highly  skilled  journalist, 
with  leal  training,  for  editorial  position 
with  substantial  editing,  production  and 
administrative  responsibilities.  Resume 
and  clips  to  Editorial  Department,  TO 
Box  54026,  Los  Angeles,  O  90054. 


MIDSIZED,  Zone  2  daily,  looking  for 
quality,  seeks  a  news  editor  with  superior 
news  judgement,  supervisory 
experience,  and  layout  ability.  We  are 
looking  for  an  editor  who  demands 
excellence,  and  has  a  track  record  to 
prove  it.  Send  letter  and  resume  to  Box 
8396,  Editor  &  TOblisher. 


NEWS  EDITOR  TRAINEE  for  4M  Sun 
Belt  daily.  Clips  to  Box  83M,  Editor  & 
Publisher. 


OCEAN  STATE  BUSINESS,  Rhode  Is¬ 
land’s  fastest  growing  business 
magazine  is  looking  for  an  ace  editor.  If 
you  have  a  feel  for  ousiness,  can  create 
award  winning  copy,  and  want  to  be  part 
of  a  winning  team,  send  clips,  resume 
and  salary  history  to:  Dan  Kaplan,  Ocean 
State  Business  Magazine,  4  Davol 
Square,  Providence,  Rl  02903. 


PROGRESSIVE  Florida  weekly  seeks  a 
hands  on  editor.  If  you  want  a  challeng¬ 
ing  position  send  resume  and  samples  to 
Rcb  English,  Mid  Florida  Publications, 
TO  Box  1343,  Leesburg,  FL  32749. 


REPORTER  for  8600  northern  Michigan 
daily  must  know  how  to  handle  a  camera. 
Must  have  or  be  willing  to  learn  way 
around  the  darkroom.  At  least  1  year 
daily  or  weekly  experience  preferred,  but 
will  consider  a  recent  graduate.  Opportu¬ 
nity  for  advancement  excellent  for  the 
right  candidate.  Send  resume,  clips  and 
salary  requirements  to  Doug  Durfee, 
Managing  Editor,  Cadillac  Evening 
News,  ro^x  640,  Cadillac,  Ml  49601. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus  equipment 
on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for 
tofill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  tell  us  that  E&P  Classified  ads  get  resultsi 

E&P  CLASSIREDS 
You  Can  Bat  On  Them! 

(212)  752-7050 
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HELP  WANTED 


EDITORIAL 


NEWS  BUREAU  CHIEFS  NEEDED 
European  edition  of  the  Stars  and 
Stripes,  American  daily  newspaper  pub¬ 
lished  in  Germany,  is  looking  for  2  |our- 
nalists  to  serve  as  news  bureau  chiefs 
responsible  for  development  and  writing 
stories  on  military  or  general  news  occur¬ 
ring  within  the  assigned  area.  One 
position  is  in  North  Germany 
(Bremerheven)  and  the  other  is  in  South 
Germany  (Stuttgart).  Incumbent  works 
alone  evaluating  news  tips  received  and 
developing  stories  to  the  extent  war¬ 
ranted  by  anticipated  reader  interest, 
timeliness  and  authenticity.  Candidates 
must  have  a  minimum  of  3  years  general 
experience  which  demonstrates  ability 
to  analyze  data  and  present  pertinent 
facts  in  written  form,  and  2  years  of  sp^ 
cialized  experience  on  a  US  metropoli¬ 
tan  daily  newspaper. 

$21,0b6  p/a  plus  tax-free  living 
allowar,ce  of  up  to  $5600  p/a  for  em¬ 
ployees  with  family  or  $4000  without 
family,  subject  to  Department  of  State 
changes.  Also  group  insurances  and 
round-trip  relocation  re-embursement. 
Applicants  must  send  a  completed 
application  form  (DA-3433)  and  a  full 
resume,  making  reference  to  advertise¬ 
ment  1  /  85  for  Stuttrart  or  2  /  85  for 
Bremerheven.  Application  forms  can  be 
obtained  by  calling  the  European  Stars 
and  Stripes  office  at  (212)  620-3333. 
Applications  must  be  postmarked  on  or 
before  January  29,  1985  and  must  be 
addressed  to  the  Civilian  Personnel 
Office,  c/o  European  Stars  and  Stripes 
(New  York  Operations),  252  7th  Ave., 
Rm  401,  New  York,  NY  10001. 


SPORTS  EDITOR.  PM  10,000  circula¬ 
tion.  All  benefits  plus  profit  sharing. 
Allen  Strunk,  Mc(Jook  Daily  Gazette, 
McCook,  NB  69001. 

SPORTS  EDITOR 

Award  winning  Zone  2  daily  under 
20,000  is  seeking  applications  for 
sports  editor.  We  are  looking  for 
enthusiastic  person  to  run  a  two  person 
sports  staff  which  primarily  covers  area 
high  school,  participatory  and  collge 
sports.  Likely  candidate  would  be  a 
sports  editor  or  sports  writer  on  a  small 
daily  looking  to  move  up.  Send  clips  and 
resume  to  Box  8415,  Editor&  Publisher. 


Excellent  opportunity  for 
experienced,  capable  writer 
in  major  Texas  city.  Require 
college  degree,  preferably 
in  journalism  or  related  field, 
and  demonstrated  ability  to 
handle  diverse  writing 
assignments.  This  man¬ 
agement  position  pays  in 
excess  of  $20,000  annually. 
Benefits  and  promotional 
opportunities  are  excellent. 
Mobility  a  must.  Send 
resume  and  copies  of  best 
writing  samples,  which  will 
not  be  returned,  to: 

Box  8419 
Editor  &  Publisher 

.  An  Equal  Opportunity  Employer 


HELP  WANTED 


REPORTER 

Afternoon  newspaper  of  23,000  circula¬ 
tion  halfway  between  Indianapolis  and 
Louisville  seeks  news  oriented  reporter- 
photographer  with  four  year  degree  in  a 
newspaper  background  or  four  or  more 
years  of  experience  in  daily  journalism, 
^lary  $250.00  plus  generous  fringe 
benefits.  Initial  assignment  is  on  report¬ 
ing  and  writing  significant  news  from 
police  and  courts,  not  data  reporting, 
and  the  job  requires  an  understanding  of 
local  government,  social  service  agenc¬ 
ies  and  communi^  affairs.  Send  resume 
with  no  more  than  5  examples  of  recent 
work  to  Stu  Huffman,  Editor,  The 
Republic,  333  Second  Street, 
Columbus,  IN  47201.  An  Equal  Oppor¬ 
tunity  Employer. 

REPORTER— award  winning  weekly 
newspaper  seeks  reporter  willing  to  work 
long  hours,  including  nights  and 
weekends.  Work  includes  news  writing, 
photography,  editing,  paste-up.  Some 
training  very  helpful.  Good  working 
environment  for  entry  level  reporter. 
Send  resume  and  clips  to  Jim  Poole, 
Cobleskill  Times  Journal,  19  Division 
St..  Cobleskill,  NY  12043. 

SAN  ANTONIO  LIGHT  has  immediate 
opening  for  an  experienced,  energetic 
pnoto^apher.  Newly  re-designed.  The 
Light  IS  a  rapidly  growing  metro  daily 
which  serves  the  l()th  largest  city  in  the 
U.S.  We're  looking  for  someone  who  can 
do  it  all;  news,  illustrations,  picture  stor¬ 
ies,  with  emphasis  on  stand-alone  fea¬ 
ture  shots.  Proficiency  in  studio  work, 
on-location  lighting,  and  color  photogra¬ 
phy  is  a  must.  If  you  are  not  afraid  of  hard 
work  and  can  produce  quality  photos  on 
deadline,  send  resume  and  portfolio  to: 
Randall  Roberts 
Photo  Director 
San  Antonio  Light 
PO  Box  161 
San  Antonio,  TX 


SPORTS  LAYOUT  EDITOR  opening  for 
experienced  sports  layout/copy  editor. 
Position  demands  people-person  with 
mature  judgement.  Will  be  trained  on 
pagination  but  VDT  skills  required.  Send 
resume  and  cover  letter  to  Hall  Daily, 
Managing  Editor,  Star-News,  525  L 
Colorado  Blvd.,  Pasadena,  CA  91109. 

‘  Applicants  encouraged  to  call  for  further 
info.  (818)  578-^0. 


SPORTS  DESK  PERSON 
The  Sacramento  Union  needs  an 
experienced,  innovative  and  thorough 
desk  person  in  sports  to  do  layout,  edit 
copy,  use  graphics,  write  headlines  and 
handle  composing  room  detail.  Send  re¬ 
sumes  and  samples  of  layouts  to  Per¬ 
sonnel  Dwt.,  301  Capitol  Mall,  Sac¬ 
ramento,  CA  95812. 


TAX  WRITER 

Is  the  tax  law  your  first  love?  Do  you  write 
clearly  and  distinctly?  If  so,  growing  Chi¬ 
cago  CPA  firm  has  outstanding  opportu¬ 
nity.  Write  all  phases  of  taxes  for  owners 
of  closely  held  business  -  columns,  arti¬ 
cles,  newsletter,  special  reports  and 
even  books.  Work  directly  with  most  pub¬ 
lished  tax  writer  in  country.  Send  sam¬ 
ples  of  work  to  Irv  Blackman,  Blackman, 
Kallick& Company,  Ltd.,  180  N.  LaSal¬ 
le.  Chicago,  IL  6(j601. 

TEXAS  GULF  COAST  PM  daily  needs 
sharp  copy  editor  for  number  2  spot  on 
6-man  universal  desk.  Must  be  strong  on 
grammar,  headlines,  layout  and  editing. 
Will  run  desk  two  days  a  week.  Resume, 
references  and  work  samples  to  Manag¬ 
ing  Editor,  Port  Arthur  News,  PO  Box 
789,  Port  Arthur.  TX  77640. 


HELP  WANTED 


TWO  REPORTERS;  If  you’re  not  aggres¬ 
sive,  not  proud  of  your  writing,  ^on't 
have  the  desire  to  be  number  one,  don't 
apply.  If  you're  hun^,  want  nothing  but 
the  best,  like  the  thought  of  living  in  a 
growing  city  in  northern  California,  want 
to  make  $25,000-31,000,  then  send 
complete  resume,  writing  samples  and 
references  to  Philip  Bookman,  Executive 
Editor,  The  Stockton  Record,  Box  900, 
Stockton,  CA  95201. 


TV/RADIO  REPORTER 
Wanted;  a  reporter/critic  with  hustle  to 
cover  television/radio  for  AM  and  PM 
papers  with  combined  staff  in  31st 
television  market.  Job  includes  program 
reviews,  breaking  news,  personality  pro¬ 
files  and  columns.  Daily  newspaper 
experience  required.  Send  resume, 
clips,  autobiography  and  salary  needs  to; 
Cynthia  Struby,  Features  Editor,  The 
Charlotte  Observer/The  Charlotte  News, 
PO  Box  32188,  Charlotte,  NC  28232. 
Equal  Opportunity  Employer. 

THE  EL  PASO  HERALD-POST  is  seeking 
an  imaginative,  enterprising  assistant 
sports  editor  with  talents  in  layout,  copy 
editing,  planning  and  staff  supervision. 
Writing  will  be  minimal.  Please  write  Jay 
Ambrose,  Editor,  El  Paso  Herald-Post, 
PO  Box  20.  El  Paso,  TX  79999. 

THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
of  New  Orleans  is  looking  for  an  Artist 
with  a  strong  graphic  design  background 
with  the  ability  to  produce  visually 
interesting  maps,  charts,  and  other 
informational  graphics  on  a  daily  basis. 
At  least  2  years  experience  is  helpful. 
Mail  work  samples  and  resume  to  Peson- 
nel  Office,  The  Times-Picayune  Publish¬ 
ing  Corporation,  3800  Howard  Avenue, 
New  Orleans  LA  70140. 

An  equal  opportunity  employer,  m/f. 

THE  REGISTER  GUARD  a  70,000 
circulation  morning  newspaper  is 
accepting  applications  for  a  full  time 
night  police  reporter  position  on  the  city 
desk  staff. 

All  applicants  must  have  a  minimum  of  a 
four  year  col  lege  degree  and  should  have 
a  minimum  of  three  years  reporting 
experience  on  a  daily  newspaper. 
Applicants  should  be  team  players,  crea¬ 
tive  beat  reporters  who  can  develop  good 
sources  and  make  the  most  of  a  daily 
routine.  They  should  be  capable  of 
covering  spot  news  under  deadline  pres¬ 
sure  but  should  also  have  the  ability  to 
generate  feature  and  enterprise  assign¬ 
ments  with  imagination,  speed  and  skill. 
Send  us  a  letter  that  tells  a  lot  about  you, 
your  goals  and  what  you  have  accom¬ 
plished  thus  far.  We  want  a  resume 
including  references  and  telephone 
numbers,  and  examples  of  your  writing. 
Send  applications  to  Reporters,  Per¬ 
sonnel  Department,  The  Register- 
Guard,  PO  Box  10188,  Eugene,  OR 
97440. 

The  salary  for  all  positions  is  based  on 
experience.  Salary  range  from  $417.90 
to  $612.80  per  week,  commensurate 
with  experience. 

The  application  deadline  is  February  1, 
1985.  No  telephone  contacts  please.  All 
applicants  will  be  notified  by  March  15, 
1985.  An  Equal  Opportunity  Employer. 

THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
of  New  Orleans  is  looking  Tor  a  Graphic 
Designer  to  design  and  execute 
interesting  and  imaginative  color  and 
black  and  white  page  layouts.  Also 
responsible  for  other  graphics  as 
needed.  At  least  2  years  experience  in 
publication  design  is  helpful. 

Mail  work  samples  and  resume  to;  Per¬ 
sonnel  Office,  The  Times-Picayune 
Publishing  Corporation,  3800  Howard 
Avenue,  New  Orleans,  LA  70140. 

An  equal  opportunity  employer,  m/f. 


HELP  WANTED 


WRITER/REPORTER  for  award  winning 
New  England  newsweekly.  Versatility 
and  aggressiveness  a  must.  Send 
resume,  clips  to  Michael  Bingham,  PO 
Box  1000,  Worcester,  MA  01614. 

WANT  to  be  copy  editor  for  medium 
sized  seven-day  AM  with  high  standards, 
better  than  average  pay  and  work  for  a 
news  editor  who  employees  call  best  su¬ 
pervisor  they  ever  had?  You  can  if  you  are 
good  enough  and  can  prove  it.  We're  dif¬ 
ferent!  We  use  pizazz  in  layout,  big 
heads,  run  good  photos  big,  go  wild  with 
color  and  aim  for  2000  stories  and  325 
pix  a  week  in  a  tighter  than  average  news- 
hole.  If  you  want  a  shot  at  this  job,  send 
resume  and  work  samples  to  T.  Buckley, 
Herald  &  Review,  PO  Box  311,  Oeactur, 
IL  62525. 

WRITER/ANALYST  for  premier  service 
monitoring  terrorism/political  stability 
risk  to  US  corporations  operating 
abroad.  Professional  writing  background 
essential.  Overseas  experience  pre¬ 
ferred.  Miami  location.  Excellent  salary/ 
benefits.  Send  resume  with  two  writing 
samples,  PO  Box  415101,  Miami 
Beach,  FL  33141. 


The  Pittsburgh  Press  is  seeking  a  city 
editor  who  has  the  news  experience, 
management  skills  and  organizational 
ability  to  lead  a  staff  of  43  talented 
reporters  and  assistant  editors. 

This  is  a  newspaper  undergoing  a  major 
reformation  with  the  emphasis  on  quality 
journalism.  We  are  interested  in 
excellent  breaking  news  coverage  as  well 
as  in-depth  explanatory  journalism  and 
investigative  importing.  We  are  on  the 
move  in  a  beautiful  city  at  the  center  of 
the  technological  revolution. 

With  a  Sunday  circlation  of  more  than 
600,000,  we  are  seeking  someone  with 
experience  as  a  city  editor,  metro  editor 
or  assistant  city  editor  at  a  major  metro¬ 
politan  newspaper. 

Please  send  resume  and  samples  of 
coverage  you're  directed  to:  Angus 
McEachran,  Editor,  The  Pittsburgh 
Press.  34  Boulevard  of  the  Allies,  Pitt¬ 
sburgh,  PA  15320. 


JOIN 

OUR 

CONTRACT 

CREW! 


.Those  individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it’s  12,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 


EAP  CLASSIFIEDS 

Ratos  on  Roquost 
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NIXON  NEWSPAPERS  with  10  dailies 
and  weeklies  in  Indiana,  Illinois  and 
Louisiana  is  considering  creatine  a  new 
Marketing  Director  position.  Person 
should  be  able  to  develop  research  and 
marketing  plans  for  advertising  per¬ 
sonnel,  conduct  internal  and  external 
advertising  workshops  and  seminars, 
monitor  advertising  quality,  develop 
strategic,  tactical,  competitive  plans, 
make  regional  sales  calls.  Send  resume 
and  salary  requirements  to  John  Nixon, 
Nixon  Newspapers,  Inc.,  PO  Box  87, 
Peru,  IN  46970. 


THETIMESTRIBUNEa  suburban  news¬ 
paper  which  serves  the  San  Francisco 
peninsula,  is  looking  for  a  creative  and 
energetic ^ofessiona I  to  lead  a  talented 
group  of  9  individuals  in  servicing  and 
promoting  the  key  areas  of  the  news¬ 
paper  in  an  aggressive  suburban  news¬ 
paper  environment.  This  individual  will 
Be  responsible  for  promotion  and  com¬ 
munity  affairs,  market  research  and 
creative  services. 

Communications,  organizational  and 
management  skills  are  necessary,  news¬ 
paper  marketing  experience  is  helpful. 
We  offer  a  good  salary,  tremendous 
benefits  and  a  substantial  bonus  pro¬ 
gram.  Apply  immediately  with  resume 
and  salary  history  to  Denise  Faleschini, 
Employee  Relations,  TheTimesTribune, 
245  Lvtton  Ave.,  Palo  Alto,  CA  94302. 

EAP 

Classifieds 

212-67S-4380 

PHOTOJOURNAUSM 


STAFF  PHOTOGRAPHER  needed  at 
9000-circulation,  Northeast  Kansas 
daily  newspaper.  Must  be  experienced  in 
black  and  white  and  color  photography. 
Send  letter,  resume  and  samples  of  work 
to  Managing  Editor  Jack  Morris,  The  Dai¬ 
ly  Union,  Box  129,  Junction  City,  KS 
66441. 


PRESSROOM 


PRESS  FOREMAN 

High  quality-conscious  individual  with 
solid  management  background  needed 
to  supervise  printing  operation  of  PM 
daily  in  southeast  region.  Goss  Urbanite 
press  with  Cary  pasters.  Excellent  pay 
and  benefits  with  unlimited  future. 
Resume  to  Box  8388,  Editor  &  Pub¬ 
lisher. 

PRESSROOM  SUPERINTENDENT 
Zone  4  newspaper  has  excellent  oppor¬ 
tunity  for  person  experiened  in  all  phases 
of  commercial  and  newspaper  printing 
operation.  Must  be  well  organized,  great 
on  administrative  skills,  training,  main¬ 
tenance  and  technical  knowledge.  Send 
resumes  to  Box  8382,  Editor  &  Pub¬ 
lisher. 

_ PRODUCTION _ 

PRODUCTION  MANAGER 


Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 


Sales 

Representative 

Collier-Jackson,  the  leader  in 
newspaper  management  sys¬ 
tems,  is  seeking  qualified 
individuals  for  Re^onal  Sales 
Manager  positions  as  part  of  its 
continuing  expansion.  Working 
knowledge  of  the  newspaper 
industry  essential  and  experience 
with  businesss  accounting  pro- 
oedures  required.  Computer 
hardware  experience  heipful. 
Send  resume  and  salary  history  in 
confidence  to; 

Newspaper  Systems 
Saies  Manager 

Collier-Jackson,  Inc. 

PO  Box  25546 
Tampa,  FL  33622 


EQUIPMENT  SALES 
Corporation  with  45  years  experience  in 
newspaper  production  equipment  man¬ 
ufacture  seeks  capable  sales  representa¬ 
tive  to  develop  market,  preferably  East¬ 
ern  US,  and  advise  in  new  product 
development.  Excellent  salary  potential, 
commission  and  benefits.  Resume  to 
Box  8404,  Editor  &  Publisher. 


POSITIONS 


ADVERTISING 


25  YEARS  classified  and  advertising 
director.  Prefer  classified  managers 
position,  medium  size  daily.  Emphasis: 
Sales,  promotion,  motivation,  public  re¬ 
lations.  Robert  Smith,  Box  24931,  La 
Crosse,  Wl  54601. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Career  oriented  executive  interested  in 
being  a  part  of  a  blue  ribbon  company 
with  progressive  goals,  and  expects  only 
the  best  from  its  department  heads. 
Professional  background  is  impeccable 
with  expertise  in  budgeting, 
interpersonal  relations,  TMC,  district 
manager  training,  and  applicable 
research  ability  to  market  the  daily  news¬ 
paper. 

interested  m  becoming  circulation 
director  of  a  daily  newspaper  in  the  25M- 
75M  range.  Leading  executive  in  the 
newspaper  profession.  History  of 
achievements  in  the  newspaper  circula¬ 
tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 
8328,  Editor  &  Publisher. 


PUBLISHER  WITH  DYNAMIC  track  rec¬ 
ord  seeks  new  challenge  and  opportu¬ 
nity.  Strong  sales,  marketing,  TMC,  pro¬ 
duction  arid  shared  mail  background  in 
competitive  major  markets.  Proven 
innovator,  aggressive  sales  builder  and 
efficient  cost  cutter.  If  in  search  of  a 
young,  talented  leader  that  loves  to  win, 
write  Box  8392,  Editor  &  Publisher. 

TOUGH  YOUNG  PUBLISHER  needs  new 
challenge.  Really  tough  situations  right 
up  my  alley.  Experienced  in  weeklies, 
shoppers,  pressroom,  camera,  business, 
ads,  news.  Write  Box  8410,  Editor  & 
Publisher. 


_ EDITORIAL _ 

AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  col¬ 
umnist,  editor,  leader.  Can  produce 
sparkling  layouts.  Proven  circulation 
builder.  Excellent  references.  All  Zones. 
Box  8374,  Editor  &  Publisher. 

AWARD-WINNING  arts  critic/editor  with 
10  years  experience,  nationally  re¬ 
spected  for  music,  dance,  art,  theater 
criticism/commentary/editing  seeks  per¬ 
manent  position  with  quality  daily.  Box 
M07,  Editor  &  Publisher. 

COPY  EDITING  POSITION  sought  by 
career-oriented  journalist.  Hardworking 
use  journalism  honors  graduate  en¬ 
dorsed  by  copy  editor  of  LA  Times.  J. 
Leong,  1923,  Filbert  St.,  S.F.,  CA 

EDITOR,  in  top  five  percent  of  profes¬ 
sion,  seeks  newspaper  with  similar  com¬ 
mitment  and  pride.  Language,  layout, 
and  teaching  skills  exceptional.  Box 
8377,  Editor  &  Publisher. 


EXPERIENCED  REPORTER,  34,  five 
years  on  weeklies,  seeks  spot  on  quality 
paper  any  warm  state.  (813)  494-0854. 


MOVIE  CRITIC  currently  writing  column 
for  chain  of  weeklies  seeks  entertain¬ 
ment  reporting/reviewing  post  in  Zone  1 
or  2.  Sharp,  concise  s^le.  Box  8395, 
Editor  &  Publisher. 


EDITOR-IN-CHIEF,  Big  Ten  U.  daily, 
Hearst  and  A.P.  award-winner  for  repprt- 
ing,  with  internship  Dallas  Morning 
News,  police,  political,  and  general 
assignment  experience,  seeks  reporting 
job,  metro  daily.  Kevin  Davis,  345  Ash¬ 
land,  Highwood,  ILL  60040. 

EXPERIENCED  JOURNALIST,  recent 
MA  University  of  Wisconsin-Madison, 
seeks  daily  reporting  position.  Willing  to 

g>  anywhere  but  prefers  ZOne  9.  Joel 
resang,  140  S.  Lincoln  St.,  Kimberly, 
Wl  54136,  (414)  788-1570. 


tribution.  ADMINISTRATIVE 

Minimum Syearssupervisoryexperience  PUBLISHER/GENERAL  MANAGER 
in  areas  of  labor  relations,  budgeting.  Newspaper  professional  experienced  in 
computerized  front  end  system,  expense  all  departments.  Proven  performance, 
control  and  truck  routing.  competitive  markets,  profit  oriented, 

community  involement,  references. 
Send  resume  and  salary  history  to  Box  Small  to  medium  daily.  Zones  7,  B,  9. 
8317,  Editor  &  Publisher.  Box  8383,  Editor  &  Publisher. 
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EX  REPORTER,  PR  Rep,  seeks  feature 
writing  or  pr  job.  Mobile.  Write  C.  San¬ 
ford,  5142  Maple,  St.  Louis,  MO 
63113. 


JUNE  84  Columbia  College  J-school 
grad  seeks  staff  reporting  position  with 
weekly  or  daily  in  any  zone.  Two  years 
sports  reporting  experience.  WLS-TV 
internship.  Editing,  layout  and  VDT 
skills.  Good  clips.  Ron  Wjotecki,  5110 
W.  Gunnison  St.,  Chicago,  IL  60630, 
(312)  286-6387. 


seas.  .  .  _ 

give  your  readers  the  unique  covers^ 
people  talk  about.  Salvador,  India,  Mid¬ 
dle  East,  Ethiopia...  Fast  and  lively  news, 
features  and  photos.  Box  8362,  Editor  & 
Publisher. 

SPORTS  REPORTER  seeks  full-time 
position  in  any  zone.  Recent  J-school 
grad  with  newspaper  and  sports 
information  experience.  Versatile, 
knowledgeable,  and  enthusiastic.  Two- 
time  college  track  All-American.  Marc 
Ryan,  3465  143rd  St.  W.,  Rosemount, 
MN  55068. 

TOP  NOTCH  feature  writer  with  BS  in 
journalism  seeks  positon  on  daily,  week¬ 
ly  or  magazine.  I  have  packed  a  wealth  of 
experience  into  two  years.  Eveything 
from  local  trends  and  life-styles  to 
entertainment  and  reviews.  Steve  Bom- 
feld,  541  Pelham  Road,  New  Rochelle, 
NY  10805.  (914)  235-5409. 

_ FREELANCE _ 

DEPENDABLE,  AWARD-WINNING 
sportswriter  with  facility  to  input  via  per¬ 
sonal  computer,  seeks  freelance  work 
along  East  Coast.  Great  way  to  stay  under 
budget,  beat  deadlines,  travel  costs  wit¬ 
hout  skimping  on  qualify  of  coverage. 
Box  8408,  Editor  &  Publisher. 


PHOTOJOURNAU&A 


DEDICATED,  AGGRESSIVE,  award 
winning  photojoumalist  seeks  a  position 
with  a  mid  to  large  daily  that  wants 
excellent  spot  news,  featuresand  sports. 
Prefer  Zone  6,  but  will  consider  any¬ 
thing.  I'm  tired  of  being  run  by  the  Ad 
Dept.  Box  8385,  Editor  &  Publisher. 


PRODUCTION 


30  YEARS  EXPERIENCE  in  mailroom 
with  240,000  daily  and  4(X),0(X)  Sun¬ 
day  circulation.  Experince  with  TMC, 
Mail  and  Preprints.  Took  early  retire¬ 
ment  but  desire  new  challenge  in  pro¬ 
duction  management. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location 


without  specific  identification 


SHOP  TALK  AT  THIRTY- 


Conducting  a  low-cost  readership  study 


By  Gerson  Miller 

After  studying  19  Washington 
State  community  newspapers  during 
the  past  year  by  mail,  an  inescapable 
conclusion  is  ^at  the  best  insurance 
policy  any  publisher  can  have  is  to  ask 
their  readers  every  year  or  two  what 
they  want  and  then  give  it  to  them. 

Some  newspapers  may  shy  away 
from  a  study  due  to  the  fear  that  con¬ 
siderable  expertise  and  time  ate  re¬ 
quired.  Neither  is.  Your  computer  ex¬ 
pert  is  probably  on  your  staff  now  or 
advice  can  be  easily  obtained  from  a 
nearby  university  or  community  col¬ 
lege.  The  time  required  by  the  person 
designated  to  coordinate  the  study 
should  not  exceed  100  hours  during 
an  eight-  to  nine-week  span  and  could 
be  much  less. 

Exclusive  of  the  coordinator’s  sala¬ 
ry  and  any  payment  for  computer  ad¬ 
vice  or  programming  (often  it  will  be 
given  free),  the  cost  of  mailing  1,000 
questionnaires  to  current  subscribers 
could  be  as  low  as  $300  and  should 
not  exceed  $900.  With  a  mailing  of 
1,000,  the  expected  response  will 
range  from  200  to  350  replies. 

’^e  time  period  to  conduct  the 
study  from  start  to  finish  can  usually 
be  done  within  eight-to-nine  weeks. 
The  first  two  weeks  should  be  used  to 
organize  the  people  and  materials 
necessary  for  the  study,  and  to  pre¬ 
pare  the  questionnaire.  During  the 
third  week  the  questionnaire  should 
be  printed,  the  envelopes  addressed 
by  the  cirulation  department  and  zip- 
coded  for  third-class  mailing. 

Four  weeks  should  be  allowed  for 
the  returns  to  come  back  before  se¬ 
lecting  a  cut-off  date  to  begin  tabula¬ 
tion. 

Depending  on  the  size  of  the  ques¬ 
tionnaire  (you  can  use  either  a  single 
%V2"  by  1  r  sheet  printed  on  both  sides 
or  an  1 1"  by  17"  page  folded  once  to 
provide  a  four-pager),  an  experienced 
typist  will  take  an  average  of  two  min¬ 
utes  per  questionnaire  to  enter  the  sta¬ 
tistical  data  into  the  computer  and 
will  average  one  minute  per  study  to 
type  verbatim  the  answers  to  three 
oi^n-end  questions. 

This  work  should  be  completed 
within  one  week.  If  the  computer  pro¬ 
gramming  has  been  done  in  advance, 
the  totals  should  be  available  immedi¬ 
ately. 


(Miller  is  a  professor  of  journalism 
at  Western  Washington  Universi¬ 
ty.) 


The  final  week  should  be  allowed 
for  the  coordinator  to  examine  and  in¬ 
terpret  the  replies  and  prepare  a  final 
report  for  the  different  managers  of 
the  newspaper. 

The  survey  should  consist  of  three 
parts:  the  questionnaire,  introduced 
by  a  brief  statement  explaining  the 
study’s  importance  and  value  to  the 
reader  and  reassuring  each  one  that 
the  replies  will  be  anonymous  and 
handled  impartially.  It  is  helpful  if  an 
independent  third  party  can  be  used  to 
receive  the  completed  questionnaires. 

Second,  and  vital  to  a  high  rate  of 
return,  is  to  include  a  postage-free 
business  reply  envelope  in  each  mail¬ 
ing  for  the  convenience  of  the  reader. 

Third,  the  questionnaire  and  #9 
BR  envelope  are  mailed  inside  a  #10 
cover  envelope,  which  contain  ad¬ 
dresses  chosen  by  a  random  selection 
of  subscribers. 


Some  newspapers 
may  shy  away  from  a 
study  due  to  the  fear  that 
considerable  expertise 
and  time  are  required. 
Neither  Is. 


An  easy  way  to  select  the  group  to 
be  sampled  is  to  divide  the  newspa¬ 
per’s  total  list  of  subscribers  by 
1 ,000,  if  that  is  the  number  of  surveys 
to  be  mailed. 

For  example,  if  the  newspaper  has 
a  circulation  of  16,0(X),  every  16th 
subscriber  will  be  reached. 

Next,  a  simple  method  to  obtain  a 
random  number  will  be  to  put  the 
numbers  1  to  16  on  separate  pieces  of 
paper  into  a  container  and  withdraw 
one  slip  of  paper.  If  the  number  IS  is 
selected,  then  the  circulation  depart¬ 
ment  should  be  instructed  to  use  the 
names  and  addresses  of  the  ISth, 
30th,  45th,  60th,  75th,  90th,  etc., 
subscribers  on  the  cover  envelope. 

Obviously  this  method  will  exclude 
those  who  are  newsstand  buyers  or 
whose  name  is  not  included  in  the  pa¬ 
per’s  subscriber  files.  This  will  in¬ 
crease  the  sample  margin  of  error  but 
not  disproportionately  so. 

Based  on  past  experience  and  the 
amount  of  time  each  respondent  gen¬ 
erally  spends  on  the  questionnaire, 
you  can  be  relatively  certain  that  the 
member  of  the  household  with  the 
strongest  views  or  the  one  who  spends 
the  most  time  reading  the  paper  will 


answer  the  study. 

Examples  of  questionnaires  that 
can  provide  an  outline  of  questions  to 
be  asked  follow  this  article  and  should 
make  design  of  the  questionnaire 
easier.  The  coordinator  of  the  study 
should  be  sure  that  all  elements  of  the 
paper  are  included  by  consulting  the 
editorial  and  advertising  departments 
before  the  final  version.of  the  ques¬ 
tionnaire  is  printed. 

There  are  four  categories  of  ques¬ 
tions  recommended.  The  first  set  asks 
what  people  read  and  how  often,  not 
necessarily  whether  they  like  it  or 
not.  The  second  set  asks  how  well 
readers  thought  the  newspaper  did  in 
those  categories.  Essentially  you  are 
trying  to  measure  the  intensity  of  feel¬ 
ing. 

The  third  part  contains  three  open- 
end  questions:  What  do  you  like  about 
the  paper?  What  do  you  dislike  about 
the  paper?  What  would  you  like  to  see 
changed  in  the  paper?  The  fourth 
group  of  questions  are  demographic: 
sex,  age,  education,  income,  how  of¬ 
ten  the  person  eats  out,  how  many 
people  in  the  household  read  the  pa¬ 
per,  size  of  household,  etc. 

The  questions  should  allow  a  range 
of  answers.  A  five-point  scale  is  fre¬ 
quently  used.  An  example  of  five 
headings  might  be:  excellent,  good, 
average,  fair  and  poor. 

In  tabulating  the  results,  it  is  im¬ 
portant  to  keep  a  count  of  the  no  an¬ 
swers,  which  could  be  called  the 
“apathy  factory.”  If  a  person  does 
not  bother  to  answer  a  question,  it 
probably  means  they  do  not  read  or 
like  the  item. 

The  replies  should  be  translated 
from  the  raw  scores  to  percentages, 
including  the  “no  answers,”  as  this  is 
an  easier  way  for  most  people  to  com¬ 
pare  the  answers.  To  keep  costs 
down,  the  programmer  should  be  ad¬ 
vised  only  to  report  the  answers  by 
sex  and  age. 

One  caution  should  be  noted  in  re¬ 
gard  to  the  post  office.  Most  papers 
have  first-  and  third-class  mailing  per¬ 
mits.  The  third-class  permit  should  be 
used  for  considerable  saving  to  mail 
out  the  studies.  These  envelopes  must 
be  zip-coded.  The  business  reply  en¬ 
velopes,  in  which  the  surveys  are  re¬ 
turned  to  you,  require  special  bar  cod¬ 
ing  on  the  outside  of  the  envlopes. 
Your  local  postmaster  will  be  able  to 
supply  the  proper  information. 

A  final  checklist  of  costs  for  the 
coordination  of  the  study  is:  (1)  pay¬ 
ment,  if  any,  to  the  person  doing  the 
programming;  (2)  cost  of  the  paper 
and  envelopes,  and  printing  and  col- 
(Continued  on  page  26) 
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New  inserter  keeps  pace 
with  fastest  newspaf:^  presses. 


The  Harris  Graphics  NP-I472 
inserting  system  sets  new  stan¬ 
dards  for  speed  and  versatility  of 
application. 

With  dual  delivery,  it  can  han¬ 
dle  two  inserts  per  jacket  at  speeds 
up  to  80,000  an  hour. 

Or,  in  its  single  delivery  mode, 
it  will  place  six  inserts  into  a  jacket 
at  up  to  40,000  per  hour. 

And  there  is  a  whole  range  of 


configurations  in  between.  Its  ex¬ 
panded  capacity  will  produce  a 
paper  of  up  to  300  broadsheet 
pages. 

Another  feature  contributing 
to  its  high  produaivity  is  our 
unique  Automatic  Repair  System. 
ARS  automatically  recycles  and 
repairs  incomplete  sets  without 
stopping,  and  inhibits  insert 
feeding  when  a  jacket  is  missing. 


The  new  NP-1472  inserter 
system  will  handle  the  output  of 
the  fastest  newspaper  presses,  and 
offers  you  the  profit-enhaixing 
benefits  of  orvline  operation, 
zoned  distribution,  and  total 
market  coverage  programs. 

For  complete  information, 
write  Harris  Graphics  Corporation, 
Bindery  Systems  Division, 
Champlain,  New  York  1291 9. 


HARRIS 

C5RAPHICS 


Governing  with 


economic 


responsibiiity 


High  government  deficits  threaten 
the  nation.  They  mortgage  America’s 

future  by  taking  an  ever-larger  share  of 
the  federal  budget  for  debt  service.  They  also 
threaten  to  raise  interest  rates. 

As  deficits  matter,  so  does  the  way  in 
which  they  are  brought  down.  Higher  taxes 
cannot  be  the  sole  or  principal  means  of 
lowering  deficits.  Federal  spending,  which 
consumes  a  record  peacetime  percentage  of 
gross  national  product,  must  be  trimmed. 

A  balanced  budget  is  not  always  possible, 
especially  during  recessions  or  national 
emergencies.  However,  to  run  large  deficits 
at  the  height  of  a  business  cycle,  is 
irresponsible. 

The  government  must  avoid  stimulating 
another  burst  of  inflation.  The  Treasury  and 
Federal  Reserve  System  should  not  allow 
the  money  supply  to  grow  faster  than  the 
nation’s  output  of  goods  and  services.  Nor 
should  authorities  let  the  banking  system 
sink  under  the  weight  of  defaulted  foreign 
debts. 

We  favor  the  elimination,  to  the  extent 
possible,  of  government  regulation, 
subsidies,  rate-fixing,  price  supports, 
purchasing  practices  and  special-interest 
laws  that  often  serve  no  broad  public  interest 
but  do  inflate  prices. 

We  also  favor  statutory  spending  limits, 
with  flexibility  to  permit  response  to  crises, 
at  all  levels  of  government.  This  approach  is 
better  than  a  balanced  budget  amendment 
or  limits  on  taxes,  which  can  be  evaded  by 


